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We 


e  ve  promised  the  members  of  our  network 
ways  to  bring  extra  traffic  and  more  revenue 
to  their  website,  and  now  we're  delivering 
In  addition  to  our  gateway  site.  NewsWorks. 
we're  bringing  you  two  more  great  ways  to 
make  your  web  site  more  valuable. 

•  Now  you  can  add  NewsWorks'  Search  to  your 
site-at  no  cost.  This  powerful  tool  allows  your 
readers  to  find  exactly  the  information  they  want 
both  on  your  local  site  and  the  entire  NewsWorks 
Network.  It's  simple  to  install  and  you  can  have  search 
capability  on  your  site  in  a  matter  of  minutes. 

*  In  addition,  our  new  HomeGame.com  site  allows  you  to 
offer  your  visitors  the  best  home  town  perspective  on 
their  favorite  college  football  teams,  read  different  points 
of  view  on  upcoming  match-ups  and  get  scores  and  stats 
from  around  the  country.  Home  Game  not  only  provides 


potential  visitors  with  another  reason  to  come  to  your 
site,  but  also  drives  traffic  directly  to  your  college 
football  coverage  from  the  network. 

It's  no  wonder  that  New  Century  Network  is 
continuing  to  expand.  In  fact,  we  now  have  more 
than  130  newspaper  affiliates!  And  this  is  just 
the  beginning  of  what  we  have  to  offer.  As  part 

rof  our  network,  you  can  look  forward  to  more 
valuable  tools  and  services  in  the  coming 
months.  If  you're  not  already  a  part  of  the  force 
that  is  enhancing  the  enormous  collective  power  of 
newspaper  web  sites,  call  us  now  at  2)2-373-9392 
and  find  out  how  to  become  part  of  the  action.  Or  better 
yet.  visit  our  gateway  site  at  www.newsworks.cora. 
or  our  corporate  site  at 
www.newcentury.net  to  find 

out  more.  Mew  Oentury  Melwork 
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You  don’t  last  233  years  in  the  newspaper  business  unless  you  change  constantly. 
Every  day  brings  a  new  opportunity  to  improve.  Sometimes  the  improvement  is  small.  Hard 
for  the  untrained  eye  to  notice.  Other  times,  the  improvement  is  big.  Bold.  Dramatic. 

That’s  what’s  happening  at  The  Hartford  Courant.  On  September  29,  America's 
oldest  continuously  published  newspaper  is  getting  a  new  look.  Cleaner  typography.  A  new 
nameplate  that  reflects  our  history.  And  expanded  content  to  meet  readers’  constantly 
changing  lifestyles.  It's  our  latest  and  most  noticeable  change.  But  it’s  only  one  of  many 
we've  made  in  the  last  few  years,  including  later  deadlines,  new  and  improved  sections, 
and  an  aggressive  and  expanding  presence  on  the  Internet. 
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Continuous  improvement.  That's  why  we've  prospered  for  233  years. 
And  why  we’re  the  best  read  paper  in  Connecticut. 


'  ^  A  Times  Mirror 
^  Newspaper 
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CALENDAR 


IN  BRIEF 


SEPTEMBER 

27-29  Newspaper  Flexo  Users  Group,  Raleigh  Marriott 
Crabtree  Valley,  Raleigh,  N.C. 


Kass  fills  Royko's  slot 

PAGE  3  IN  the  Chicago  Tribune, where  Mike  Royko’s  col¬ 
umn  ran  for  1 3  years,  has  a  new  occupant;  one-time  polit¬ 
ical  writer  John  Kass. 

Kass,  41,  began  his  new  job  with  a  Sept.  2  column  that  cel¬ 
ebrated  his  father,  a  Greek  immigrant  _ _ 

who  ran  a  grcKery  store  in  Chicago’s 
Gage  Park  neighborhood. 

“His  writing  style  is  direct  more 
than  lyrical,  his  humor  more  tough 
than  witty;  that’s  the  way  he  is.  But 
that’s  the  way  Chicago  is,  too,  which 
is  why  John  —  who  was  bom  and 
raised  here  —  is  so  well-suited  to  give 
voice  to  you,  the  people  of  this  city,” 
editor  Howard  A.  Tyner  wrote  in  a 
Page  One  note  intnxlucing  the  column. 

Kass  started  at  the  Tribune  in  1984 
and  was  a  respected  City  Hall  John  Kass 

reporter.  Earlier  this  year,  Kass  for  sev¬ 
eral  weeks  took  over  the  column  written  by  Eric  Zom  while 
Zom  was  on  paternity'  leave  following  the  birth  of  twins. 
Kass’  new  column  mns  Mondays  through  Thursdays. 


OCTOBER 

2- 5  Society  of  Envintnmental  Journalists,  University  of 

ArizonaAJniversity  Marriott,Tucson,  Ariz. 

3- 6  Society  of  Professional  Journalists  National 

Convention,  Denver,  Colo. 

7-9  International  Newspaper  Group  Annual  Conference, 
Crowne  Piazza  La  Guardia  Hotel,  La  Guardia  Airport, 
New  York  City 

9- 11  Society  of  Newspaper  Design  Annual  Workshop, 

Hyatt  Regency  San  Diego,  San  Diego 

10- 11  Freedom  of  Information  Foundation  of  Texas 

Annual  Fol  Conference,  Marriott  at  the  Capitol, 
Austin,  Texas 

12-15  Southern  Newspaper  Publishers  Association 

Convention,  the  Greenbrier,  White  Sulphur  Springs, 
WVa. 

12-15  Advertising  Media  Credit  Executives  Association 
International  Annual  C^onference,  Oklahoma  City', 
Okla. 

14- l6  Associated  Press  Board  Meeting,  New  York  City 

15- 18  Associated  Press  Managing  Editors  Conference, 

Westin  Peachtree  Plaza,  Atlanta 

16- 19  Media  &  Democracy  Congress,  New  York  City 

18- 22  Inter  American  Press  Association,  General  Assembly, 

Hotel  Fiesta  Americana,  Guadalajara,  Mexico 
19  Inland  Press  Foundation  Minority  Job  Fair,  Fairmont 
Hotel,  Chicago 

19- 21  Inland  Press  Association  Armual  Meeting,  Fairmont 

Hotel,  Chicago 

19-21  Youth  Editors  Conference,  Newspaper  Association 
of  America  Foundation,  Vienna,  V'a. 

22- 24  America  West,  John  Ascuaga’s  Nugget,  Reno, 

Nev. 

23- 25  National  Copy  Edtiors  Conference,  University  of 

North  Carolina,  Chapel  Hill,  N.C. 

24- 26  Foundation  for  American  Communications,  Scripps 

Institution  of  Oceanography,  La  Jolla,  Calif. 

26-28  Inland  Press  Association  Annual  Meeting,  Chicago 


The  ALBUQUERQUE  JOURNAL'S  request  to  local  public 
sch(X)l  authorities  for  information  about  suspensions  and 
expulsions  received  no  response  for  several  weeks  —  until  the 
newspaper  got  help  fmm  someone  officials  had  to  listen  to. 

School  board  President  Leonard  DeLayo  wrote  to  schtx)! 
superintendent  Peter  Horoschak  that  he  was  “distressed”  over 
the  district’s  fcMJt  dragging  on  the  information  request. 

According  to  the  Journal,  officials  had  said  they  didn’t 
know  the  number  of  students  suspended  for  long  terms  from 
the  district’s  118  schools,  although  such  data  are  rtjutinely 
collected  at  schools  and  regional  offices. 

Following  DeLayo ’s  letter,  the  district  came  up  with  a  19- 
page  report  showing  more  than  8,8(X)  students  had  been  sus¬ 
pended  in  the  19S)6-97  school  year. 


NOVEMBER 

2-5  Medios  Interactivos  Conference,  Hotel  Melia 
Cariari,  San  Jose,  Costa  Rica 
12-15  Audit  Bureau  of  Circulation  Board  Meeting  & 

Annual  Conference,  Waldorf-Astoria,  New  York  City 
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Editorial  Assistant  Michael  R.  Asaro  ion  2.411 


Revoke  Driver  Privacy  Act 


WE’ RE  DELIGHTED, OF  course, that  two  federal  judges, ruling 
on  separate  challenges,  have  stopped  enforcement  of  the 
Drivers’  Privacy  Protection  Act  in  Oklahoma  and  South 
Canilina.  And  we  certainly  hope  judges  in  the  rest  of  the  country  follow 
their  lead  by  stopping  this  unconstitutional  measure  once  and  for  all. 

Both  judges  based  their  injunctions  on  the  law’s  10th  Amendment 
flaws:  The  federal  government  is  telling  states  they  must  broadly  restrict 
public  access  to  motor  vehicle  registration  and  driver’s  licen.se  records. 

A  decision  like  this  is  welcome  any  time  —  but  it  takes  on  even 
greater  import  at  this  particular  moment  in  American  history.  At  a  time 
when  politicians  as  varied  as  the  former  student  activist  Tom  Hayden 
and  the  former  Mr.  Cher,  Sonny  Bono,  are  using  Princess  Diana’s  death 
to  justify  anti-press  laws,  these  court  victories  are  a  forceful  reminder 
that  laws  drafted  in  the  wake  of  tragech'  are  usually  deeply  flawed. 

The  1994  Drivers’  Privacy  Protection  Act  was  itself  written  in  the 
wake  of  a  horrible  tragedy:  the  brutal  murder  of  the  young  actress 
Rebecca  Schaffer  by  a  depraved  stalker.  Never  mind  that  the  killer  did 
not  directly  get  her  home  address  from  state  motor  vehicle  records  — 
he  hired  a  private  detective  to  do  that  —  the  understandable  revulsion 
fueled  the  feeling  that  something  had  to  be  done  to  prevent  a  repetition. 

What  the  nation  got  —  as  University  of  Oklahoma  assistant  journalism 
professor  Bill  Loving  noted  in  his  now-withdrawn  First  Amendment  law¬ 
suit  against  the  law  —  is  a  measure  that  criminalizes  speech;  favors  com¬ 
mercial  speech  over  political  speech  by  creating  exemptions  for  credit 
agencies  and  other  businesses;  and  forces  citizens  to  be  bound  by  rules 
normally  applied  only  to  government  bureaucrats. 

That  kind  of  law  is  no  tribute  to  Rebecca  Schaffer.  Let’s  remind  our 
elected  representatives  that  proposals  to  rein  in  free  speech  and  access 
to  government  information  are  no  tribute  to  Diana,  Princess  of  Wales. 
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LETTERS  TO  THE  EDITOR 


After  Detroit, 
don*t  sermonize 
on  credibility 

IT  IS  AMUSING  to  read  that  Bob  GUes 
is  again  giving  lip  service  to  newspa¬ 
per  credibility  in  the  pages  of  Editor  & 
Publisher. 

As  publisher  and  executive  editor  of 
the  Detroit  Neu's,  Ciiles  freely  admitted 
to  E&P  in  1996  that  his  newspaper  was 
slanting  its  coverage  of  the  newspaper 
strike  in  DetrK)it  toward  management. 

Giles’  conduct,  along  with  that  of 
other  Ciannett,  Knight-Ridder  and 
Detroit  Newspapers  executives  before 
and  during  the  strike,  has  been  vehe¬ 
mently  denounced  by  more  than  1  ,(XX) 

Newspaperdom* 


50  YEARS  AGO  . . .  Representatives  of 
newspapers  and  commercial  printing 
establislunents  have  joined  forces  to 
fight  the  “Conditions  of  Employment” 
—  meaning  “no  contract/no  work”  — 
recently  announced  by  the 
International  Typographical  Union.  A 
group  from  the  American  Newspaper 
Publishers  Association  met  in 
Indianapolis  with  the  ITU’s  president 
and  other  officers  in  a  effort  to 
resolve  the  problems.  Members  of  the 
Printing  Industry  of  America  Inc. 
resolved  in  convention  to  comply 
fully  with  requirements  of  the  Taft- 
Hartley  Act  on  collective  bargaining. 

At  the  same  time,  machinery  of  the 
Taft-Hartley  Law  was  set  in  motion  by 
the  government  to  bring  the  ITU  to 
bar  for  a  test  of  its  nocontract  piolicy. 
The  National  Labor  Relations  Board 
has  taken  over  direction  and  prosecu¬ 
tion  of  a  complaint  by  employers 
against  the  Baltimore  Typographical 
Union. 

From  Editor  &  Pobusher 
September  27,  1947 


religious  leaders,  the  African-American 
community,  the  Arab-Ameriean  commu¬ 
nity,  the  Jewish  community,  women’s 
groups,  teachers,  professors,  members  of 
Congress  and  millions  of  working  peo¬ 
ple  across  the  country’. 

Readers  and  advertisers  have  spoken, 
as  well.  During  (iiles’  tenure.  News' 
daily  circulation  went  fnim  roughly 
690,0(X)  to  about  225,(XX),  and  sinking. 
Well  more  than  half  of  prestrike  adver¬ 
tisers  have  abandoned  the  News  and 
Eree  Press. 

Gannett  and  Knight-Ridder  have 
admitted  to  losing  hundreds  of  millions 
of  dollars  in  Detroit  during  the  strike, 
while  the  operation  made  about  $1(X) 
million  in  the  18  months  prior  to  the 
.strike. 

Giles  spent  more  time  whining  to  or 
bullying  area  bniadcast  and  print  media 
about  their  coverage  of  the  strike  than 
he  did  at  the  bargaining  table.  The  News 
has  threatened  at  least  one  Detroit-area 
newspaper  with  legal  action. 

An  administrative  law  judge  has 
upheld  10  unlair-labor-practice  charges 
against  management  at  the  two  newspa¬ 
pers.  At  least  one  of  the  violations 
directly  involved  Giles  and  his  unilateral 
imposition  of  New  York  rules  during 
negotiations  in  July  1S>95. 

For  those  of  us  who  believe  in  ulti¬ 
mate  justice,  we  can  only  hope  that 


Giles  will  have  continued  success  at  the 
Freedom  Forum.  A  career  such  as  his 
couldn’t  happen  to  a  nicer  conglomer¬ 
ate. 

Craig  Bustin 
Member,  CWA/Guild  Local  22 
Detroit,  Mich. 


Edition  builds 
circulation 

The  riverside, cauf.,p»vss- 

Enterprise  says  its  6-month-old  edi¬ 
tion  in  neighboring  San  Bernardino 
County  has  jumped  fnim  initial  circula¬ 
tion  of  4,1(X)  to  10,455,  a  gain  of  150%. 

“It’s  much  more  than  we  expected,” 
said  iMarcia  McQuem,  editor  and  pub¬ 
lisher  of  the  Press-Enterprise,  with  daily 
circulation  of  161,105.  She  added  that 
advertising  revenue  in  the  new  edition 
also  is  running  ahead  of  projections. 

The  move  into  San  Bernardino 
County  puts  the  paper  up  against 
Gannett’s  San  Bernardino  Sun. 

McQuem  expected  future  gains  to  be 
smaller,  what  she  called  “an  incremental 
sort  of  approach.” 

According  to  the  Audit  Bureau  of 
Circulations,  the  Sun  grew  1.6%  to  81,637 
in  the  sbt  months  ending  March  31. 


Server. 


USA  WEEKEND'S  Make  A  Difference  Day®  is  the  single  largest 
day  of  doing  good  in  America.  It’s  a  national  phenomenon  that  has  won 
the  hearts  and  helping  hands  of  over  one  million  Americans.  Reach  into 
the  hearts  of  your  readers  by  partnering  with  USA  WEEKEND,  the  nation's 
fastest-growing  newspaper  magazine,  serving  more  markets  than  any 
other.  Call  Dave  Barber,  VP/Newspaper  Relations  at  212-715-2131  to 
find  out  more.  Visit  us  at  http://www.usaweekend.com 

The  magazine  America  responds 


For  additional  stories,  analysis 
and  industry  resources, 
visit  us  on  the  Web 

http://www.mediainfo.com 
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Headquarters:  Honeywell-Measurex  Corporation  •  One  Results  Way,  Cupertino,  California  95014  U.S.A.  •  Phone:  800-288-7491  • 

3105  Northwoods  Place,  Norcross,  Georgia  30071  •  Phone:  770-248-3742*  Fax:770-409-5523 

999  Oakmont  Plaza  Drive,  Suite  300,  Westmont,  Illinois  60559-5544  •  Phone:  630-986-4046  •  Fax:  630-986-4195 

2700  Vernon  Drive,  Green  Bay,  Wl  54304-5335  •  Phone:  920-496-2920  •  Fax:  920-494-6175 


Whether  it's  a  new  plant,  a  new  press  or  a  press  improvement,  with 


Honeywell-Measurex  is  the  world’s  largest  process  automation 
company  in  commercial  and  newspaper  printing  press  controL 
We're  also  one  of  the  largest  suppliers  of  shaftless  newspaper 
controls,  with  more  than  500  printing  couples  under  contract. 


Integrated  Production  Management 


from  the  leader  in  printing  press  control 

■m 


Honeywell-Measurex  backs  its  press  technology  with  expeltise 
in  pulp  and  paper  manufacturing  and  network  design.  We  dan 
offer  any  newspaper  an  integrated  production  management 
system  ^  fiom  delivery  of  the  roll  to  delivery  of  the  fiml  edition 


ywell-Measurex  you'll  have 


US  today. 


'ide  Web  Site:  http://www.measurex.com 


Honeywell 


measurex 
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EVERY  SATURDAY  SINCE  1884 


Attorney  General 
Janet  Reno  was 
never  informed 
when  subordinates 
subpoenaed  phone 
records  of. . . 


The  U.S.  justice  Department  admits  it 
violated  its  own  regulations  when  it  got 
a  grand  jury  to  subpoena  the  telephone 
records  of  a  journalist  who  was  investi¬ 
gating  the  TWA  Flight  800  air  tragedy  — 
without  prior  approval  by  Attorney 
General  Janet  Reno. 

The  U.S.  attorney  for  the  eastern  district  of  New 
York,  working  with  the  FBI,  had  said  it  did  not  need 
Reno’s  permission  for  the  March  1  subpoena 
because  James  Sanders,  the  target  of  the  investiga¬ 
tion,  was  not  a  working  reporter. 

John  Russell,  a  Justice 

nvestigators  Department  spokesman,  said 

that  Reno  gave  written 

oke  rules  by  approval  for  the  subpoena  on 

Aug.  1. 

10  SUbPOBfld  didn’t  think  he  was  a 

^  ^  _  newsman  when  the  sub- 

f  lOUrndllSt'S  issued  in  March,” 

■'  said  Russell,  a  former  reporter 

10116  r6 cords  Scnpps-Howard  news¬ 

paper  chain.  “But  we  subse- 

thOUt  HCnO'S  ‘I'^^otly  determined  he  was  a 
bona  fide  journalist.” 

approval  ,■'“'“7.  Oepanmem 

“  ~  acknowledged  its  error  after  it 

requested  and  received  a  two- 
page  letter  from  Editor  &  Publisher-  magazine  on 
July  22  detailing  Sanders’  journalistic  activities. 

The  Justice  Department  guidelines  requiring  top 
approval  before  subpoenaing  journalists’  phone 
records  were  instituted  in  1980  after  former  presi¬ 
dent  Jimmy  Carter’s  Justice  Department  acquired 
phone  records  of  the  New  York  Times  bureau  in 
Atlanta. 

Tlie  regulations,  cited  in  Section  28  C.ER.,  50.10, 
note  that  failure  to  obtain  prior  approval  “may  con¬ 
stitute  grounds  for  admini.strative  reprimand  or 
other  administrative  action.” 

The  subpoena  in  this  case  was  sought  by  Valerie 
Caproni,  the  assistant  U.S.  attorney  in  charge  of  a 
federal  grand  jury’  investigation,  and  Benton  J.  Camp¬ 
bell,  another  assistant  U.S.  attorney. 

Russell  declined  to  say  whether  Caproni,  Camp¬ 
bell,  or  the  person  they  report  to,  Zachary  Carter, 
U.S.  attorney  for  the  eastern  district,  would  be  disci- 


. . .  James  Sanders, 
a  retired  police 
investigator  turned 
investigative 
journalist  who  was 
looking  into  the 
crash  of  TWA  Flight 


obtained  two  pieces  of  seat  fib-  * 

ric  from  the  downed  aircraft  as 
its  remains  were  being  reassem- 
bled  at  a  heavily  guarded  hangar 
in  Calverton,  N.Y 

Sanders  paid  an  estimated 
$500  to  test  the  fabric  at  West 
Coast  Analytical  Service,  an  inde- 
pendent  laboratory  in  Santa  Fe., 

Calif.,  that  found  a  red  residue  of  K  ■'  jjw^ 
chemicals  found  on  red  missile  o  JHB 

The  test  results  were  a  key  ele-  <  firaB 

ment  of  a  March  10  front-page 
story'  by  David  Hendrix  of  the  Riverside,  Calif.,  Press- 
Enterprise.  He  concluded  that  the  230  people 
aboard  TWA  8(X)  were  probably  victims  of  a  U.S. 
Navy  missile. 

Jane  Kirtley,  executive  director  of  the  Reporters 
Committee  for  Freedom  of  the  Press,  said  she  appre¬ 
ciated  the  fact  that  the  Jastice  Department  had 
acknowledged  its  mistake. 

Kirtley  expressed  hope,  however,  that  the  nation’s 
top  law  enforcement  agency  abstain  from  issuing 
Sanders,  a  51-year-old  retired  police  accident  subpoenas  to  obtain  the  records  of  journalists’ tele¬ 
investigator  turned  investigative  journalist,  came  phone  calls  —  with  or  without  Reno’s  approval, 
under  federal  investigation  ‘That  kind  of  thing  has 

after  the  FBI  learned  he  had  BY  ALLAN  WOLPER  been  rare  during  the  Reno 
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administration  and  it  should  continue  to  be  rare,” 
Kirtley  said. 

In  an  interview  last  month,  she  applauded  the  Jus¬ 
tice  Department’s  decision  to  look  into  whether  the 
subpoena  of  Sanders  violated  guidelines. 

“The  attorney  general  has  to  keep  a  reign  on 
rogue  assistant  U.S.  attorneys,  who  in  their  zeal 
overstep  the  bounds  of  appropriate  behavior  in 
dealing  with  the  media,"  she  said. 

Jeffrey  Schlanger,  an  attorney  representing 
Sanders  who  tried  but  failed  to  get  the  Justice 
Department  to  withdraw  the  subpoena  last  spring, 
said  he  was  “happy  they  realized  that  they  had  done 
something  wrong." 

Earlier,  Caproni,  the  assistant  U.S.  attorney  direct¬ 
ing  the  grand  jury  investigation,  insisted  she  did  not 
violate  departmental  guidelines  because  Sanders 
was  not  a  working  journalist. 

“We  can  find  no  support  for  the  assertion  that  Mr. 
Sanders  is  a  member  of  the  media,"  she  said  in  a  let¬ 
ter  rejecting  Schlanger’s  request  to  have  the  phone 
records  sealed  and  turned  over  to  a  court  for  review. 

“We  would  note  in  the  article  published  in  the 
Press-Enterprise  that  Sanders  is  identified  as  a  Vir¬ 
ginia-based  writer  and  retired  Southern  California 
policeman,"  she  said.  “All  indications  from  the  arti¬ 
cles  are  that  Mr.  Sanders  was  simply  a  source  of 
information  —  not  a  colleague  [of  reporters  at  the 
paper]  ....  The  fact  that  he  received  no  journalistic 
credit  for  his  allegations  persuaded  us  that  his  claim 
to  be  a  member  of  the  media  is  nothing  more  than 
an  attempt  to  shield  himself  from  a  legitimate  grand 
jury  inquiry.” 

Caproni  also  said  that  Sanders’  byline  did  not  turn 
up  in  a  computer  check  of  magazines  and  newspa¬ 
pers  collected  in  the  databases  of  Westlaw  or  Lexis- 
Nexis. 

Sanders  was  working  as  a  paid  freelance  journal¬ 
ist  for  “Inside  Edition,”  a  syndicated  television  pro¬ 
gram,  when  he  was  given  the  seat  samples.  He  was 
fired  as  stxjn  as  executives  at  Key  World,  the  show’s 
pnxlucer,  discovered  that  FBI  agents  wanted  the 
samples  returned. 

Sanders  then  flew  to  the  West  Coast,  where  he 
continued  his  research  for  the  Press-Enterprise  in  an 
unpaid  capacity. 

Eventually  he  published  all  of  his  work  in  a  paper¬ 
back  book.  The  Dcnening  of  Flight  800  —  The 
ShiKking  Truth  Behind  the  Worst  Air  Disaster  in 
U.S.  History.  Sanders  is  also  the  co-author  of  two 
other  books.  Soldiers  of  Misfortune  and  The  Men 
We  Left  Behind,  both  volumes  on  American  prison¬ 
ers  of  war  in  Indochina. 

Kirtley  said  Sanders  met  the  legal  standard  for 
journalistic  protection  because  he  had  written  two 
previous  books  and  used  his  research  for  the  book 
he  wrote  on  TWA.  “He  doesn’t  have  to  work  for  a 
newspaper  to  be  a  journalist,”  Kirtley  noted. 


Wolper,  a  professor  of  journalism  at  the  Newark 
campus  of  Rutgers  University,  is  a  frequent 
contributor. 


The  Justice  Department  will  have  to  determine 
whether  the  FBI  and  the  assistant  U.S.  attorney 
knew  Sanders  had  a  b(X)k  contract  when  it  rejected 
his  efforts  to  seal  his  telephone  records. 


“The  question  is, 
what  kind  of 
vice  grip  are  they 
going  to  put  on 
the  advertisers?'’ 


BY  KELVIN  CHILDS 

Baltimore  Sun 
Seals  Weekly  Deal 

The  BALTIMORE  SUN  completed  its  acquisition 
of  Patuxent  Publishing,  a  suburban  newspaper 
gix)up,  on  Sept.  19  after  a  delay  of  about  six 
weeks  while  the  Justice  Department  examined 
the  deal  for  antitrust  concerns. 

“The  transaction  will  be  allowed  to  proceed,”  with 
the  Justice  Department  taking  no  action,  said  GinaTala- 
mona,  an  agency  spokeswoman. 

Patuxent,  based  in  Columbia,  Md.,  publishes  13  com¬ 
munity  weeklies  with  a  com¬ 
bined  circulation  of  about 
260, OtK),  two  magazines  and 
seven  local  phone  directories. 
The  acquisition  will  increase  the 
Sun's  market  dominance  by  ab¬ 
sorbing  several  print  competitors. 

The  Justice  Department  rou¬ 
tinely  examines  newspaper 
mergers  valued  at  more  than  $15  million,  but  the 
process  was  expected  to  be  completed  about  30  days 
after  the  June  30  announcement  of  the  sale. 

Ross  Settles,  the  Sun's  vice  president  of  marketing 
and  communications,  said  the  Justice  Department  had 
requested  additional  irtformation  around  the  end  of 
July'.  He  did  not  say  what  the  agency  asked  for. 

However,  Don  Farley,  publisher  of  the  City  Paper,  an 
alternative  weekly  in  Baltimore,  said  his  newspaper  and 
several  others  in  the  area  were  asked  by  federal  and 
state  regulators  to  provide  extensive  documentation 
about  the  market.  Among  the  requested  materials,  he 
said,  was  information  about  past  rate  structures,  future 
plans,  acquisitions  that  may  have  been  considered,  and 
a  description  of  what  it  would  take  and  what  it  would 
cost  to  start  a  company  the  size  of  Patuxent  in  today’s 
market.  “I  kxjk  at  something  like  this  as  pretty  stan¬ 
dard,”  Farley  said. 

Kenneth  T.  Berents,  a  newspaper  analyst  with  Wheat 
First  Butcher  Singer  in  Virginia,  did  not  think  the  delay 
was  significant.  “I  think  the  Sun  has  the  highest 
integrity  and  they  won’t  influence  the  editorial  side,”  he 
said.  “The  question  is,  what  kind  of  vice  grip  are  they 
going  to  put  on  the  advertisers?” 

The  Patuxent  papers  will  be  absorbed  into  the  Balti¬ 
more  Sun  Community  Newspapers  group,  which 
already  publishes  four  papers  in  Hartford  County.  John 
Patinella,  president  and  CEO  of  the  group,  reports  to 
the  Sun's  publisher  and  CEO.  Patuxent’s  current  pub¬ 
lisher,  Zeke  Orlinsky,  will  stay  on  the  job  through  1997 
and  serve  as  a  consultant  through  1998.  ■ 
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Color  Storms 
N.  Y  Ad  Market 


The  debut  sept. 

15  of  full-color 
advertisements 
in  the  Neu'  York 
Times  is  good 
news  for  its  com¬ 
petitors,  say  ad  directors  in 
the  metropolitan  area. 

The  move  by  the  Times,  - 

the  largest-circulation  U.S. 
metro  daily,  “fills  in  the  blank  spot  in  the  map  for 
national  advertisers,”  said  Jon  Markey,  president  of 
the  Record,  which  has  published  prcK'ess  color  ads 
for  years  fn)m  its  base  in  Hackensack,  N.J.  “On  a  net 
basis,  this  holds  great  significance  for  increasing 
color  use  in  all  our  papers.” 

“This  brings  a  whole  new  awareness  to  the 
New  York  market  that  can  only  benefit  the  entire 
advertising  community,” 
added  John  C.  McKeon, 
vice  president  of  adver¬ 
tising  at  Neu’sdciy , 
which  also  has  had  color 


Old  Gray  Lady  no  more, 
N.  Y.  Times  sprouts  color 
on  ad  and  news  pages; 
Daily  News  close  behind 


for  years  in  Melville,  N.Y.,  on 
the  other  side  of  New  York 
City.  “The  New  York  Times 
going  to  color  is  frankly  gtxKl 
news  for  all  of  us.” 

Before  the  Times  move. 
New  York  was  the  last  major 
city  in  the  nation  without 
color  newspaper  ads  daily,  at 
least  since  New  York  News- 
day  ceased  publication  in  1995. 

The  Daily  Neu’s,  which  announced  plans  to  offer 
color  advertising  beginning  Sept.  9,  revised  its 
timetable  to  Sept.  21.  The  paper  used  its  32,00(Rir- 
culation  national  edition  to  test  color  last  June,  fol¬ 
lowed  by  color  in  its  Sunday  “Extra”  edition  in  late 
August. 


To  capitalize  on  the 


%xrt»Mondgy 
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Times’  move  to  color, 
the  Record  ran  a  full- 
page  color  ad  on  Sept. 
14  congratulating  the 
Times  and  Daily  News. 
Noting  the  Record's  use 
of  color  ads  since  1982, 
the  ad  says,  “We  always 
thought  New  York  City 
was  a  colorful  place. 
Now,  two  of  its  newspa¬ 
pers  are  tcx).” 

“It’s  ironic,  but  a  lot  of 


The  Daily  News  beat 
but  the  Tunes  launched  a  major  overhaul  the  next  week  with  more  sections 
and  color  on  news  and  ad  pages  daily  (left). 
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that  have  color  have  been 
pulling  for  us  to  go  to  color,” 
said  Les  C'ltxxlstein,  executive 
vice  president  and  asstK'iate 
publisher  at  the  Daily  Neu's. 

“The  end  result  is  that  the 
there  will  be  more  color 
advertising  for  everyone.” 

Other  intnies  abound.  The 
day  the  Times  intnxJuced  color  advertising  —  along 
with  redesigned  editorial  sections  and  its  first  week¬ 
day  news  color,  though  not  on  Page  One  —  Neu's- 
day  intnxluced  a  redesigned,  three-part  paper  fea¬ 
turing  more  color. 

Neu'sday  went  to  color  in  1986.  McKeon  said 
that  since  last  year,  the  number  of  color  ads  has  dou¬ 
bled,  due  to  an  aggressive  .selling  pmgram  that  tar¬ 
gets  “every  type  of  advertiser  you  can  imagine.” 

When  his  reps  go  out  to  sell  color,  said  McKeon, 
they  use  statistics  showing  that  color  ads  generate 
20%)  to  2S%  more  attention  fn)m  consumers.  “It’s 
more  logical  for  the  smaller  advertiser  to  u.se  color,” 
he  .said.  “It  gets  them  noticed.” 

“The  Times  name  creates  instant  brand  aware¬ 
ness,”  said  Markey  of  the  Record.  Color  advertising 
in  the  Times  and  its  four  zoned  editions  —  West- 
chester/Cionnecticut.  BnK)klyn/Queens/Long  Island. 
Manhattan/Bronx,  and  New  Jersey  —  “will  create 
more  advertising  presence  in  newspapers  thn)ugh- 
out  the  region  as  a  result.” 

Markey  expects  little,  if  any,  competition  in  the 
north  Jersey  market,  however.  “If  you  want  to  reach 
the  north  Jersey  market,  you’re  still  going  to  adver¬ 
tise  in  the  Record^  he  said.  The  Record  expects  the 
share  of  ad  revenues  derived  from  color  will  rise  to 
15%  in  the  next  few  years,  fn)m  10%)  now,  he  said. 

Also  affected  are  (iannett  Co.  dailies  in  the 
region.  They  include  the  suburban  papers  in  West¬ 
chester  and  RcK'kland  counties  and  the  newly 
acquired  Asbury  Park  Press  in  New  Jersey. 

Despite  the  lag  by  the  Tkiily  Neu’s  in  offering 
color  advertising,  the  smooth  start  by  the  Times 
“will  help  adverti.sers  who  want  to  buy  New  York 
(;ity  in  color,  but  who  have  been  unable  to  until 
now,"  said  Markey. 

The  Times’  successful  launch  of  a  new  format  — 
including  six  daily  sections  instead  of  lour,  a  new 
printing  plant  and  color  news  and  advertising  — 
hinged  on  long  planning. 

“We  lost  some  advertisers  in  the  pa.st  year,”  admit¬ 
ted  Daniel  H.  Cohen,  vice  president  of  advertising, 
who  said  the  launch  culminated  a  10-year  plan. 
“We’re  rolling  cxjlor  out  in  a  very  deliberate  manner. 
We  don’t  want  to  tax  the  capabilities  of  the  four 
departments  involved  in  orchestrating  the  pnx-ess.” 

The  upside:  “We’ve  already  .sold  out  the  first  few 
weeks,”  .said  Cohen,  and  the  paper  has  a  waiting  list 
for  the  next  several  weeks  beyond  that.  “We  re  not 
going  to  be  able  to  satisfy  all  the  demand.” 

By  mid-October,  he  said,  the  Times  expects  to 
increa.se  the  volume  of  color,  currently  averaging  a 
minimum  of  four  pages  each  for  advertising  and  edi¬ 
torial,  to  48  color  pages. 


Most  of  the  advertisers  on 
the  li.st  are  existing  customers, 
and  they  run  the  gamut;  retail, 
studios,  technology,  telecom¬ 
munications.  Process  color 
ads  from  Chase  Manhattan 
Bank  and  General  Motors, 
both  existing  customers,  and 
Fox  News  Network,  a  new 
client,  appeared  in  the  Sept.  15  debut.  In  addition, 
the  .Metn>politan  Museum  of  Art  ran  a  full-page, 
spot<'olor  ad. 

Advertisers  lucky’  enough  to  get  on  the  list  can 
expect  to  pay  a  25%  premium,  or  an  additional 
$5,5(K),  for  a  color  page. 

At  the  ITaily  News,  with  its  own  new  production 
plant  aentss  the  Hudson  River  in  Jersey  City',  N.J., 
advertisers  will  pay  a  10%  premium  for  color,  .said 
Crtxxlstein,  “but  there’s  going  to  be  a  real  premium 
on  position.” 

“A  lot  of  advertisers  have  been  interested,  but 
there  has  only  been  one  commitment  to  date,” 

Ckxxlstein  said,  explaining  the  delay  in  the  start  of 
color  advertising.  “We  don’t  know  how  and  when 
we  re  going  to  be  able  to  offer  color,  bccau.se  we 
don’t  know  where  the  positions  are  going  to  be” 

By  early  1998,  say  Daily  Neu's  executives,  the 
paper  will  offer  32  pages  of  color  daily. 

Every  category  of  national  advertising  hxs  been 
pushing  for  color,  said  CrfKxl.stein,  particularly  movie 
.studios. 

In  the  first  quarter  of  1997,  national  advertising 
in  the  Daily  News  increased  27%),  compared  with  a 
22%)  annual  increase  since  1992. 

“We  plan  to  do  a  lot  of  market  research  and  point- 
of-purchase  testing  to  see  how  much  of  a  difference 
color  av’ailability'  makes  to  the  bottom  line,”  he  .said. 

Daily  News  Sues 
Goss,  Rockwell 

OWNERS  OF  THE  New  York  Daily  Neu’S  filed 
suit  in  July  against  R(x:kwell  International 
Cx)rp.  and  Go.s.s  Graphic  Systems  Inc.,  independent 
succes.sor  to  R(x;kweirs  Graphic  Systems  Division, 
for  fraud  and  breach  of  contract. 

R(x:kwell  Ciraphic  Systems  sold  its  first  Newsliner 
double-width  offset  press  and  first  keyless  offset 
inker  to  the  Daily  News,  which  recently  began  four- 
color  printing  in  its  national  and  metro  editions. 
R(K:kwell  financed  a  pt)rtion  of  the  1994  purcha.se  of 
the  pres.ses,  installed  in  1995-96.  As.serting  it  was 
duped  into  buying  an  “experimental”  press  when  it 
only’  expected  a  new  inker,  the  plaintiff  also  lists 
impn)per  installation  and  a,s.sembly',  inadequate  main¬ 
tenance  and  training,  and  malfunctioning  controls. 

Neither  Daily  News  nor  Cioss  representatives 
would  comment  on  the  suit.  Defendants’  an.swer  to 
the  complaint  w'as  extended  to  Sept.  22.  E&P  will 
report  details  of  the  suit  next  month. 

— Jim  Rosenberg 


We're  ahvady  sold  out 
the  first  few  weeks. 

We're  not  ^fotng 
to  he  able  to  satisfy 
alt  the  demand." 

—  Daniel  H.  Cohen, 
vice  president  of  advertising, 

New  York  Times 
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BY  JIM  ROSENBERG 


Outsourcing 
Color  Ads  In  N.  Y 


AGT processes  New 
York  Times  color  ads 
using  nationwide 
networked  facilities 


COUNT  NEW  YORK  Daily  News  co 
publisher  Fred  Drasner  among  those 
happy  to  see  the  New  York  Times 
begin  printing  four<olor  advertising  in 
its  daily  editions  one  week  after  his 
own  paper’s  metro  edition  ran  daily 
color  for  the  first  time. 

Drasner  also  is  chairman  and  CEO  of  New  York- 
based  Applied  Graphics  Technologies  Inc.,  which 
signed  a  multi-year  contract  with  the  Times  on  Aug. 
14  “to  provide  digital  four<'olor  advertising  verifica¬ 
tion  and  pixxtfing  services,  as  well  as  digital  prepress 
services”  for  the  paper’s 
new  four-color,  six-sec¬ 
tion  daily  editions,  as  well 
as  its  Sunday  edition. 

The  color  work,  until 
now  produced  in-house 
by  the  Times  for  its  Sun¬ 
day  edition  only,  is  being 
handled  by  AGT’s  Digital 
Ad  Management  Divi¬ 
sion,  a  provider  of  outsourced  digital  image  man¬ 
agement  and  prepress  services  originally  formed  to 
serve  the  magazine  industry. 

The  outsourcing  arrangement  with  AGT  elimi¬ 
nates  the  need  for  the  Times  to  make  a  bigger  invest¬ 
ment  in  prepress,  allows  it  to  extend  advertising 
materials  deadlines  and  enables  advertisers  around 
the  country  to  review  proofs  prior  to  publication. 

For  Times  advertisers,  AGT  said  it  will  provide 
remote  digital  proofing  for  approval  of  ad  materials, 
using  its  nationwide  digital  transmission  network 
and  facilities  in  D)s  Angeles,  Detroit,  Chicago,  Wash¬ 
ington,  D.C.,  and  Foster  City,  near  San  Francisco. 
AGT  also  will  supply  full  digital  prepress  services  for 
the  Times,  including  the  cover  and  back-page  ad  on 
its  weekly  television  programming  b<K)klet. 

According  to  Heloisa  Ulon,  AGT  account  execu¬ 
tive  for  the  Times,  AGT  will  handle  all  color  ad  pro 
cessing,  from  the  moment  ads  are  received  through 
their  yearlong  archiving. 

The  Times  will  retain  contnil  of  all  editorial 
images.  “It’s  not  our  intent  to  turn  over  editorial 
color  to  AGT,”  said  a  Times  spokesperson.  Besides 
being  “next  to  impossible”  to  outsource  editorial 
color  against  a  daily  deadline,  the  spokesperson  con¬ 
tinued,  “we  have  a  very  good  color  prepress  staff, 
and  we  intend  to  continue  to  make  effective  use  of 
them.”  Even  illustrations  for  advance  sections  “are  all 
treated  as  editorial  photos  and  handled  internally.” 

The  Iris  digital  inkjet  color  proofers  used  at  all 
AGT  sites,  said  Ulon,“are  calibrated  to  the  presses  at 


all  New  York  Times  print  sites  around  the  country. 
Owing  to  this  calibration  and  the  subsequent  out¬ 
put  on  the  same  newsprint  stock  used  by  the  Times, 
said  Ulon,  any  prxxjf  an  advertiser  sees  “is  pretty 
much  dead  on.” 

Relying  onTl  and  satellite  telecommunications, 
AGT’s  operation  is  nationwide  ad  round-the<kx:k. 
The  Times  required  tumaniund  of  12  hours  from 
original  materials  to  first  proofs,  six  hours  for  sec¬ 
ond  proofs. 

Over  Labor  Day,  two  weeks  before  color  showed 
up  daily  in  the  Times,  the  paper  asked  for  and  got 
475  Iris  pnxifs  from  AGT,  according  to  Ulon.  Noting 
that  the  Times  wants  pixxjfs  out  by  7  a.m.,  she  said 
AGT  turned  over  270  Iris  prtxjfs  between  5  p.m. 
Sept.  17  and  5  a.m.  the  next  morning. 

The  decision  to  outsource  daily  ad  color  prepress 
was  made  after  examining  the  paper’s  4-year-old  in- 
house  Sunday  advance  color  prepress  operation  and 
l(X)king  at  the  sizable  further  investment  that  daily’ 
color  would  require. 

The  outst)urcing  option,  said  the  spokesperson, 
stabilizes  costs  and  keeps  the  Times  current  with 
technology  while  maximizing  the  benefit  of  tech¬ 
nology  “as  it  evolves.”  Outsourcing  also  allows 
stretching  deadlines  for  delivery  of  advertising  mate¬ 
rials,  and  it  enables  the  Times  to  be  more  flexible  in 
terms  of  staff  and  of  equipment  available  to  pixxress 
any  given  day’s  ad  volume. 

The  Times  is  sending  out  its  woik  but  keeping  its 
employees.  It  is  outsourcing  in  the  strict  sense, 
unlike  the  arrangement  at  the  Houston  Chronicle, 
where  workers  remain  at  their  jobs,  but  as  employ¬ 
ees  of  site  manager  American  Color. 

Becau,se  the  Times  now  has  the  additional  work¬ 
load  of  daily  editorial  color,  it  anticipates  no  layoffs 
or  staff  reduction,  according  to  its  spokesperson. 

Outsourcing  came  under  consideration  two  years 
ago  at  the  Times,  which  narrowed  its  list  to  a  few 
possible  prepress  service  firms  and  the  pt)ssibility  of 
keeping  all  production  in-house.  Though  the  Times 
refrains  from  publicly  endorsing  or  comparing  ven¬ 
dors  (some  of  which  it  found  were  equals  in  quality 
of  work  and  number  of  facilities),  the  spokesperson 
did  confirm  that  AGT  had  the  advantage  of  an 
already-operating  facility  in  midtown-Manhattan 
with  which  the  nearby  Times  could  immediately 
begin  working. 

Times  color  prepress  director  Mike  Vazquez  is 
responsible  for  managing  the  relationship  with  AGT 
and  working  with  ad  staffers  to  ensure  that  the 
Times  and  AGT  get  materials  and  digital  files  in 
forms  they  can  work  with. 
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BY  KELVIN  CHILDS 


Online  Tool 
For  Reporters 


Federal  agency 
information 
in  a  searchable 
database 


An  internet  PR()JE(71'  at  Syracuse  Uni¬ 
versity  that  pnwides  downloadable  sta¬ 
tistical  information  about  federal  agen¬ 
cies  such  as  the  FBI  will  s(X)n  be  avail¬ 
able  for  journalists. 

The  site  allows  researchers  and 
reporters  to  execute  custom  computer  searches  of 
databases. 

The  Transactional  Records  Access  C'.learinghouse 
CIBAU),  founded  in  1989,  is  a  research  organization 
based  at  the  S.I.  Newhouse  Schcx)!  of  Public 
Conununications.  It  distributes,  via  Web  site,  public 
information  on  the  FBI  (at 
http;//www.  trac.syr.edu/ 
tracfbi),  the  Drug  Enforce¬ 
ment  Administration  (at 
http://trac.syr.edu/tracdea/), 
the  Internal  Revenue  Service 
(at  http://trac.syr.edu/tracirs), 
and  the  Bureau  of  Alcohol, 
Tobacco  and  Firearms  (at 
http://trac.syr.edu/tracatO- 
TRAC  was  awarded  a  $227,4(X)  grant  fn)m  the 
John  S.  and  James  L.  Knight  Foundation  that  will  be 
used  to  establish  a  Federal  Enforcement  Information 
Center. 

The  TRAC  Web  sites  currently  offer  color  maps, 
color  graphs,  population  information  and  employ¬ 
ment  data.  With  the  grant,  the  Federal  Enforcement 
Information  Center  will  be  able  to  expand  the  offer¬ 
ings,  so  that  journalists  can  request  custom-designed 
analyses  of  the  material  anti  download  it  to  their 
own  computers.  Reporters  will  be  able  to  get  cur¬ 
rent  information  specific  to  their  city,  state  or 
region,  said  Susan  Long,  co-director  of  TRAC  and  an 
asstx:iate  pn)fessor  for  quantitative  methtxLs  in  the 
university's  School  of  Management. 

“It’s  obviously'  a  wonderful  way  of  getting  com¬ 
plicated  information  to  reporters,”  said  David  Bum- 
ham,  co-director  of  TRAC  and  an  ass<x:iate  research 
professor  at  the  Newhouse  Sch(X)l. 

TRAC  acquires  its  data  thn)ugh  Freedom  of  Infor¬ 
mation  Act  requests  to  the  Justice  Department,  the 
federal  Office  of  Personnel  Management,  and  other 
agencies,  Burnham  said. 

Dvng  said  they  intend  to  also  collect  personnel, 
congressional  and  finance  data. 

With  the  expanded  capabilities,  TRA(]  will  be 
able  to  make  analyses  of  the  data  available  on  dead¬ 
line,  or  for  projects.  “It  kind  of  represents  a  new  kind 
of  reporting  that  the  American  press  hxsn’t  done 
much  of,”  Burnham  said.  “One  can  report,  not  based 
on  leaks  or  press  releases,  but  by  kx)king  at  an 


agency’s  record.” 

For  example,  the  Aug.  11-18  issue  of  the  Nation 
(http://www.thenation.com)  published  an  article  by 
Burnham  that  examined  the  FBI’s  pxrrformance  over 
the  past  20  years,  based  on  an  analysis  of  internal 
admini-strative  data  collected  by  the  Justice  Depart¬ 
ment.  The  findings  were  that  the  FBI  pays  little 
attention  to  corporate  and  white-collar  crime,  and 
devotes  much  of  its  attention  to  drug  cases,  credit- 
card  scams  and  bank  n)bbcries  —  matters  that  can 
be  handled  on  the  state  and  local  levels. 

“One  might  ask  why  Utah  and  Hawaii  have  more 
FBI  employees  than  IX'tmit  and  Boston,”  Burnham 
.said,  as  another  example  of  the  kinds  of  compar¬ 
isons  TRAC'  could  do  for  reporters. 

D)ng  said  the  center  will  be  established  in  the 
latter  part  of  the  year.  TRAC-  is  currently  seeking 
partners  to  determine  what  new  areas  to  add  to  the 
Web  sites  and  how  to  provide  its  new  services,  she 
said. 


Public  Policy  Online 

SCX-IAL  ACmVlSTS  WILL  svxjn  be  able  to  research 
their  latest  causes  on  the  Web. 

Public  Agenda,  a  nonpartisan  public  opinion  and 
public  policy  clearinghou.sc,  plans  to  launch  a  database 
called  Public  Agenda  Online  on  Oct.  17. 

Cleared  toward  journalists  and  researchers,  it  will 
contain  about  2,(X)()  pages  of  information,  including 
700  tables  and  charts,  on  issues  such  as  abortion,  the 
deficit,  crime,  the  economy,  education,  illegal  drugs, 
immigration.  Medicare  and  welfare. 

Issues  sections  will  offer  a  synopsis  of  public  opinion 
findings  from  across  the  country,  a  directory  of  sources 
and  resources  with  hyperlinks  to  other  Web  sites,  a 
forum  for  discussion  of  public  policy  with  experts,  and 
tips  on  how  best  to  use  and  interpret  public  opinion. 

Examples  of  recent  Public  Agenda  (www.publica- 
genda.org.)  .studies  are:  Kids  These  Days:  What  Ameri¬ 
cans  Really  Think  About  the  Next  Generation;  Miles  to 
C'lo:  A  Status  Report  on  Americans’  Plans  for  Retirement; 
and  Getting  By:  What  American  Teenagers  Reall>'  Think 
About  Their  Schcxils. 

Public  Agenda  Online  will  offer  a  14-day  free  trial  in 
(Xtober  to  users,  but  fees  for  the  service  are  based  on  the 
size  of  the  organization,  and  individual  subscriptions 
and  discounts  for  multiple  users  will  also  be  available. 

The  service  was  made  possible  by  a  $1.2  million 
development  grant  from  the  John  and  Mary  R.  Markle 
Foundation.  Several  sponsors  will  help  to  underwrite 
maintenance  costs  for  the  site.  ■ 
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FINANCIAL 

BY  JOHN  SULLIVAN 


Outsider’s 

Insider 


w 


HEN  YOUNGER  FAMILY  mem¬ 
bers  criticize  a  private  company 
their  family  owns,  they’re  often 
referred  to  as  “loose  cannons.” 
But  when  family  members 
raise  questions  about  a  public  company  their  fami¬ 
ly  controls,  they’re  known  as  “a  shareholders’ 
dream.”  And  that’s  sort  of  where  Bill  Cox  III  cur¬ 
rently  resides  in  the  world  of  Dow  Jones  &  Co. 

Since  leaving  the  company  as  a  managing  direc¬ 
tor  of  Dow  Jones  Global  Indexes  last  February  after 
18  years  to  work  at  Interactive  News  Network,  the 
41 -year-old  Cox  remains 
vocal  about  what  he  per¬ 
ceives  as  a  company  that 
missed  the  boat  and  is  trying 
to  play  catch  up  in  the  com¬ 
petitive  media  world. 

With  news  accounts 
recently  reporting  that  the 
company’s  Dow  Jones 
Markets,  the  financial  infor¬ 
mation  unit  formerly  called 
Telerate,  and  European  Business  News  units  may 
be  up  for  sale  (see  sidebar),  there  is  no  doubt 
investors  think  change  at  Dow  Jones  is  in  the  air. 

Going  back  to  last  year,  as  the  stock  price  lan¬ 
guished  as  the  bull  market  continued  to  roar,  Cox, 
his  cousin  Elisabeth  (ioth  and  other  heirs  —  along 
with  outside  investors  —  started  to  question  pub¬ 
licly  management.  Critics  urged  Dow  Jones  to  sell 
the  financial  information  unit  because  it  was 
underperforming  competitors  and  dragging  the 
stock  price  down. 

Quickly,  the  older  Bancroft  family  members  who 
control  70%  of  Dow  Jones  voting  stock  (Cox’s 
father.  Bill  Jr.,  is  on  the  Dow  Jones  board)  realized 
that  raising  the  dividend  was  not  the  focus  of 


Nexl-fJienet'atUtri 
Ihnv  Jones’  heir 
mu  Cox  ill 
s/teaks  af»nin, 
njler  ieavln}* 
iKiyrall 


Dow  Jones  CEO  Peter  Kann  is 
“a  nice  guy,  but  it's  not  about 
being  a  nice  guy.  It's  much 
bigger  than  that.  I  just  don't 
think  editors  are,  in  this  day 
and  age  —  or  editorial  types 
—  are  the  people  who  should 
be  running  the  corporation  — 

I  really  don't." 

—  Bill  Cox  III, 
former  Dow  Jones  executive 
and  member  of  the  family 
that  controls  the  company 


younger  family  members  —  increasing  shareholder 
value  was.  And  more  news  was  about  to  come. 

In  January'  1S>97,  Dow  Jones’  CEO  Peter  Kann 
responded  by  announcing  the  company  would  be 
pumping  $650  million  into  the  sluggish  Dow  Jones 
Markets  division,  sending  the  stock  down  four 
points  in  heavy  trading. 

'Three  months  later,  an  angry'  April  shareholders 
meeting  made  business  front-page  news,  reflecting 
shareholders’  fru,stration  with  management  and  its 
inability  to  raise  the  stock  price. 

'The  media,  of  which  Dow  Jones’  cn)wn  jewel  — 
the  Wall  Street  Journal  —  is 
an  integral  part,  has  been 
equally  hard  on  the  Bancroft 
family. 

For  example,  a  Neu'  Yorker 
magazine  article  highlighted 
a  staggering  statistic  —  the 
total  cash  common  dividend 
from  1990  through  1995  rose 
nearly  4(X)%,  while  earnings 
reinvested  into  Dow  Jones 
businesses  fell  almost  130%. 

In  interviews  over  the  past 
few  months.  Bill  Cox  111  dis¬ 
cussed  his  views  as  an  insid¬ 
er  and  former  employee  on  a  number  of  topics, 
such  as  Telerate,  the  stock’s  performance,  CEO 
Peter  Kann,  and  why  he  chose  to  speak  out  in  the 
first  place. 

TELERATE  SYNDROME 

Investors’  anger  over  the  company’s  $650  mil¬ 
lion  investment  in  an  attempt  to  revitalize  Dow 
Jones  Markets,  headed  by  Ken  Burenga,  sent  share¬ 
holders  into  a  fren2ty. 

Powerful  hedge  fund  investors  such  as  James 
Cramer  and  Michael  Price,  who  have  in  the  past 
turned  up  the  heat  on  other  big  companies  they 
own  stock  in,  could  not  understand  the  logic 
behind  such  an  expensive  move. 

Investors  knew  that  if  past  management  deci¬ 
sions  couldn’t  move  the  stock  up,  spending  even 
more  money  certainly  wouldn’t  win  over  Wall 
Street,  which  responded  by  sending  the  stcK'k 
down  a  few  points. 

Cox,  of  course,  was  not  surprised  by  the  reac¬ 
tion.  Throwing  tons  of  cash  into  a  weak  division 
cannot  buy  back  years  of  product  development 
and  market  share  long  since  lost  to  Bloomberg  and 
Reuters. 


“lelerate  had  a 
great  franchise  for 
a  period  of  time. 
Hut  what  hapjK^ned? 
Bloomberg  came 
in  and  exploited 
the  niche  that 
Telerate  didn  7 
think  existed!' 
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Dow  Jones  Stock  Heats  Up  —  Finally 


^  O  DID  BILL  Cox  III  have  his 
prayers  answered? 

Shares  of  Dow  Jones  have  risen  dra¬ 
matically  in  past  weeks  due  to  two 
recent  news  reports  about  the  future 
of  the  company  and  two  of  its  operat¬ 
ing  units. 

A  New  York  Post  stor>'  attributing 
unnamed  sources  said  Dow  Jones’ 
board  may  be  considering  a  buyer  or 
partner  for  Dow  Jones  Markets  in  a 
deal  worth  $500  million  to  $1  billion. 


The  stor>-  followed  an  account  in 
London’s  Obsenvr  on  Sept.  21  saying 
Cicneral  Electric  Co.’s  NBC  unit  was 
attempting  to  buy  Dow  Jones’ 
Eun)pean  Business  News  channel 
(EBN),  raising  speculation  that  NBC- 
might  buy  all  of  Dow  Jones. 

The  stock  nisc  almost  four  points  to 
$49  1/4  a  share  Sept.  25,  eclipsing  the 
previous  52-week  high  of  $46  1/2.  And 
since  Friday’s  Sept.  19  closing  price  of 
$43  5/8,  Dow  Jones’  st(x:k  has  jumped 


n)ught\'  1 3%  in  a  week  —  amazing 
considering  the  stock  before  the 
announcements  was  only  up  around 
20%)  fn)m  last  year. 

Both  stories  confirmed,  however, 
that  some  board  members  believe  that 
the  $650  million  investment  planned 
to  upgrade  Dow  Jones  Markets  should 
be  abandoned. 

Dow  Jones  spokesman  Richard  Tofel 
has  said  neither  Dow  Jones  nor  any  of  its 
units  were  for  sale.  — John  Sullivan 


“Telerate  had  a  great  franchise  for  a 
period  of  time,”  said  Cox.  “But  what 
happened?  Bkxtmberg  came  in  and 
exploited  the  niche  that  Telerate  didn’t 
think  existed.”  He  said  Reuters  and  Dow 
Jones  had  roughly  the  same  market  cap¬ 
italization  of  an)und  $3  billion  a  decade 
ago.  Today,  Reuters’  market  cap  is 
an)und  $20  billion,  while  Dow  Jones 
remains  relatively  unchanged,  he  point¬ 
ed  out. 

With  research  and  development 
pn)blems  and  unexpected  market  con¬ 
ditions  .sometimes  hiding  in  the  wings, 
management  estimates  of  costs  to  fix 
pn)blems  often  turn  out  to  be  low.  And 
with  global  competitors  growing  rapid¬ 
ly,  Cox  thinks  that  .saving  Dow  Jones 
Markets  will  certainly  cost  more  than 
management  expects. 

“When  it’s  ail  said  and  done,  they’re 
going  to  spend  a  hell  of  a  lot  more 
money  than  that,”  he  said  of  the  mas¬ 
sive  planned  investment  in  Dow  Jones 
Markets. 

SAME  CEO,  NEW  BOARD 

Now  under  fire  in  a  corporate  hot 
seat,  Dow  Jones  CEO  Peter  Kann,  who 
won  a  Pulitzer  Prize  for  the  Wall  Street 
Jourtial,  might  well  wish  he  were  back 
in  the  trenches  as  an  overseas  corre¬ 
spondent.  Since  rising  to  CEO 
in  1991,  he’s  been  .swimming 
up.stream,  at  least  against  the 
media  current. 

Overall  results  have  been  a 
mixed  bag  at  best.  Revenues 
and  earnings  during  his  reign 
have  increa,sed  slightly,  but  so 
has  Dow  Jones’  long-term  debt, 
while  the  stock  has  underper¬ 
formed  the  market  considerably. 

One  only  has  to  look  at  sec¬ 
ond-quarter  1997  results:  rev¬ 


enues  up  1%  to  $640.7  million;  earnings 
down  33%  to  $34.9  million  —  including 
a  99.6%  dn)p  in  operating  pn)fit  fn)m 
Dow  Jones  Markets  —  fn)m  $40.3  mil¬ 
lion  to  $169,(KK). 

With  those  numbers,  it  could  take 
some  time  before  Dow  Jones’  sttK'k 
price  catches  up  to  other  newspaper 
companies.  As  of  mid-September, 
Clannett  Co.,  New  York  Times  Co., 
Knight-Ridder  Inc.,  and  Tribune  Co.’s 
sttK'ks  were  up  an  average  of  49%),  year 
to  year,  compared  with  Dow  Jones’  20'X) 
gain  (see  chart). 

Cox  thinks  Kann  has  done  a  great  job 
maintaining  the  Wall  Street  Journal's 
dominance  as  the  nation’s  biggest-circu- 
lation  daily  newspaper,  and  one  of  the 
most  highly  regarded  for  editorial  excel¬ 
lence. 

But  Cox  thinks  Kann’s  decisions  as 
(TO  in  general  have  pnwen  he’s  the 
wrong  man  to  be  at  the  helm. 

“Peter’s  a  nice  gu^;  but  it’s  not  about 
being  a  nice  guy.  It’s  much  bigger  than 
that.  I  just  dt)n’t  think  editors  are,  in  this 
day  and  age  —  or  editorial  types  —  are 
the  people  who  should  be  running  the 
corpt)ration  —  1  really  don’t,”  he  said. 

(-OX  pn)fes.sed  to  being  excited  about 
.some  of  the  directors  recently  elected 
to  the  board,  such  xs  American  Express 


chairman  Harvey  Golub  and  Bankers 
Trust  chairman  Frank  Neuman.  Because 
with  the  right  people,  said  Cox,  the 
pn)blems  should  be  a  simple  fix. 

“Good  corporate  governance  is  going 
to  move  mountains.  It’s  just  a  matter  of 
time,”  he  said. 

BUFFETT  AND  THE  UNION 

Although  Cox  has  long  criticized  the 
company’s  management,  he  decided  in 
1996  he  needed  some  second  opinions, 
and  some  perspective.  I’hrough  his  con¬ 
nections,  he  managed  to  arrange  a 
meeting  with  one  of  the  biggest  finan¬ 
cial  gurus  around:  master  investor  and 
multibillionaire  Warren  Buffett. 

Although  Buffett  was  aware  of  Dow 
Jones’  financial  situation,  his  approach 
was  direct. 

“Buffett  said, ‘It’s  pretty  simple.  You 
need  to  take  control  of  your  board,  and 
that’s  the  first  and  most  important 
issue.  And  once  you  do  that,  everything 
will  fall  into  place,’  ”  said  Cox. 

Buffett  observed  that  since  the  board 
is  paid  to  judge  management,  it’s  the 
board  that  is  accountable  to  sharehold¬ 
ers. 

Dn  the  other  end  of  the  spectrum, 
Cox  spoke  positively  about  the  role  of 
IX)w  Jones’  union,  the  Independent 
A.ssociation  of  Publishers’ 
Employees,  known  as  lAPE, 
which  has  aLso  been  aggressive 
in  criticizing  management. 

Cox  believes  union  com¬ 
plaints  —  about  250-plus  mem¬ 
bers  losing  their  jobs  after  the 
company  jettisoned  WBIS-fTV, 
for  example  —  are  as  valid  as 
shareholder  gripes. 

Himself  a  former  union 
member,  Cox  criticized  manage- 
(See  Cox  on  page  48) 


Stock  Snapshot 

A  quick  look  at  Dow  Jones’  stock  vs.  some  competitors 


Company 

stock  price 
9/18/96 

stock  price 
9/16/97 

Year-to-year 
pet.  incr. 

Dow  Jones 

$38,750 

$46,312 

19.5% 

Gannett 

67.250 

102.625 

52.6% 

Knight-Ridder 

36.750 

53.812 

46.4% 

N.Y.  Times 

32.750 

50.000 

52.7% 

Tribune 

36.875 

52.875 

43.4% 
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Smear 

By  Association 


WITH  A  FEW  notable  exceptions, 
news  organizations  did  a  poor 
job  of  covering  Andrew  Cu- 
nanan’s  killing  spree,  concluded 
a  panel  of  journalists  and  media 
critics  assembled  by  the 
National  Ass(K'iation  of  Lesbian  and  Gay  Journalists. 

To  veteran  journalist  Alan  Acosta,  who  now 
directs  the  Stanford  University  News  Service, 
Cunanan  coverage  suffered  fn)m  the  kind  of  things 
Journalism  101  courses  warn  against. 

“So  much  of  this  was  bad  reporting.  It  was  jour¬ 
nalists  interviewing  journal¬ 
ists,”  Acosta  said.  “What  dis¬ 
turbed  me  so  much  is  how 
the  media  would  take  one 
shard  of  a  rumor  and  repeat  it 
over  and  over.” 

Acosta  and  Liz  Tracey, 
communications  director  for 
the  Gay  and  Lesbian  Alliance 
Against  Discrimination 
(GLAAD),  acknowledged  that 
the  Cunanan  murder  spree 
was  sensational  by  its  nature. 
But  the  further  sensationalism 
of  the  coverage  tended  to  feed  antigay  biases,  they 
said. 

“It  was  a  completely  voyeuristic  view  of  the  gay 
and  lesbian  community,”  he  said.  “The  line  between 
‘Hard  Copy’  and  the  evening  news  has  disappeared.” 

“I  have  to  acknowledge  that  this  is  a  very  sexy 
stoiy',”  GLAAD ’s  Tracey  said.  “It  had  everything,  and  I 
think  people  let  their  guard  down.  .  .  .  Gay  killer. 
Gay  killer.  It  became  like  a  mantra.  If  it  had  been  a 
heterosexual,  you  wouldn’t  have  called  him  a 
‘straight  killer.’” 

Too  much  of  the  coverage  had  insulting  implica¬ 
tions,  Tracey  said.  For  instance,  there  were  refer¬ 
ences  to  a  “gay  underworld,”  with  the  suggestion 
that  this  community  would  shield  C^unanan  fnim 
the  police.  And  the  false  but  repeatedly  reported 
rumor  that  Cunanan  was  acting  out  of  a  twisted 
sense  of  revenge  because  he  had  the  AIDS  virus  was 
an  insult  condemned  by  every  speaker  at  the  panel. 

Yet,  because  that  rumor  was  taken  very  seriously 
by  police,  journalists  needed  to  report  it,  said  Lydia 
Martin,  whose  coverage  of  the  case  for  the  Miami 
Herald  was  singled  out  for  praise  by  GLAAD. 

“There  were  very  few  sources  for  this  story,”  Mar¬ 
tin  said.  “The  police  by  and  large  wouldn’t  talk.  The 
family  said  something  in  the  beginning  and  then 
shut  up,”  and  his  friends  in  San  Diego  were  silent. 


Gay  critics 
say  news 
coverage  of 
Cunanan 
killings  spread 
antigay  bias 


Martin  said,  taking  most  pride  in  what  the  Herald 
chose  not  to  report  during  the  Cunanan  media 
frenzy'. 

“One  of  the  mistakes  people  made  was  going 
with  a  story  ttx)  quick,”  she  said.  “We  waited  a  lot  on 
this  story.”  ABC  News  reporter  Juju  Chang  said  the 
Cunanan  coverage  also  reflected  just  how  accepted 
homosexuality  is  these  days.  A  g<Kxl  example  was 
the  treatment  given  the  life  of  Giarmi  Versace,  the 
last  person  (Cunanan  killed,  and  the  most  famous. 

“Versace  was  portrayed  as  a  family  man.  His  long¬ 
time  partner  was  portrayed  as  a  grieving  widower.  1 
think  that  was  a  watershed  in 
treatment  of  gay  personali¬ 
ties,”  (-hang  said. 

Then,  too,  the  very  ex¬ 
cesses  of  coverage  afforded 
this  gay  man  demonstrated 
“how  gay  men  and  lesbians 
have  won  a  weird  sort  of 
equality”  in  this  age  of  tabloid 
TV,  said  Judy'  Gerber,  a  lesbian 
representing  NLGJA  in  Unity  ’99’s  NewsWatch  Pro 
ject,  which  evaluates  the  coverage  of  racial  minori¬ 
ties  and  the  gay  community. 

Indeed,  for  other  gay  journalists  at  the  convention 
in  Chicago  recently,  the  (]unanan  story  may  have 
been  bad  news,  but  it  was  unavoidable. 

“This  story  is  the  flip  side  of  mainstreaming  and 
writing  about  the  nice  gay  men  with  their  garden. 
Sometimes  there  is  this  seamy  side,”  said  Henry  E. 
Scott,  president  of  Out  Publishing,  publisher  of  the 
nation’s  largest-selling  gay  and  lesbian  magazine.  Out. 

“Newspapers  have  to  be  accurate,”  said  Amy 
Graves,  an  editor  at  the  Boston  Globe  and  a  lesbian. 
“C'-unanan  was  what  he  was,  and  it  would  be  less 
than  honest  not  to  tell  all  we  know  about  his  story. 
For  me,  it  was  a  lesson  that  sometimes  it’s  really 
going  to  suck  to  have  that  stuff  out  there.” 


“If  it  had  been  a 
heterosexual,  you 
ivouldn’t  have 
called  him  a 
‘straight  killer"’ 


NAA 

Minority  Fellows 

The  newspaper  ASS(X:iAnON  of  America  has 
named  30  people  from  different  newspapers  to 
receive  1997  fall  Minority  Fellowships.  Recipients 
attend  training  workshops  and  .seminars  through 
December.  The  sessions  are  sponsored  by  the  Ameri¬ 
can  Press  Institute,  Foundation  for  American  Communi¬ 
cations,  Maynard  Institute  for  Journalism  Education, 
Poynter  Institute  for  Media  Studies,  and  others. 
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Photographers 
Feel  Backlash 


From  a  glamorous  HolhwtxKl  movie 
premiere  to  a  New  Zealand  construction 
site,  news  photographers  have  been 
heckled,  harassed  and  even  attacked  in 
the  aftermath  of  Princess  Diana's  death. 

At  the  premiere  of  “The  Game"  at 
Mann’s  Chinese  Theatre,  photographers  wearing 
black  ribbons  over  little  pictures  of  Diana  posted  a 
sign  reading:  “We  also  mourn  the  death  of  Princess 
Diana.  We  are  not  paparazzi.  We  re  invited  to  be  here.” 

But  guards  tore  it  down  and  an  aigument  broke 
out  between  the  head  of  security  and  a  photogra¬ 
pher.  By  the  time  celebrities 
Michael  Douglas  and  Sharon 
Lawrence  arrived,  the  tmuble 
was  over,  with  most  of  the 
actors,  except  Sean  Penn, 
patiently  posing  for  pictures. 

Half  a  world  away  the 
scene  was  uglier.  A  day  after 
Diana  died  in  a  car  crash  in  Paris  while  being  chased 
by  paparazzi,  construction  workers  attacked  a 
newspaper  photographer  in  New  Zealand  while 
passersby  urged  on  her  attackers. 

“Didn’t  you  do  enough,  killing  someone  yester¬ 
day?”  one  of  the  workers  said,  according  to  the 
Christchurch  Press.  The  unidentified  photographer 
was  knocked  to  the  gnmnd,  and  the  camera  shoved 
in  her  face. 

A  similar  clash  occurred  Sept.  2  in  Connellsville, 
Pa.,  when  a  newspaper  photographer  was  shoved 
outside  a  magistrate’s  office  by  some  of  the  sup¬ 
porters  of  a  doctor  accused  of  molesting  female 
patients.  “Photographers  killed  Princess  Diana,  and 
you’re  trying  to  ruin  our  grxxl  doctor!”  one  man 
shouted. 

Scott  LaClair,  a  photographer  for  the  Uniontown 
Herald-Standard,  said  about  20  people,  many  using 
signs,  blocked  his  camera  as  the  doctor  emerged 
from  the  hearing.  As  he  pushed  the  signs  aside,  two 
men,  encouraged  by  the  crowd,  shoved  him  and 
smacked  his  camera.  Two  men  were  later  charged 
with  harassment  and  disorderly  conduct. 

Elsewhere,  photographers  have  rept)rted  height¬ 
ened  tensions. 

“It’s  attitude,”  said  Atlantic  City  (N.J.)  Press  photo 
editor  Gary  Shivers,  noting  that  photographers  are 
being  asked  for  identification  more  than  before. 

Tim  Berger,  photo  editor  of  the  San  Gabriel  Valley 
Newspapers,  said  he  has  given  his  staff  members  “a 
real  stmng  heads-up  to  watch  their  backs.” 

“We  had  one  photographer  just  taking  environ¬ 
mental  pictures  at  a  school  and  some  students 


walked  by  him  and  said, ‘Why  don’t  you  go  out  and 
kill  somebody  else?’  ”  Berger  said.  “Photographers 
are  really  getting  the  blame  for  this.” 

A  photographer  for  the  Orange  County  Register 
hiked  five  miles  in  over  9(>degrce  heat  to  cover  a 
brush  fire,  and  the  first  firefighter  he  met  remarked: 
“Oh,  kx)k,  here  come  the  paparazzi? 

In  Tennessee,  Lisa  Waddell,  assignment  editor  at 
the  Commercial  Appeal  in  Memphis,  said  one  of  her 
photographers  at  the  courthouse  was  met  by  “a 
bunch  of  lawyers  who  xsked  him  if  he  was  a 
paparazzo  and  who  he  was  after." 

At  a  car  crash  scene  in  Dallas,  somebody  shouted 
a  profanity  at  a  photographer  for  the  Dallas  Morn¬ 
ing  Neu’s.  Another  photographer  for  the  newspaper 
was  criticized  by  someone  at  a  church  service. 

“ft  was  the  morning  that  everyone  found  out 
about  Diana  and  [the  photographer]  was  asked  if 
she  came  to  the  service  on  her  motor  scooter,” 
photo  editor  Leslie  White  said. 

Vincent  J.  Alabiso,  vice  president  and  executive 
photo  editor  for  the  Associated  Press,  said  his  staff 
photographers  have  not  reported  any  harassment 
since  Diana’s  death,  but  photojoumalists  are  proba¬ 
bly  “more  sensitive  about  their  role  and  how  it  may 
be  perceived.  Unfortunately,  the  public’s  heightened 
sensitivity  because  of  what  it  believes  happened  in 
Paris  will  create  a  tension  we  may  be  dealing  with 
for  some  time,”  he  said.  —  AP 


UK.  Papers  Vow 
To  Mend  Ways 

As  A  RESULT  of  Prince  Charles’  request  for  privacy 
for  his  sons,  and  growing  public  sentiment  against 
the  press,  British  newspapers  promised  to  respect  the 
privacy  of  young  princes  William  and  Harry  by  not 
photographing  them  without  their  express  consent. 

“If  we  are  not  all  sadder  and  wiser,  we  .  . .  ought  to 
be,”  the  Independent  said  in  a  front-page  editorial  Sept. 
8.  “The  hunt  became  a  bkxxl  sport.  The  quarry  is  dead, 
let  us  find  gentler  pursuits.” 

The  bitter  attack  on  newspapers  by  Princess  Diana’s 
brother  at  her  funeral  “will  force  every  editor  and  every 
journalist  to  reflect  deepty  on  the  way  they  conduct 
themselves,”  wrote  the  Sun,  Britain’s  top-selling  news¬ 
paper,  referring  to  the  Earl  of  Spencer’s  statement  that 
editors  who  bought  paparazzi  photographs  of  Diana’s 
priv'ate  moments  had  “blood  on  their  hands.” 

Meanwhile,  the  Financial  Times  reported  that  news¬ 
paper  sales  had  risen  18%  since  Diana’s  death.  ■ 


“Photographers 
are  really 
getting  the 
bkime  for  this” 
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IN  liRIEF 


Dolan  Media 
acquisitions 

Dolan  media  go.  said  it  has  acquired  four  St.  D)uis- 
based  court  and  commercial  newspapers  and  a  public- 
records  database  business  from  the  Capital  Cities/ABC  unit 
of  the  Walt  Disney  Cos.  Terms  were  not  disclosed. 

The  acquisition  by  the  Minneapolis,  Minn. -based  company 
included  three  dailies  —  the  St.  Louis  Daily  Record,  St  Louis 
Countian,  and  Courier  f\jst  —  as  well  as  the  weekly  St 
Charles  County  Record. 

WSJ  expands 
global  coverage 

The  wall  street  journal  added  an  extra  full  page  daily 
of  international  news  beginning  Sept.  15.  It  appears 
under  a  new  label  inside  the  first  section. 

In  addition,  a  new  chart  on  international  equities  was 
added  daily  to  the  Money  &  Investing  section,  along  with  an 
expanded  daily  World  Markets  analysis  with  5(X)  international 
sttK'k  quotes  and  five  more  global  exchanges  added. 

No  longer 
in  the  dark 

After  two  months  in  the  dark,  the  Times  Square  zip¬ 
per,  an  electric  news  billboard  in  the  crossroads  of  New 
York  City,  has  resumed  operation. 

The  zipper  was  off-line  so  it  could  be  altered  to  be  more 
easily  read  in  sunlight  —  a  problem  corrected  with  new 
amber  light-emitting  diodes. 

Dow  Jones  &  Co.  has  operated  the  zipper  since  1995, 
using  news  feeds  from  its  own  operation,  the  Associated 
Press  and  ESPN  SportsTicker. 

Hearst  awards 

UNDERGRADUATE  JOURNALISM  SITJDENTS  at  105  uni¬ 
versities  across  the  country  will  compete  during  the 
1997-98  academic  year  for  $360,0(K)  in  scholarships,  grants 
and  stipends  offered  by  the  William  Randolph  Hearst 
Foundation.  The  38th  annual  Hearst  Journalism  Awards 
Program  is  conducted  under  the  auspices  of  the  Association 
of  Sch(K)ls  of  Journalism  and  Mass  Communication  (ASJMC). 

Dow  Jones 
rights  deal 

Dow  JONES  INTERACTIVE  Publishing  and  UMI,  a  Beil  & 
Howell  company,  announced  a  three-part  agreement 
designed  to  expand  access  to  information.  UMI  gets  broad¬ 
ened,  exclusive  rights  to  incorporate  Dow  Jones  publications 
in  its  full  range  of  library  services.  At  the  same  time,  Dow 
Jones  gains  rights  to  text  and  full-page  images  from  thou¬ 
sands  of  publications  from  UMI. 


1  STOCK  QUOTES  I 

E6^P  Newspaper  Stocks 

(weekly  stock  prices  of  public  companies 

with  significant  newspaper  interests) 

U.S. 

9/23/97 

8/26/97 

9/25/96 

A.H.  Belo  Corp.  (NY) 

51.125 

44.312 

37.750 

American  Media  Inc.  (NY) 

8.375 

8.375 

5.375 

Central  Newspapers  Inc.  (NY) 

72.437 

68.437 

39.250 

Dow  Jones  &  Co.  Inc.  (NY) 

48.000 

42.937 

37.875 

Gannett  Co.  Inc.  (NY) 

105.125 

98.937 

69.375 

Gray  Comm.  Sys.  (NY) 

25.500 

21.500 

20.500 

Harte-Hanks  Comm.  (NY) 

32.250 

30.812 

26.000 

Hollinger  International  (NY) 

12.875 

13.250 

11.625 

Journal  Register  Co.# 

18.687 

17.312 

N/A 

Knight-Ridder  Inc.  (NY) 

54.812 

50.937 

37.000 

Lee  Enterprises  Inc.  (NY) 

28.625 

26.125 

21.375 

McClatchy  Newspapers  Inc.  (NY) 

34.000 

29.562 

27.875 

Media  General  Inc.  (AM) 

40.000 

36.375 

32.500 

New  York  Times  Co.  (AM) 

53.687 

47.437 

32.875  1 

Pulitzer  Publishing  Co.  (NY)** 

55.812 

52.375 

56.875 

E.W.  Scripps  Co.  (NY) 

40.875* 

24.453* 

28.920* 

Times  Mirror  Co.  (NY) 

56.500 

51.437 

44.500 

Tribune  Co.  (NY)*** 

53.937 

50.437 

37.312 

Washington  Post  Co.  (NY) 

438.000 

423.625 

330.875 

j  *  Adjustment  to  reflect  receipt  of  1 .1 6  shares  of  Comcast  for  each 

1  share  of  E.W.  Scripps  as  of  1 1/13/96 

i  **  Adjusted  for  4-for-3  stock  split  as  of  1 1/1/96 

j  ***  Adjusted  for  5-for-4  stock  split 

i  #  Company  went  public  on  5/8/97 

Non-U.S. 

9/23/97 

8/26/97 

9/26/96 

j  Hollinger  Inc.  (a) 

17.895 

18.458 

15.543 

i  News  Corp.  Ltd.  (c) 

19.750 

17.562 

20.500 

I  Pearson  Ltd.  (b) 

7.700 

7.545 

6.670 

1  Quebecor  Inc.  Class  A  (a) 

25.900 

26.600 

20.750 

j  Reuters  Holdings,  ADR  (c) 

65.875 

61.000 

70.500 

j  Southam  Inc.  (a) 

26.800 

25.650 

16.500 

i  Thomson  Corp.  (a) 

34.050 

32.700 

24.050 

j  Torstar  Corp.  (a) 

46.500 

44.000 

26.600 

i  (a)  Canadian  dollars 

j  (b)  British  pounds 

i  (c)  US.  dollars 

i  Source:  Schroder  Wertheim  &  Co.  Inc. 
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1 


Not 

Trop’ped  Up 


(grade  point  average]  and  we  also  take  into  account 
pn)fessional  experience.  That’s  all  we  use,  so  we 
have  not  had  any  ill  effects  from  Prop.  209,”  said 
Kenneth  W.  Bla.se,  director  of  San  Jose  State  Univer¬ 
sity’s  School  of  Journalism  and  Mass  Communications. 

San  Jose’s  graduate  journalism  program  is  geared 
to  mid-career  professionals;  All  classes  are  held  at 
night,  and  about  half  the  students  are  from  abroad, 
while  many  of  the  other  half  work  in  the 
communications  departments  of  Silicon  Valley  high- 
tech  companies. 

“We  have  a  great  number  of  minorities,  and  a 
great  number,  particularly,  of  Asian-American  stu¬ 
dents,”  Blase  said. 


CAUFORNIA’S  NEW  LAW  banning  racial 
preferences  has  been  blamed  for  the 
plunging  enrollment  of  minority  stu¬ 
dents  in  the  state  university  system’s 
law  and  medical  schools. 

But  Proposition  209,  as  the  Califor¬ 
nia  Civil  Rights  Initiative  is  called  informally,  has  not 
had  any  discernible  effect  on  minority  enrollment  in 
California’s  graduate  journalism  programs,  an  infor¬ 
mal  survey  of  deans  and  department  chairmen 
shows. 

Prop.  209’s  ban  on  racial  or  sex-based  preferences 
in  public  university  admis¬ 
sions  applied  this  year  to 
graduate  schools  and  will 
begin  to  take  effect  in  the 
next  school  year  for  under¬ 
graduate  programs. 

Supporters  of  affirma¬ 
tive  action  say  the  law  has 
discouraged  minority  stu¬ 
dents  from  applying  to 
state-run  law  schools.  At 
the  University  of  California 
at  Bericeley,  for  instance,  the  number  of  black  and 
Hispanic  students  applying  to  the  Boalt  Hall  law 
school  for  this  school  year  dropped  by  about  25%. 
The  school  admitted  14  black  students  —  a  drop  of 
81%  from  the  year  before  —  and  39  Hispanics,  a 
decrease  of  50%).  However,  all  the  accepted  black 
students  declined  to  enroll,  and  Boalt  Hall  this  year 
has  just  one  new  black  student,  a  man  who  had 
been  admitted  in  1996  but  delayed  his  enrollment 
for  a  year. 

However,  nothing  similar  is  happening  in  Califor¬ 
nia’s  graduate  journalism  programs,  an  E&P  survey 
of  seven  programs  showed. 

Every  educator  contacted  said  there  had  been  no 
change  in  minority  enn)llment,  and,  indeed,  some 
programs  showed  an  increase. 

“We  had  a  very'  aggressive,  and  getting  more  so, 
program  that  really  tries  to  encourage  every  first- 
rate  candidate  to  apply,  so  we  re  actually  doing  quite 
well,”  said  Orville  Schell,  dean  of  Berkeley’s  graduate 
journalism  school. 

“Our  first-year  students  just  showed  up  two  days 
ago,”  Schell  said  in  an  Aug.  25  interview, “and  it  is  an 
incredibly  diverse  class  .  . .  (that)  speaks  a  blinding 
array  of  languages.” 

Racial  and  gender  admission  procedures  have 
never  played  a  big  role  in  California’s  graduate  j- 
schools,  other  educators  said.  “We  use  the  GRE 
[Graduate  Record  Examination  test]  results,  the  GPA 


Olympic  OK 

ONLY  THE  U.S.  Olympic  Committee  can  use  the 
rings,  symbols  and  mascots  that  represent  the 
international  games,  the  USOC  is  reminding  newspapers. 

With  the  Olympic  Winter  Games  coming  up  in 
Nagano,  Japan,  Feb.  7-22,  interest  is  growing  in  devel¬ 
oping  products,  including  Newspaper  In  Education 
(NIE)  materials,  around  the  games. 

In  an  open  “advisement  to  newspapers,”  Sheila 
Walker,  USOC  national  events  and  conference  division 
director,  noted  that  Olympic  logos,  symbols  and  other 
products  and  terminology  are  reserved  for  exclusive 
use  of  the  USOC  by  the  Amateur  Sports  Act  and  trade¬ 
mark  law  36  use  380.  “Consequently,  all  rights  to  the 
use  of  these  elements  —  excluding  editorial  use  — 
including  NIE  programs,  is  reserved  for  the  exclusive 
use  of  the  USOC.  All  commercial  uses,  by  any  other 
party,  are  strictly  prohibited,”Walker  wrote. 

Betty  L.  Sullivan  and  Use  The  News  are  developing 
NIE  materials  for  the  USOC  Education  Committee. 
Among  the  products  expected  are  the  following:  stu¬ 
dent  supplements  on  general  Olympic  games,  sports¬ 
manship  and  citizenship  themes;  10  NIE  in-paper 
instructional  features  with  content  geared  to  the  1998 
Winter  Games;  and  teacher  kits. 

NIE  programs  can  use  vacation  donation  support  to 
cover  the  costs  of  newspapers  delivered  to  schools.  In 
addition,  NIE  programs  can  work  out  arrangements 
with  local  or  regional  affiliates  of  official  Olympic 
sponsors,  subject  to  USOC  approval.  Walker  said. 

“However,  per  market,  the  local  officials  of  only  one 
official  USOC  sponsor  may  be  identified  as  the  local 
sponsor,”Walker  said. 

For  further  information  contact  Betty  L.  Sullivan 
(phone,  415/641-061 1;  fax,  415/641-0884;  e-mail,  bet- 
tysnie@aol.com).  —  Mark  Fitzgerald 


California's  ban  on 
race  preference 
has  no  effect 
on  postgrad 
minority  j-schools 
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OBITUARIES 


WILLIAM  DAVID  BARR,  89,  a  long¬ 
time  newspaper  columnist  at  the 
Putnam  County  Graphic  in  Indiana, 
died  July  25. 

RICK  BEULATTI.  46,  associate  pub¬ 
lisher  at  the  Stillwater,  Okla.,A^eMW 
Press,  died  of  a  heart  attack  July  22  in 
Stillwater. 

JACK  M.  BICKHAM,  87,  retired 
Universitry  of  Oklahoma  journalism  pn> 
fessor  and  author,  died  of  lymphoma 
July  25  in  Norman,  Okla. 

PETER  BRAESTRVP,  68,  who  cov¬ 
ered  the  Vietnam  War  for  the 
Washington  Post  and  Neu<  York  Times, 
died  of  a  heart  attack  Aug.  10  while 
vacationing  on  the  iMaine  coast. 

ADOLPH  BREMER,  79,  retired  chief 
editorial  writer  for  the  Winona  (Minn.) 
Daily  News,  died  July  24  in  Winona  after 
a  series  of  strokes. 

EDWARD  ROBERT  BROOKS,  66,  a 

writer  and  a  self-taught  gourmet,  died 
July'  30  after  an  extensive  illness. 

Brooks  was  a  nationally  syndicated 
food  writer  and  broadcaster  and  also 
wrote  restaurant  reviews  for  the 
Chicago  Sun-Times. 

BILL  DAVIS,  78,  publisher  of  the 
Albany  (N.Y.)  Journal,  died  Aug.  6  after 
suffering  a  heart  attack. 

Davis  flew  34  combat  missions  as  an 
Army  Air  Corps  flight  officer  during 
World  War  II. 

FRED  B.  FAOVR,  6l,  former  Houston 
Chronicle  sports  page  designer,  died  July 
26  in  Houston. 

JAMES  ISSAC  GARNER.  67,  editor  of 
the  Prescott,  ,\riz..  Daily  Courier,  died 
of  cancer  July  31. 

MAURICE  A.  HARVEY,  70,  a  former 
stereotyper  at  Muncie  Newspapers  and 
Indianapolis  Newspapers  Inc.,  both  in 
Indiana,  died  July  20. 

He  was  a  past  vice  president  of 
the  Stereotypers  Union  and  the  Artists 
Guild  of  Indiana. 

ELIZABETH  HILLYER,  89,  who 

was  home  furnishings  editor  at  the 
Chicago  Tribune  from  1966  to  1974 


and  who  wrote  a  nationally  and  interna¬ 
tionally’  syndicated  column  called 
“Designing  Woman,”  died  July’  23. 

ROBERT  V.  LEARY,  65,  reporter, 
columnist  and  editor  at  the  Wilmington, 
Del.,A/eu’s  Joumal,i\\ed  of  cancer  July 
23  in  Wilmington. 

LEONARD  J.  MURPHY,  83,  who 

spent  his  entire  45-year  career  on  the 
news  .staff  at  the  Philadelphia  Bulletin, 
died  Jub’  31  Ventnor,  N.J. 

RICHARD  F.  O'CONNELL.  60,  who 

early  in  his  career  worked  at  the 
Chicago  American  and  the  Community 
Reporter,  a  chain  of  Chicago  suburban 
newspapers,  died  of  cancer  July  27 
in  Barrington,  111. 

JAMES  F.  O'DONNELL.  56,  director 
of  corporate  communitcations  at  the 
Hearst  Corp.,  died  Aug.  16  in  Boston 
after  a  long  fight  with  cancer. 

He  was  a  decorated  veteran  of  the 
Vietnam  War,  where  he  served  as  an 
artillery  officer  and  won  a  Bronze 
Star  for  his  combat  duty  as  a  forward 
observer  with  the  4th  Infantry’  Division. 
He  also  received  the  U.S.  Army 
(Commendations  Medal  for  his  intelli¬ 
gence  work  while  serving  as  a  member 
of  the  4th  Division  (G2)  (ieneral  Staff 

ROMAN  POVALINSKY,  40,  chief 
editor,  owner  and  publisher  of  the 
Chicago  Russian-language  weekly 
newspaper  Reklama,  died  Aug.  3  when 
he  apparently’  drowned  while  boating 
in  Lake  Michigan. 

A  member  of  the  boating  party 
experienced  trouble  while  .swimming 
alongside  the  boat. 

I\)valinsky  and  others  entered  the 
water  to  assist.  The  swimmer  was 
rescued  but  Povalinsky  disappeared 
under  the  surface. 

CYNTHIA  ANN  BATES  QUAYLE, 

41,  co-owner  and  co-publisher  of  the 
Wickenburg  (Ariz.)  Sun,  a  weekly' 
newspaper,  died  July  17. 

Her  husband,  Michael  E.  Quayle,  is 
publisher  of  the  Vincennes  (Ind.) 
Sun-Commercial  and  brother  of  former 
Vice  President  Dan  Quayle. 

DENNIS  SCHATXMAN,  41,  a  corre¬ 
spondent  for  the  National  Newspaper 


Publishers  Association  who  covered 
the  O.J.  Simpson  trial  for  the 
Association’s  more  than  200  member 
newspapers,  died  July  16  following  a 
severe  asthma  attack. 

DAVE  SCDEY,  36,  who  formerly’ 
worked  at  the  Fort  Lauderdale  Sun- 
Senintel  and  Newport  News,Va.,£toi7>' 
Press,  died  July’  31  in  an  automobile 
accident. 

LAWRENIX  PAUL  SULLIVAN,  Tl, 

a  reporter  and  editor  at  several  Massa¬ 
chusetts  new.spapers,  died  Aug.  13  in 
Boston. 

Sullivan  started  as  a  reporter  at 
the  Springfield  Daily  News  and  eventu¬ 
ally  became  city  editor  at  the  newspa¬ 
per. 

He  also  worked  at  the  Boston  Record 
American,  the  Quincy  Patriot  Ledger, 
and  Attleboro  Sun  Chronicle. 

Sullivan  served  in  the  Army  during 
World  War  11  and  later  served  in 
the  National  Guard. 

JOANNE  WINSHIP,  73,  a  former 
feature  writer  at  the  Neu’  York  Post, 
died  Aug.  2  after  along  illness. 


Moonlighting 

journalists 

Twenty  jouRNAUSTs  from 

across  the  country  will  take  part 
in  the  Association  of  Schools  of 
Journalism  and  Mass  Communication’s 
New.spapers-in-Residence  Program. 

The  editors  and  reporters  will  teach 
classes,  kx)k  at  course  offerings,  and 
learn  about  the  realities  of  life  in  the 
academic  world,  while  providing 
students  with  firsthand  accounts  of 
life  at  newspapers. 

Funded  the  by  John  S.  and  James 
L.  Knight  Foundation  and  administered 
by  ASJMC,  the  program  has  matched 
five  newspapers  with  five  journalism 
schools:  the  Courier-Journal  in 
Louisville,  Ky,  and  University  of 
Nebra.ska  in  Lincoln,  Neh.,  Dallas 
Morning  News  and  Texas  A&M 
University  in  College  Station;  the 
Dayton  Daily  News  in  Ohio  and  Kent 
State  University;  San  Jose  Meratry  News 
in  San  Jose,  Calif.,  and  the  University  of 
Kansas  in  Lawrence. 
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NEWSPEOPLE  IN  THE  NEWS 


LYNNET.  JEW¬ 
ELL,  public  af^rs 
manager  at  the  Los 
Angeles  Times,  has 
been  promoted  to 
public  afifairs  direc¬ 
tor,  responsible  for 
the  Los  Angeles, 
Valley  and  Ventura 
county  editions. 


(GNNS),  has  been 
Wj  f  named  western 

at  USA  Weekend, 

BOB  CILIA, 

SCOTTWHALEY  .  ... 

who  was  in  busi¬ 
ness  development 
at  GNNS,  was  appointed  to  the  new  posi¬ 
tion  of  sales  development  manager 


dent/controller,  was  appointed  vice  presi- 
dent/management  services. 

CAREY  R  HENDRICKSON,  assistant 
controller,  becomes  vice  president/strate¬ 
gic  and  financial  planning. 

REGINA  A.  StJLUVAN,  director  of 
government  affairs,  was  promoted  to  vice 
president/government  and  public  affairs. 

JEFF  BECKLEY,  circulation  director 
of  operations  at  the  Morning  Neu’s,  lias 
been  promoted  to  circulation  director 
with  responsibility  for  the  entire  circula¬ 
tion  operations  at  the  newspaper. 


MICHAEL  J.  McCarthy,  senior  vice 
prcsident/general  counsel  and  secretary 
at  A.H.  Belo  Corp.,  Dallas,  parent  of  the 
Dallas  Morning  News,  has  been  named 
senior  corporate  vice  prcsident/general 
counsel  and  secretary. 

MICHAEL  D  PERRY,  senior  vice 
president/chief  financial  officer,  was 
appointed  senior  corporate  vice  presi¬ 
dent/chief  financial  officer. 

DVNIA  A.  SmVE,  vice  president  of 
finance,  was  named  senior  vice  presi- 
dent/corporate  operations. 

BARRY  PECKHAM,  senior  vice 
president/circulation  at  the  Morning 
News,  was  promoted  to  senior  vice  presi- 
dent/inlbrmation  sy'stems  on  the  corpo¬ 
rate  staff. 

HAROLD  GAAR,  vice  prcsident/pub- 
lic  affairs,  was  named  vice 
president/financial  and  investor  relations. 

VICKY  a  TEHERANI,  vice  presi- 


SCOTT  WHALEY,  publisher  of  the 
Chester  County’  Independent  and  presi¬ 
dent/CEO  of  Independent  Publishing 
Inc.,  has  been  elected  president  of  the 
Tennessee  Press  Association. 

Other  officers  elected  include  TERRY 
CRAIG,  publisher  of  the  Tullahoma 
News  —  vice  president  for  nondaily 
newspapers;  JOHN  M.  JONES  JR.,  edi¬ 
tor  at  the  GreeneviUe  Sun  —  vice  presi¬ 
dent  for  daily  newspapers;  and  DALE 
GENTRY,  editor  at  the  Jefferson  City 
Standard  Banner  —  treasurer. 


ROB  KINCAID,  advertising  sales  manag¬ 
er  for  the  newspaper  division  at  Gannett 
Co.  Inc.’s  corporate  headquarters  in 
Arlington, Va.,  has  been  named  advertis¬ 
ing  dirertor  of  Congressional  Quarteriy 
Inc.,  a  Washington,  D.C.-based  publisher. 


DAN  DREYFVSS,  Denver  metro  super¬ 
visor  for  Circulation  2(XX)  Inc.,  has  been 
promoted  to  national  vice  president. 


CHARLIE  WILLIAMS,  vice  president, 
western  sales  director  for  Gannett 


CHRISTOPHER  TERRY,  25,  business 
WTiter  at  the  Ou'atonna  (Minn.)  People’s 
Press,  has  been  named  general  a.ssign- 
ment  reporter  at  the  Beloit  (Wis.)  Daily 
Neu’s. 


Dirks,  Van  Essen  &  Associates 


HOWARD  FINBERG,  director  of  infor¬ 
mation  technology  at  Phoenix 
Newspapers  Inc.,  also  will  direct  the 
information  services  department  for  the 
next  18  to  24  months. 

STEVE  KNICKMEYER,  deputy 
managing  editor  at  the  Arizona 
Republic,  was  named  managing  editor 
for  content. 


CAROLYN  KELLY,  senior  vice  presi¬ 
dent  and  chief  financial  officer  at  the 
Seattle  Times  Co.,  has  been  appointed 
general  manager.  She  retains  the  title  of 
senior  vice  president. 

CHUCK  COCHRANE,  publisher  of 
the  Yakima  (Wash.)  Herald-Republic, 
owned  by  the  Times  Co.,  was  promoted 
to  senior  vice  president  and  will  join  the 
company’s  executive  council. 


Lee  E.  Dirks  Owen  Van  Essen  Philip  Murray 

We  specialize  in  assisting  owners  in  exploring, 
negotiating,  and  consummating  the  sale  of  their 
daily  newspapers  or  newspaper  groups. 


119  E.  Marcy  St.  -  Suite  100,  Santa  Fe,  NM  87501 
Phone  (505)  820-2700  Fax  (505)  8 

dirks.van.essen@internetmci.com 


JOHN  WILLIAMS,  sales  and  marketing 
director  of  InfoVentures,  Atlanta,  a  5()%- 
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owned  information  service  of  Cox 
Enterprises  Inc.,  Atlanta,  has  been  named 
director  of  corporate  marketing  for  Cox. 

TOM  GOIOSTEIN,  pmfessor  of  journal¬ 
ism  and  former  dean  of  the  Graduate 
Sch(X)l  of  Journalism  of  the  University  of 
California,  BcTkeley,  has  been  named 
dean  of  the  Cxtlumbia  Universit>' 

Graduate  School  of  Journalism,  effective 
July  1, 1997. 

JOHN  N.  BVRBAGE.  48,  city  editor  at 
the  Charleston,  S.C.,  R)St  and  Courier, 
has  been  appointed  publisher  of  the 
Georgfitoum  (S.C.)  Times. 

Both  newspapers  are  owned  by  the 
Evening  Post  Publishing  Co.,  Charleston. 

JEREMY  RMS,  40,  managing  editor  at 
the  Neu'  Titnes,  an  alternative  newspaper 
in  Phoenix,  has  been  pnrmoted  to  editor. 

He  succeeds  JOHN  MECKUN,  43, 
who  was  named  editor  of  SF  Weekly  in 
San  Francisco.  Both  newspyaprers  ate 
owned  by  Phoenix-based  New  Times  Inc. 

JIM  LEE.  city  editor  at  the  Burlington, 
N.C.,  Times-Neu’s,  has  been  named  editor 
at  the  Carroll  County  T/wes,  Westmin¬ 
ster,  Md. 

JAMES  OHEIL.  vice  president  of  opxrr- 
ations  and  technology  for  Tribune 
Publishing  and  vice  president  of  manu¬ 
facturing  and  distribution  at  the  Chicago 
Tribune,  moves  full  time  to  Tribune 
Publishing  as  vice  president  of  opierations 
and  systems. 

Mn.r.  RICHMAN,  classified  automotive 
manager  at  the  Los  Angeles  Daily  Neu’s, 
has  been  appiointed  retail  advertising 
manager. 

ROGER  PIKE,  account  executive  in 
the  national  advertising  deprartment,  was 
named  national  advertising  manager. 

VINCENT  CASANOVA,  president  of 
Chicago  Tribune  Direct  and  RICHARD 
MALONE,  vice  president  of  opxrrations 
at  the  Fort  Lauderdale  Sun-Sentinel,  have 
been  promoted  to  vice  presidents  of 
manufacturing  and  distribution  at  the 
Chicago  Tribune. 

DENISE  PALMER.vice  president  of 
finance  and  administration  at  the 
Tribune,  was  named  vice  president  of 
strategy  and  finance. 

PETER  L  YATES,  publisher  at  the 


i  TkiniiUety^i?)  Register  &  Bee, has  been 
i  appxiinted  publisher  of  the  Potomac 
I  Averts  in  W(xxlbridge,Va. 

ROBERT  L.  CHILDRESS,  publisher 
I  at  the  Sevierville,Tenn.,A/ofrnfcK>r  Press, 
i  was  named  publisher  at  the  Register  & 
i  Bee. 

JAMES  T.  STRATTON,  publisher  and 
j  general  manager  at  the  Somerset,  Ky, 

I  Commonuealtb-Joumal,  was  promoted 
I  to  publisher  at  the  Neus  Virginian, 
i  Waynesboro. Va. 

I  AU  newspiapjers,  except  Sevierville,  are 
I  owned  by  Media  General,  Richmond,  Va. 

I  DAN  O'NEIL,  advertising  manager  at  the 
j  Westerty  (R.I.)  Sun,  has  been  promoted 
i  to  publisher. 

BERNADETTE  DRENNEN,  an 

i  advertising  director  in  a  Connecticut  auto 
j  dealership,  was  named  classified  advertis- 
i  ing  manager  in  Westerly. 

MARK  lACVESSA.  advertising  man- 
I  ager  at  the  Nashua,  N.H.,  Telegraph,  was 
i  appxiinted  advertising  manager  at  the 
I  Sun. 

VARRIE  B.C  JACOBSEN,  editor  at 
I  the  Carroll  County  Times, Westminster, 

I  Md.,  was  appxiinted  executive  editor. 

BETH  NABLE.  home  delivery  manag- 
j  er  at  the  Woonsocket,  R.I.,  Call,  becomes 
I  circulation  manager 

ROBERT  UTTER,  circulation  manag- 
i  er,  was  promoted  to  promotion  and 
I  research  manager. 

\  PAT  KEH.  senior  vice  president  of  sales 
j  and  marketing  at  the  St  Paul  Pioneer 
j  Press,  has  been  named  publisher  of  the 
j  Monterey  County  (Calif.)  Herald. 

I  AUTSON  HEARD,  national  advertising 
j  manager  with  an  emphasis  on  automo- 
I  five  associations  for  Greater  Philadelphia 
j  Newspapers,  Levittown,  Pa.,  has  been 
j  appointed  classified  automotive  sales 
i  manager  for  Tucson  Newspapers  in 
j  Arizona. 

j  PHILIP  J.  VAIENTI,  52,  vice  president 
i  of  circulation  and  production  at  the 
I  Newport  News.Va.,  Daily  Press,  has  been 
i  named  circulation  director  at  the  Tampa 
I  Tribune. 

BERNARD  KOHN,  assistant  editor  at 
j  the  Charlotte  (N.C.)  Obsert<er,was 
I  appointed  business  news  team  leader  at 
I  the  Tribune. 

JOHN  WARK.  a  former  editor  and 
i  reporter  at  the  Detroit  Neu>s,  becomes 


Tallahassee  bureau  chief  for  the  Tribune. 

FRANK  WHTTTAKER.  president  and 
general  manager  at  the  Sacramento  Bee, 
and  BOB  WEIL,  publisher  of  the  Fresno 
((Mf.)  Bee,  have  been  promoted  to  vice 
presidents  of  operations  for  McClatchy 
Newspapers  Inc.,  Sacramento,  Calif. 

The  two  succeed  senior  vice  president 
Rn.l.  HONEYSETT,  59,  who  will  retire 
in  mid-September. 

KEITH  MOYER,  executive  editor  at 
the  Fresno  Bee,  succeeds  Weil  in  Fresno. 

LEO  RENNERT,  chief  of 
McClatchy’s  Washington  bureau, 
becomes  senior  correspondent  in 
Washington  effective  Jan.  1 . 

DAVID  WESTPHAL.  deputy  bureau 
chief,  will  be  promoted  to  bureau  chief 

RAY  STEELE  was  named  director  of 
corporate  services. 

BEN  HOLDEN,  a  staff  reporter  at  the 
Wall  Street  Journal,  was  appointed  assis¬ 
tant  to  the  president  for  staff  support  in 
corporate. 


The  Proven 
Professional. 


Richard  L. 
Hare 


•  Consultant  to  300  dailies,  weeklies, 
and  shoppers  in  last  20  years 

•  Market  wise  in  50  states  and 
Canada 

•  Expert  manager,  trainer 

•  Executive  recruiter 

•  Successful  broker  and  appraiser 

Hare  Associates^  Inc. 

62  Black  Walnut  Drive 
Rochester,  New  York  14615 
716/621-6873 

Celebrating  Twenty  Years  of 
Professional  Service 
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BY  M.L.  STEIN 


Penney  Buys 
Into  Newspapers 


IN  WHAT  IS  predicted  to  herald 
the  future  for  major  advertisers, 
J.C.  Penney  Co.  has  struck  a  deal 
with  the  California  Newspaper 
Publishers  Association  to  place 
ads  with  newspapers  in  all  50  states 
through  state  press  associations. 

CNPA’s  California  Newspaper 
Network,  which  provides  one- 
order/one-bill  service,  has  been  work¬ 
ing  with  J.C.  Penney’s  Western  corpo¬ 
rate  media  manager,  Larry  Walker 
(Sept.  20,  p.  25),  and  will  take  on  the 
additional  task  of  facilitating  Penney’s 
ad  placements  throughout  the  country. 

CNPA  executive  director  Jack  Bates 
said  the  process  was  to  begin  in 


Retailer  to  place  ads 
using  CNPA  ami  state 
press  associations 


October  with  association  ad  groups  in 
Oregon,  Washington,  Idaho,  Arizona, 
Nevada,  New  Mexico,  Colorado,  Kansas, 
Utah,  Montana  and  Wyoming.  Eventually, 
he  said,  1 ,300  U.S.  newspapers  will  get 
business  through  the  system. 

Bates  said  the  California  network,  in 
addition  to  continuing  to  work  with 
Walker  for  Western  newspapers,  will 
team  up  with  three  other  Penney  dis¬ 
trict  managers  and  will  serve  as  the 


hub  linking  the  giant  retail  chain  with 
other  state  press  associations,  all  of 
which  offer  one-order/one-bill  service 
for  member  papers.  “This  signals  a 
new  way  that  major  advertisers  want 
to  do  business,”  Bates  said.  “Radio  and 
television  have  been  doing  this  for 
years  and  now  we  are  having  the  first 
big  rollout  for  the  arrangement.”  Since 
it  began  in  1992  with  $8(K),(K)0  in 
billings,  CNN  has  grown  to  handle  $40 
million  worth  of  ads  a  year. 

Bates  disclosed  that  CNPA  already 
has  expressions  of  interest  from  other 
big  advertisers  “who  like  our  mtxlel  and 
the  job  we’re  doing.  J.C.  Penney  sees 
this  as  a  ver>'  positive  step  in  the  devel¬ 
opment  of  its  business  relationship 
with  its  newspaper  partners.  By  taking 
advantage  of  the  placement  experience 
offered  by  CNN  and  the  state  press 
associations,  J.C.  Penney  can  become 
much  more  efficient  and  cost-effective 
in  dealing  with  its  newspapers.” 

The  CNPA  director  stressed  that  the 
national  arrangement  will  not  interfere 
with  J.C.  Penney’s  existing  relationship 
with  individual  newspapers.  The  compa¬ 
ny,  Bates  said,  will  continue  to  call  on 
each  paper  for  market  updates,  renewals 
and  general  advertising  questions. 

“CNN  and  the  state  press  associa¬ 
tions  will  simply  be  J.C.  Penney’s 
source  for  trafficking  advertising  and 
related  invoices,”  he  said. 

In  a  speech  at  the  CNPA  convention 
this  summer.  Walker  said  Penney 
believes  strongly  in  the  benefits  of  ROP 
advertising  in  mainstream  newspapers. 
But,  he  also  urged  papers  to  put  more 
emphasis  on  community  news. 

He  pointed  out  that  free  papers, 
once  scorned  by  J.C.  Penney  as  an 
advertising  medium,  are  being  used 
widely  by  the  company  because  of 
their  growing  circulation  and  stress  on 
local  news. 

He  also  suggested  that  metro  dailies 
partner  with  community  and  suburban 
papers  for  preprint  distribution  by  shar¬ 
ing  a  list  “so  I  don’t  have  two  or  three 
preprints  on  the  same  coffee  table.” 


The  Old 


Paper  TtaiL 


1  national  newspaper  buy: 


30  markets 

52  newspapers  - 

2  insertions  on  weekdays,  1  Sunday 


156  insertion  orders 


52  veloxes 

151  newspaper  invoices 


151  tear  sheets 


73  billing  discrepancies 


68  checks 


4  late  nights  of  staff  overtime 


1  barrel  of  antacids 


Laborious,  inefficient  &  endless. 
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BY  DORI  PERRUCCl 


L.  A.  Times  Focuses 
Business  Section 


An  economic:  earthquake 
of  California-sized  pn)por- 
tions  is  attracting  new 
readers  and  advertisers  to 
the  Los  Angeles  Times 
business  section. 

Small  Business,  the  third  specialized 
business  section  created  since  1996,  wxs 
launched  Sept.  3  and  appears  every 
Wednesday  with  advice  and  information 
that  readers  “can’t  find  anywhere  else, 
and  with  a  Southern  California  twist,” 

.said  Kelly  Ann  Sole,  national  sales  man¬ 
ager  for  financial  advertising. 

The  other  sections,  stand-alone  second 
parts  of  the  general  business  section,  are 
Cutting  Edge  (Tuesday),  which  covers 
technology;  and  Wall  Street,  California 
(Momlay),  featuring  personal  investment 
topics.  Also  beginning  Sept.  3,  two  pages 
were  added  to  the  Thursday  business 
section  to  cover  marketing  and  advertis¬ 
ing,  while  insurance  is  covered  Tuesdays 
in  Wall  Street,  California. 

Small  Business  targets  Southern 
California,  which  wxs  badl>'  hit  by  the 
recession  of  the  early  ’90s,  but  hxs  since 
rebounded  “phoenix-like,  out  of  the 
ashes  of  several  industries,”  notably  aero¬ 
space,  to  generate  a  new,  and  growing, 
market  of  small-business  owners,  com¬ 
mented  Sole. 

The  five<ounty  Los  Angeles  area 
dominates  Inc.  magazine’s  li.st  of  the 
country’s  fastest-growing  companies, 
with  82  of  the  top  500  companies  there. 

Approximately  99.’7%  of  the  compa¬ 
nies  located  in  Southern  California  are 
small  businesses,  as  defined  by  the  Small 
Business  Administration,  which  makes 
Southern  California  “the  small-bu.siness 
capital  of  the  world,”  said  Bill  Sing,  Times 
business  editor.  Small-business  activity  in 
the  market  is  “phenomenal,  and  readers 
demand  the  information  they  need  to 
succeed  in  business,”  he  said. 

The  Times  didn’t  need  to  conduct 
market  research  studies  or  ftxrus  groups, 
he  said:  “We  just  listened  to  our  readers.” 

Small  Business  readers  will  be  able  to 
read  about  how  they  can  grow  their 
businesses,  attract  venture  capital  and 


manage  their  home  offices.  The  new 
section  includes  a  weekh'  calendar  of 
initial  public  offerings,  coverage  of  regu¬ 
lator)'  issues,  and  leading  business 
columnists,  including  Jane  Applegate. 

Sole  hopes  the  ntw'  section  will  repeat 
the  success  of  Wall  Street,  California, 
which  increased  financial  advertising  in 
the  Tuesday  section  by  more  than  one- 
third  and  gained  37  new  advertisers. 

One  effective  vehicle  for  Ixxjsting  the 
business  sections  was  the  conference 
the  Times  sponsored  in  February’  that 
bn)ught  leading  analysts  to  Southern 
California.  The  event  gave  the  invest¬ 
ment  firms  “an  opportunity  to  maximize  adding,  “The  days  of  offering  ads  flat  on 
their  exposure  and  meet  face  to  face  a  page  are  over.” 
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with  1(),(X)0  investors,”  said  Sole.  The 
paper  plans  to  repeat  the  event  in  1998, 
as  part  of  its  “value-added"  strategy  to 
attract  readers  and  advertisers,  said  .Sole, 
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Chronicle  Courts 
Opera  Crowd 

Twenty-five  thousand  people 

attended  San  Francisco’s  recent 
“Opera  in  the  Park”  to  create  the  largest 
crowd  ever  at  the  annual  event,  a  con¬ 
cert  featuring  the  stars  of  the  San 
Francisco  Opera  Co.  and  its  orchestra. 

Octavio  Roca,  a  San  Francisco 
Chronicle  critic,  wrote  a  generally  glow¬ 
ing  review  of  the  performance  in  Golden 
Gate  Park  to  mark  the  beginning  of  the 
opera  season.  There  was  just  one  thing 
missing  in  the  article.  There  was  nar>'  a 
mention  of  the  fact  that,  as  it  has  been  for 
25  years,  the  free  event  was  .sponsored 
by  the  San  Francisco  Examiner,  the 
other  daily’  in  town. 

A  huge  banner  across  the  stage 
announced  the  Examiner's  sponsorship, 
and  free  sections  of  the  paper  were 
handed  out  to  the  audience,  along  with 
applause  cards  containing  the  Examiner 
logo.  Also,  the  Examiner  had  heavily'  pro¬ 
moted  the  concert  in  recent  weeks. 

Asked  about  the  omission,  Roca  said 
he  didn’t  have  time  to  include  anything 
in  the  notice  but  the  singing. 

“The  concert  ended  at  4  o’clock  and  I 
had  a  5:30  deadline,”  he  explained.  “This 
was  stricdy  a  review.” 

Roca  denied  there  was  any  Chronicle 
policy  to  ignore  the  Examiner's  role. 

Examiner  promotion  director  Cynthia 
Myers  was  not  convinced.  “It’s  small  of 
them  not  to  report  that  we  sponsored  it, 
but  the  Chronicle  does  this  to  us  every 
year,”  she  said.  “They  also  cover  our  year¬ 
ly  Bay-to-Breakers  marathon  but  never 
say  we  sponsor  it.” 

On  the  other  hand,  according  to 
Myers,  the  Examiner,  in  reporting  the 
Chronicle's  annual  Fourth  of  July 
Waterfront  Festival,  credits  its  rival  with 
putting  on  the  fireworics  display.  The 
afternoon  Examiner  and  morning 
Chronicle  are  partners  in  a  joint  operat¬ 
ing  agreement  on  the  business  side  but 
compete  for  readers.  —  M.L.  Stein 

P.R.  Governor 
Pulls  Advertising 

GOV.  PEDRO  ROSSELLO  of  Puerto 
Rico  has  pulled  government  ads 
from  Puerto  Rico’s  largest  newspaper  in 
what  he  called  a  good  business  move. 

Press  advocates  called  it  a  vendetta  to 
punish  El  Nuevo  Dia  for  stories  high- 
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lighting  government  corruption. 

Rossello’s  withdraw  of  millions  of  dol¬ 
lars  in  government  advertising  is  an 
attempt  “to  intimidate  the  press  through 
an  economic  boycott,”  the  American 
Society  of  Newspaper  Editors  said. 

El  Nuevo  Dia's  leaders  say  the  govern¬ 
ment  also  ordered  a  tax  audit  of  the 
paper  and  reneged  on  contracts  awarded 
to  business  owned  by  the  publisher’s 
family. 

The  publisher  of  a  rival  paper  called 
the  allegations  “preposterous”  and  said 
the  government  dn)pped  its  ads  because 
of  a  huge  rate  increase,  to  $6l  an  inch, 
from  $54.  El  Nuem  Dia  charges  more 
for  advertising  than  rivals  El  Vocero  and 
the  San  Juan  Star.  “I  think  the  govern¬ 
ment  decided  to  play  hardball,”  said 
Gerardo  Angulo,  Star  publisher. 

Maria  Luisa  Ferre,  co-director  of  El 
Nuevo  Dia,  denied  money  was  an  issue. 

—  AP 

USA  Weekend 
Adds  Distribution 

SA  WEEKEND  SAID  its  circulation 
went  up  by  361,436  in  mid-July’ 
when  the  Minneapolis-based  Star  Tribune 
began  distributing  on  Sundays  irtstead  of 
Fridays,  and  five  newspapers  began  carry'- 
ing  the  Sunday  magazine. 

The  five  papers  are  the  Mojave  Valley 
Daily  News  of  Bullhead  City,  Ariz.,  Benton 
Courier  of  Arkansas,  and  three  Thomson 
newspapers,  the  Dothan  Eagle  and 
Opelika-Aubum  News  in  Alabama  and  the 
Jackson  County  Floridian,  Marianna,  Fla. 

Georgia  County 
Zaps  Personals 

Floyd  county  commissioners 

want  the  Rome  News-Tribune  to  stop 
running  classified  ads  that  some  people 
consider  off-color  or  racist. 

In  a  letter  addressed  to  publisher  Bur- 
gett  H.  Mooney  III,  the  commissioners 
object  to  two  ads  that  ran  in  the  classified 
personals  section  recently’.  The  first  stat¬ 
ed,  “Always  free.  Hot  girls  waiting  to  talk 
steamy  conversations  to  you,  24  hrs,  18-t.” 
The  second  said,  “Looking  for  white  non- 
Jewish  Americans  to  stand  up  for  their 
rights.” 

Mooney  responded  with  a  statement 
saying,  “The  open  discussion  of  the  con¬ 
tent  of  diis  newspaper,  including  the  adver¬ 
tising  and,  especially,  the  open  and  free  dis- 
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cussion  of  government,  can  only  be 
healthy  for  this  or  any  community  .  ” 
Commissioner  Howard  Bn)wn  express¬ 
ed  concerns  about  the  impres.sion  the  ads 
may  create  to  visitors  to  Floyd  County'. 

Chicago  Tribune 
Switches  Cards 

The  CHICAGO  TRIBUNE  has  drop¬ 
ped  its  Press  Pass  loyalty’  card  for 
home  subscribers  and  replaced  it  with 
the  Transmedia  Network  Inc.  discount 
dining  card. 

In  a  letter  to  home  delivery  sub¬ 
scribers  earlier  this  summer.  Tribune  cus¬ 
tomer  relations  manager  Tom  Buttel  said 
“additional”  benefits  for  loyal  subscribers 
will  be  offered  in  coming  months.  The 
letter  included  an  application  for  free 
membership  in  the  Transmedia  pn)gram, 
which  offers  discounts  at  participating 
restaurants  and  stores. 

USA  Weekend 
Grows 

The  COLUMBUS  dispatch  in  Ohio 
begin  carrying  USA  Weekend  Sept. 
20  as  part  of  a  special  package  that 
includes  new  religion  and  sports  cover¬ 
age,  said  Mike  Curtin,  executive  editor  of 
the  270,(XX)-circulation  paper  said. 

“I  think  USA  Weekend  is  a  better  prod¬ 
uct,”  said  Curtin.  “It  has  broader  appeal  to 
a  mass  audience,  particularly’  a  young 
audience.  It’s  more  with  it.’  ” 

For  the  six-month  period  ending  in 
June,  ad  pages  in  USA  Weekend  increased 
17.7%,  according  to  Publishers  Informa¬ 
tion  Bureau  (PIB).  USA  Weekend  publish¬ 
er  Chuck  Gabrielson  said  new  advertis¬ 
ers  include  auto  and  entertainment  com¬ 
panies.  A  recent  ad  for  Chevy  Venture,  for 
example,  tai^eted  upscale  young  families 
in  four  U.S.  geographic  locations. 

NNN  Markets 
Jointly 

The  newspaper  national  Net¬ 
work  and  TC  Advertising,  a  sub¬ 
sidiary  of  Big  Flower  Press,  have  signed 
an  agreement  to  jointly  market  TC 
Advertising’s  new  Tai^et  Reach  prtxluct 
to  national  advertisers.  Target  Reach  will 
allow  national  advertisers  to  use  multi¬ 
ple  consumer  databases  to  pinpoint  seg¬ 
ments  in  the  top  200  markets. 
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ADVERTISING... 


Classifieds  •  Auctions  •  Interactive  Banners 
Cookies  •  Tarseted  Personal  Ads 
Measurement  •  Intermercials 


you’ve  certainly  discussed  and  debated  the  merits 
and  faults  of  some  of  these  topics.  Others,  like 
interactive  direct  response  and  intermercials  might  not 
be  as  familiar  to  you.  But  they  are  all  significant, 
because  advertising  revenue  is  your  bread  and  butter. 


This  conference  will  supply  you  with  the  facts,  formu¬ 
las  and  approaches  necessary  to  turn  your  red  figures  to 
black,  and  your  black  figures  to  bold.  The  first  day’s 
general  .sessions  will  be  devoted  to  the  topic  of  adver¬ 
tising  starting  with  a  keynote  address  by;  G.  M. 
O’Connell,  President  &  Chief  Operating  Officer,  TN 
Technologies  Inc.  /  Co-Founder,  Modem  Media. 


For  more  information  on  what  will  take  place  on  the 
subsequent  days  of  the  conference  ...  keep  watch  for 
upcoming  Interactive  Newspaper  *98  advertisements 
in  E&P  magazine.  Or  if  you  can’t  wait  for  all  of  the 
exciting  details,  contact  us  to  receive  a  brochure  that 
includes  a  complete  program,  and  information  on  all 
the  highlights  of  the  conference. 


T 

Interactive 


VoUNewspapers 

...  Settins  Our  Sites  on  the  Future 


H^onuar/  A~l,  1998 
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SEATTLE  TIMES  SHUNS 
MICROSOFT  SOFTWARE 

Nasty  words  between  two  Internet  publishers  competing  for 

the  same  online  readers  and  advertisers  in  the  Pacific  Northwest 


by  David  Noack 


^^The  Times' 
new  media 
operations 
manager 
explained  that 
Microsoft  has 
one  glaring 
weakness  in  the 
local  online 
publishing  wars: 
the  inferior 
quality  of  its 
own 

software 


Noack  is  associate  editor 
of  MediaINFO.com. 


The  Seattle  Times  has  made  it  a  point  to  inform  the 
world  that  it  has  chosen  Sun  Microsystems  and 
Netscape  —  rather  than  Microsoft  Corp.  —  to 
supply  the  networking,  server  operating  system 
and  Web  publishing  software  for  its  online  publishing 
operations. 

The  Times’  public  announcement  has  both  rankled  the  headquarters  of  Microsoft  in  nearby  Red¬ 
mond  and  rekindled  an  ongoing  sore  point  between  the  newspaper  industry  and  the  software  giant 
that  has  now  become  a  competitor  of  newspapers. 

Sun  Microsystems  of  Menlo  Park,  Calif.,  and  Netscape  Communications  Corp.,  of  Mountain  View, 
Calif.,  are  direct  and  intense  competitors  of  Microsoft,  both  in  networking  and  operating  systems 
and  Web  design,  publishing  and  World  Wide  Web  browsers. 

Debate  about  boycotting  Microsoft 

At  the  same  time,  national  gatherings  of  newspaper  publishers  have  recently  debated  whether 
or  not  newspapers  should  refuse  to  purchase  Microsoft  software  systems  in  retaliation  for  the  soft¬ 
ware  company’s  launch  of  multiple  national  Web  publishing  ventures  that  directly  compete  with 
their  own  online  operations. 

A  press  release,  dated  Sept.  9  and  distributed  via  Business  Wire,  explained,  “The  Seattle  Times  is 
in  competition  with  Microsoft  to  provide  (online  editorial)  content  in  the  Northwest.  The  Sun  plat¬ 
form  gives  the  Seattle  Times  a  strong  advantage”  in  that  competition. 

The  press  release  was  prepared  by  UpStart  Communications,  which  represents  Sun,  and  was 
approved  by  the  newspaper.  Laura  Elliott  of  UpStart  said,  “In  interviewing  [officials  at  the  Seattle 
71fwies],they  brought  it  up. They  really  consider  themselves  in  competition  with  Microsoft  as  a  con¬ 
tent  provider  and  they  feel  so  strongly  that  that  was  the  way  we  wrote  the  press  release.” 

Microsoft  hires  away  newspaper's  personnel 

In  the  press  release  section  that  appears  to  have  most  angered  Microsoft,  Dave  Wagner,  the  news¬ 
paper's  new  media  technology  and  operations  manager,  explains  that  Microsoft  is  a  very  powerful 
competitor,  but  has  one  glaring  weakness  in  the  online  publishing  wars:  the  inferior  quality  of  its 
own  software.  Wagner  also  noted  that  “Microsoft  has  the  edge  in  the  number  of  dollars  and  employ¬ 
ees  it  can  throw  at  any  Internet  content  project,  including  a  number  of  talented  people  hired  away 
from  the  Seattle  Times? 

John  Pinette,  a  Microsoft  spokesman,  said  he  was  “surprised”  at  the  tone  of  those  comments. 
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Microsoft  e-mail  threat? 

Michael  Fancher,  executive  editor  of 
the  Seattle  Times,  confirmed  that  a 
Micn)soft  public  relations  representative 
sent  an  e-mail  to  reporters  who  cover 
the  Redmond  company,  suggesting  that 
distribution  of  the  press  release  “compli¬ 
cated”  Micnrsoft’s  job  of  ensuring  that 
those  reporters  get  access  to  Microsoft 
executives  for  story  interviews. 

Fancher  said,  "One  of  the  reporters 
responded  and  said  that  we  cover 
(Micn)soft)  in  an  objective  fashion  and 
their  executives  should  realize  there’s  a 
separation  between  news  and  business. 

I  think  it’s  surprising  that  you’d  get  a 
reaction  like  that.” 

'Ability  to  punish' 

Bob  Ingle,  president  of  Knight-Ridder 
New  Media,  who  has  urged  newspaper 
publishers  to  boycott  Microsoft’s  soft¬ 
ware  as  a  way  of  protesting  Microsoft’s 
entry  into  the  editorial  content  business, 
chided  Micn>soft  for  the  nature  of  its 
response  to  the  Times.  “Micn)soft  does 
not  like  negative  or  even  objective  press 
coverage  and  they  have  a  tendency  to  be 
a  bully  about  it.  If  something  appears 
that  they  don’t  like,  they  have  the  ability 
to  punish  the  publication,”  said  Ingle. 

'Collision  course' 

Wagner  noted  the  Seattle  Times  is 
“living  pr(K)f  that  Mr.  Ingle  was  correct 
in  his  asscrtk)n  that  Micn)soft  is  com¬ 
peting  with  newspapers  for  content 
delivery  and  has  hired  people  away  fmm 
newspapers.  Beyond  the  areas  of  arts 
and  entertainment  that  Sidewalk  repre¬ 
sents,  Microsoft’s  efforts  in  the  area  of 
automobiles  and  real  estate  directories 
are  on  a  collision  course  with  the  online 
plans  of  many  newspapers,”  he  said. 

Some  of  Microsoft’s  online  publish¬ 
ing  ventures  include  Sidewalk,  which 
competes  with  the  arts,  entertainment 
and  leisure-time  sections  of  local  newv 
papers;  Expedia,  which  competes  with 
newspapers’  travel  sections;  (^rPoint, 
which  competes  with  newspapers’  auto 
motive  sections;  and  a  new  real  estate 
venture  code-named  “Boardwalk”  that 
will  compete  with  newspapers’  real 
estate  sections. 

However,  in  e-mail  communications 
with  EfifP  Interactive  last  week,  Wagner 
seemed  to  tone  down  some  of  his  press 
release  criticisms  of  Micn)soft.  He  said 
the  part  of  the  press  release  that  seemed 
to  give  Microst)ft  “heartburn”  was  his 
remarks  about  the  software  maker’s 
products  not  being  “best  in  class,”  even 


though  many  servers  and  Web  sites  use 
Windows  NT  and  SQL  server  software, 
along  with  Fn)ntPage  for  Web  publish¬ 
ing. 

'Personal  observations' 

Wagner  emphasized  that  the  com¬ 
ments  about  Mienrsoft’s  software  are  his 
own  personal  observations.  “I’he  deci¬ 
sion  by  the  Seattle  Times  to  chcx)se  Sun 
and  Netscape  for  its  Web  site  hardware 
and  software  wasn’t  a  retaliation  against 
Microsoft,”  his  most  recent  communica¬ 
tion  said.  “Also,  we  re  aware  that  the 
effect  of  our  not  buying  a  unit  or  two  of 
NT  or  IIS  would  be  about  as  meaningful 
to  Mienrsoft  as  a  belch  in  a  hurricane.” 

MICROSOFT'S 
WEBTV  REVAMP 

Expanded  editorial  content 

WebTV,  the  newly  acquired  pn)p- 
erty  of  the  Mienrsoft  Ckrrp.,  has 
announced  a  number  of  expan¬ 
sions  and  affiliations  that  pnrvide  it  with 
a  dense  collection  of  editorial  and  enter¬ 
tainment  features,  and  make  it  a  major 
competitor  to  online  newspaper  and 
magazine  sites. 

WebTV  pioneered  a  technolog)'  that 
enables  .standard  TV  sets  to  be  turned 
into  Internet-accessing  computer  termi¬ 
nals.  All  those  WebTV  devices  are  pn> 
grammed  to  automatically  log  their  users 
on  to  the  WebTV  Network  home  page. 

Online  classified  ads 

The  Microsoft  WebTV  subsidiary  has 
recently  announced; 

♦  The  addition  of  a  Classifieds2(KK) 
online  classified  advertising  system. 

♦  The  signing  of  content  deals  with 
Discovery  Online,  E!  Online,  PBS  Online, 
Showtime,TV  Guide  Online  and  Warner 
Bn)s.  Online. 

♦  The  signing  of  agreements  with 
more  than  1(K)  large  Internet  sites  to  be 
included  in  a  section  formatted  like  a 
general  interest  magazine  offering  news, 
sports  and  entertainment.  The  section 
will  also  include  editorials  on  a  variety  of 
current  event  topics. 

♦  I’he  signing  of  a  deal  with  Zip2  to 
pnwide  local  business  directories  for 
WebTV’s  city  guide  sites. 

♦  The  expansion  of  those  city  guide 
sites  to  include  community,  events  and 
entertainment  information  from  C:ity- 
Search. 


ADVERTISEMENT 


Introducing 

A  Column  on  Onxine  Classifieds 

Online  (Classifieds  is  an  emerging 
industry  in  its  own  right... it’s  no 
longer  a  niche  within  the  context  of 
new  media  commerce.  At  ECI,  we 
forecast  online  classifieds  domestic 
gross  revenue  to  reach  *2.8  billion 
in  2(K)1,  or  18.5%  of  the  1515.1  billion 
spent  on  domestic  daily  and  Sunday 
traditional  classified  advertising  in 
1996.  This  substantial  market  in  the 
making,  coupled  with  the  fact  that 
its  current  state  must  seem  confus¬ 
ing  to  those  evaluating  the  myriad  of 
solution  offerings  today,  has  led  us 
to  inaugurate  this  column. 

Over  the  next  year,  in  every  other 
issue  of  Editor  &  Publishers  media- 
ir^hcom  weekly  section,  we’d  like  to 
share  our  thoughts  with  you  on  the 
development  and  maturation  of 
the  Online  Classifieds  Industry.  Our 
advertorial  calendar  will  be  as  diverse 
as  the  issues  you  are  facing  in 
extending  your  print  classifieds 
franchise  to  the  Web.  Here  are  some 
of  the  topics  in  the  works; 

Ypur  OuHn^  CyrtQmyi? 

A  series  exploring  online  classifieds 
from  the  point  of  view  of  your  cus¬ 
tomers:  your  key  c'ommercial  adver- 
ti.scrs  and  consumers. 

.Multiple  Revenue  Streiuns  Defined 

A  series  on  the  ways  to  make  money 
in  online  classifieds  with  tips  on 
upsells  that  will  strengthen  your 
commercial  account  relationships 
and  attract  non-traditional  classified 
advertisers. 

The  Fully-Ck>mprehensive  Solution 

A  series  that  explores  the  issues 
from  front-end  to  back  as  it  outlines 
the  “one  industrv'-two  media”  oppor¬ 
tunity  for  those  we  call  The  Clas¬ 
sified  Optimizers. 

I)ataba.sc  or  Databust 

The  database  is  the  center  of  every¬ 
thing  in  online  classifieds.  This  series 
will  examine  its  flexible,  scalable, 
virtual  and  extractable  underlying 
.schemata. 

Wc  hope  you’ll  look  forward  to  the 
columns  and  wc  look  forward  to 
joining  you  in  dialogue  about  them. 


ECI 


iiif<i@vci.iicl  •  www.c-ci.iic-t 
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Weekly 


by  Scott  Kirsner 


Microsoft  Watch 

MICROSOFT’S  STRATEGY  OF 
'TRANSACTIONAL  CONTENT' 

Analysts  warn  it's  a  new  media  version  of  classified  advertising 


In  Short 


AOL  AND  MICROSOFT  have 
reached  an  agreement  that 
will  make  the  Microsoft 
magazine,  Slate,  directly 
accessible  to  AOL's  9  mil¬ 
lion  subscribers.  Editor 
Michael  Kinsley  said  the 
Microsoft  publication 
looked  forward  to  "provid¬ 
ing  AOL  members  some  of 
the  most  intelligent  and 
entertaining  journalism  on 
news,  politics  and  culture." 
The  Slate  site  will  be 
linked  to  the  interior  of 
AOL's  network  in  several 
different  ways  that  will 
ensure  high  visibility. 


MICROSOFT'S  NYC 
SIDEWALK  is  said  to  be 
having  a  difficult  time 
holding  on  to  the  high- 
level  magazine  editors 
brought  in  to  add  a  touch 
of  glamour  to  its  Big  Apple 
city  guide.  A  report  in  the 
Sept.  10  edition  of  the 
New  York  Observer  newspa¬ 
per  quotes  one  local 
Microsoft  source  as  lament¬ 
ing,  "The  better  they  are, 
the  faster  they  quit." 
Recent  departures  include 
former  New  York  Times 
restaurant  critic  Bryan 
Miller  and  former  HotWired 
staffer  Ben  Cosgrove.  In  an 
Observer  interview.  Side¬ 
walk  "executive  producer" 
Eric  Etheridge  brushed  off 
suggestions  of  any  serious 
problems.  "We're  talking 
about  the  normal  ebb  and 
flow  of  a  start-up _ Los¬ 

ing  three  guys  is  disap¬ 
pointing,  but  isn't  a  big 
deal,"  he  said. 


pete  with  Microsoft’s  “category  killers”  Later 
this  fall,  the  New  York-based  venture  will 
launch  C;ar  Works,  an  automobile  buyer’s 
guide,  which  will  go  head  to  head  with 
Microsoft’s  CarPoint.  The  new  site  will 
include  reviews  and  consumer  advice  from 
NCN’s  affiliate  newspapers,  as  well  as  updated 
classifieds,  and  even  Microsoft-like  software 
“wizards”  that  walk  users  through  the  car 
selection  process.  Paul  Kessinger,  NCN’s  vice 
president  of  marketing,  takes  the  competition 
seriously.  “They  have  the  will  to  win,”  he  says. 
“But  our  guys  have  the  will  to  win,  too, 
because  they  have  l(X)-year-old  franchises  to 
protect.  And  1  think  over  the  long  haul,  com¬ 
petition  is  a  good  thing.” 


Micn)soft  does  not  want  to  be  a  giant  of 
online  journalism,  but  rather  king  of 
the  Web’s  “transactional  content,” 
according  to  analysts  studying  the  software 
company’s  growing  sprawl  of  publishing  ven¬ 
tures. 

While  Microsoft  has  poured  ever-largcr 
portions  of  its  $9  billion  bank  account  into 
Internet  publishing  endeavors  such  as  Car- 
Point,  Expedia,  Investor,  and  a  new  real  estate 
project  code-named  “Boardwalk,”  analysts 
have  come  to  view  these  as  “transactional 
content”  sites  rather  than  “news”  sites.  The  dif¬ 
ference,  the  analysts  say,  is  that  transactional 
content  sites  use  editorial  material  primarily 
to  assist  users  in  making  buying  decisions, 
which  they  can  then  consummate  online. 
And  transactional  content,  they  warn,  may  be 
the  new  media  nomenclature  for  what  old 
media  types  used  to  call  “classifieds.” 

A  new  report  from  Forrester  Research  pre¬ 
dicts  that  Microsoft  will  excel  in  the  realm  of 
transactional  content.  The  report  points  out 
that  “content  is  secondary  to  application 
expertise  in  transactions,”  and  since  Microsoft 
wields  considerable  application  expertise,  its 
transactional  sites  will  rake  in  $1.1  billion 
annually  by  2001. 

'Category  killer'  sites 

“Microsoft  is  going  to  be  a  ‘me  too’  com¬ 
petitor  in  the  news  space,”  says  Forrester  ana¬ 
lyst  Bill  Bass,  one  of  the  report’s  authors.  “But 
CarPoint  and  Boardwalk  and  whatever  they’re 
going  to  do  in  employment  will  be  a  huge 
threat.  They’re  developing  ‘category  killer' 
sites  nationally,  and  individual  newspapers 
just  can’t  compete  with  that.” 

Both  Bass  and  IDC  Internet  analyst  Ted 
Julian  agree  that  what’s  driving  Microsoft’s 
interest  in  transactional  content  is  pressure 
for  the  company  to  sustain  its  phenomenal 
growth.  “What  defines  them  is  20-plus  per¬ 
cent  growth  rates  on  a  quarter-toquarter 
basis,  and  corporate  software  isn’t  going  to 
drive  that  in  perpetuity,”  says  Julian.  “That’s 
what  has  caused  them  to  move  in  the  media 
direction  in  a  general  sense,  and  specifically 
toward  transactions,  and  a  broker  type  of 
role.” 

New  Century  Network  (NCN)  is  develop¬ 
ing  new  transactional  content  sites  to  com¬ 


Newspapers  need  national  effort 

Forrester’s  Bass  says  that  nationally  coordi¬ 
nated  efforts  from  NCN  and  CareerPath.com 
are  the  industry  ’s  best  chance  to  compete 
with  Microsoft’s  category'  killers.  “Putting  up 
your  classifieds  on  your  own  site  doesn’t  get 
your  advertiser  anywhere,”  he  says.  “That’s 
why  things  like  CareerPath  are  important. 
There’s  got  to  be  more  of  a  national  effort.” 

Opinions  are  mixed  about  whether  or  how 
Sidewalk,  Microsoft’s  local  arts  and  entertain¬ 
ment  sites  currently  operating  in  four  U.S. 
cities,  will  eventually  evolve  into  a  transac¬ 
tional  environment.  While  Bass  believes  Side¬ 
walk  isn’t  “a  huge  threat,”  Kessinger  at  NCN 
says  it  is  what  his  local  affiliates  are  most  con¬ 
cerned  about.  And  Frank  Schott,  .Microsoft’s 
general  manager  for  Sidewalk,  speaks  of  help¬ 
ing  buyers  through  a  decision-making  process 
when  he  discusses  the  project. 

“It’s  something  we’re  spending  a  lot  of 
time  on,  figuring  out  how  to  facilitate  the 
close  of  that  transaction  loop,”  Schott  says.  He 
adds  that  despite  the  legal  problems  that 
flared  when  Seattle  Sidewalk  built  links  to 
Ticketmaster  so  users  could  purchase  concert 
tickets,  and  Ticketmaster  sued  (the  suit  is 
pending),  Microsoft  still  intends  to  explore 
ways  to  sell  tickets  and  other  leisure-oriented 
products  to  its  users.  “That’s  something  you’d 
expect  to  become  more  and  more  popular  as 
time  goes  on,”  Schott  says. 


Kirsner  is  a  Boston  journalist  who  covers 
the  media  and  technology. 
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lAPA  PMtESS  FREEDOM  PRIZE.  The  Inter  American  Press 
AsstK'iation  has  named  pntfessor  Hie  Abel  the  recipient  of  the 
1997  lAPA  Cirand  Prize  for  Press  Freedom. 

Abel,  the  former  dean  of  the  Schtx)!  of  Journalism  at 
Columbia  University  and  the  former  chairman  of  the 
IX'partment  of  communications  at  Stanford  University,  was  a 
chief  delegate  to  UNESCO. 

He  distinguished  himself  by  defending  press  freedom  in  the 
face  of  UNESCO’s  effort  to  establish  a  New  World  Information 
Order. 

RUSSELL  L.  CECIL  JOURNALISM  AWARDS.  The  Arthritis 
Foundation  has  announced  the  winners  of  its  Russell  L.  Cecil 
Arthritis  Medical  Journalism  Awards,  established  in  1956  to 
recognize  outstanding  coverage  about  arthritis  and  the 
Arthritis  Foundation,  to  Judith  C^par  from  the  Daily  UkoI 
News',  Sue  ^MacDonald  of  the  Cincinnati  Enquirer,  Liz  Doup 
fntm  the  Miami  Herald',  and  (^la  Wheeler  fntm  the  San 
Bernardino  Ct)unty  Sun. 

National  winners  will  receive  awards  in  November  at  the 
Arthritis  Foundation’s  annual  meeting  in  Denver. 

GRAMLING  AWARDS.  The  Asstxriated  Press  has  named  for¬ 
eign  correspondent  Kathy  Gannon,  veteran  broadcast  editor 
Jim  Kelly,  and  Ed  Tobias,  director  of  multimedia  services,  as 
winners  of  the  1997  Gramling  Awards. 

Named  after  Oliver  S.  Ciramling,  the  newsman  and  execu¬ 
tive  who  developed  AP’s  first  radio  wire  in  1941,  the  awards 
are  given  annually’  to  AP  staff  members  for  contributions  to 
the  quality'  of  the  news  report. 

Gannon  won  the  reporting  award,  Kelly  won  the  achieve¬ 
ment  award,  each  worth  $10,(XX)  cash,  and  Tobias  won  a 
$25,(XX)  fellowship  for  academic  study'. 

MAYBORN AWARD.  Robert  W.  IXchcrd,  chairman  of  A.H. 
Belo  Corp.,  has  won  the  1996  Maybom  Award  for  community' 
leadership.  The  award,  given  annually  to  a  publisher  or  news¬ 
paper  executive,  was  presented  by  the  Texas  Daily  Newspaper 
Association  at  its  76th  annual  meeting  in  Austin  recently. 

Decherd  gets  to  decide  which  Texas  college  presents  a 
$1,500  scholarship  to  an  outstanding  .senior  journalism  student. 

The  award  was  established  in  1992  to  honor  the  late  Frank 
W.  Maybom  and  other  joumali.sts  committed  to  the  standards 
Maybom  set. 

TEXAS  NEWSPAPER  LEADER  AWARD.  Usa  Walls 
Vahldiek,  vice  president  and  chief  operating  officer  of 
Southern  Newspapers  Inc.  of  Houston, Texas,  won  the  1996 
Pat  Taggart  Award  for  Texas  Newspaper  Leader  of  the  Year. 
Established  in  1977,  it  is  presented  annually  to  the  newspaper 
executive  who  has  made  outstanding  accomplishments 
locally. 

HARTMAN  SPORTSWRTTING  AWARD.  Kevin 
Sharrington,  a  sportswriter  for  the  Dallas  Morning  News,  was 
presented  with  the  1996  Fred  Hartman  Excellence  in 
Sportswriting  Award  by  the  Texas  Daily  Newspaper 
AsstK'iation  at  its  76th  annual  convention  in  Austin. 
Sherrington  collected  $1,(XX)  and  a  plaque. 

'Fhe  presentation  was  made  by  Fred  B.  Hartman,  grandson 


of  the  late  Fred  Hartman,  for  whom  the  award  was  estab¬ 
lished  in  1S)91,  by  his  family'  to  honor  his  lifelong  k)ve  affair 
with  sports. 

MURPHY  AWARD.  Houston  Chronicle  copy  editor  Paul  A. 
McGrath  received  the  1996  John  Murphy  Award  for 
Excellence  in  Catpy  Editing  at  the  Texas  Daily  Newspaper 
A.ss(x:iation.  John  Murphy,  executive  vice  president  of  TDNA 
for  more  than  30  years  and  a  copy  editor  before  that,  wanted 
the  prize  to  recognize  the  unsung  henx;s  of  newsnx)ms. 

NEWSPAPER  PROMOTION  AWARDS.  Four  Texas  dailies 
won  this  year's  Bright  Idea  promotion  awards  fn)m  the  Texas 
Daily  Newspaper  Association  and  International  Newspaper 
Marketing  AsscKiation:  the  Stephenville  Empire-Tribune, 
Abilene  Reporter-News  and  Austin  American-Statesman. 

NATIONAL  NEWSPAPER  ASSOCIATION  AWARDS. 

Three  newspapers  have  won  the  National  Newspaper 
Association’s  Economic  IXvelopment  Awards,  given  annually 
for  projects  that  expanded  the  economic  base  of  communi¬ 
ties:  the  daily  Rock  Island  Argus,  Rtxrk  Island,  111.,  and  week¬ 
lies  Bemardsville  News  in  New  Jersey  and  Taylorsiille 
Spencer  Magnet  in  Kentucky. 

The  awards  are  sponsored  by  NNA  and  Philip  Morris  Cos. 
and  were  presented  recently  at  NNA’s  1 12th  Annual 
Ca)nvention  &  Trade  Show  in  Fort  Worth.Texas.. 

WILLIAM  C.  LASSITER  FIRST  AMENDMENT  AWARD. 

Thomas  Gwyn,  mayor  of  Elkin,  N.C.,  has  become  the  KXh 
recipient  of  the  Lassiter  award  for  his  efforts  to  pntmote  the 
press  and  open  government.  Presented  at  the  124th  Annual 
Convention  of  the  North  Carolina  Press  Association,  the 
award,  established  in  19BB,  recognizes  citizens  outside  the 
newspaper  industry  for  commitment  to  open  government 
and  First  Amendment  rights. 

APME  AWARDS.  Associated  Press  Managing  Editors 
Asstxriation  has  recendy  bestowed  awards  on  AP  staffers  for 
writing  and  photography^ 

Chelsea  Carter  of  AP’s  Atlanta  bureau  won  the  John  L. 
Dougherty  Award,  which  recognizes  an  outstanding  rept)rter 
with  less  than  three  years’  experience. 

The  Lima  bureau  in  Peru  won  the  deadline  award  for  cov¬ 
erage  of  the  surprise  raid  that  rescued  hostages  at  the 
Japanese  ambassador’s  residence  on  April  22. 

Albuquerque  newswoman  Martha  Mendoza  won  the  enter¬ 
prise  award  for  a  series  explaining  how  thousands  of  wild 
horses  are  slaughtered  after  being  removed  fn)m  public  land 
and  placed  for  adoption  under  a  law  meant  to  protect  them. 

Sharon  C^ohen,  Midwest  regional  reporter  based  in 
C^hicago,  won  the  feature  prize  for  a  story  about  Blanca 
Enriquez,  a  dying  mother  in  Texas  who  wanted  her  eight  chil¬ 
dren  to  stay  together  and  what  an  Illinois  couple  went 
through  to  adopt  them. 

Jean-Marc  Bouju,  based  in  Nairobi,  Kenya,  won  for  his  pho¬ 
tos  of  an  execution  during  the  civil  war  in  Zaire  last  spring. 

Washington,  D.C.-based  Brian  Diggs  won  the  feature  prize 
for  his  photo  of  dedication  ceremonies  for  the  newly  opened 
FDR  Memorial  in  Washington. 
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BY  JIM  ROSENBERG 


Cleveland  Tests 
Keyless  Retrofit 


WITH  THE  over¬ 
whelming 
majorit)'  of 
pressnxjms 
printing  on  off¬ 
set  equipment,  and  much  of  that 
capacity  years  away  from  replace¬ 
ment,  press  makers  l(X)k  to  the 
market  for  upgrades. 

That  market  is  driven  from  both 
sides  of  the  business  equation:  the  need  to  produce 
consistent  quality  color  to  generate  ad  dollars  and 
the  need  to  minimize  newsprint  waste  as  costs  of 
the  commodity  begin  creeping  up  again. 

Newspapers  already  have  begun  installing  digital 
inkers,  providing  older  offset  machines  with  preset¬ 
ting  from  prepress  data  and  finer,  faster,  remote 
adjustment  of  ink  densities. 

Earlier  this  year,  Goss  Graphic  Systems  began 
exploring  the  potential  in  offering  customers  an 
alternative  upgrade  —  retrofitting  presses  with  its 
ColorFlow  keyless  inker. 

Now  that  press  makers’  various  keyless  inker 
designs  have  largely  overcome  color  ink  emulsifica¬ 
tion  problems,  newspapers  that  have  their  color 

right  in  prepress 
can  look  to  key¬ 
less  for  its 
pn)mised  consis¬ 
tent  print  quality 
and  low  start-up 
waste,  as  well  as 
possible  stream¬ 
lined  operation  by 
dispensing  with 
the  need  for  col- 
umn-by-column, 
page-by-page  ink 
key  adjustment. 

Available  in 
one-  and  two- 
page-wide  ink  sup¬ 
plies,  ColorFlow 
does  offer  a  mea¬ 
sure  of  shade  con¬ 
trol. 

With  his  com¬ 
pany’s  name  on 
two-thirds  or 
more  of  North 
American  newspa¬ 
pers’  presses,  “the 


potential  is  big”  for  such  retmfits, 
said  a  Goss  spokesman.  For  rea¬ 
sons  of  hardware  and  software 
compatibility,  however,  Goss  is 
first  looking  at  installations  of  its 
newer  presses. 

The  company’s  latest  double¬ 
wide  newspaper  press,  the 
Newsliner,  came  on  the  market 
with  keyless  as  one  of  three  avail¬ 
able  inking  options.  Worldwide,  90%  of  Newsliners 
have  been  sold  with  ColorFlow  keyless  inkers 
since  the  first  was  ordered  by  New  York’s  Daily 
News,  for  which  it  was  named.  Goss  also  offers 
ColorFlow  on  its  latest  single-wide  machines. 

It  was  a  Goss  Colorliner,  however,  that  served  as 
a  test  bed  for  the  press  manufacturer's  keyless  ink¬ 
ing.  Customers  that  bought  Coloriiners  in  the 
1980s  and  1990s  generally  have  large  print  runs 
and  high  expectations  for  color.  And  for  reasons  of 
software  and  hardware  compatibility  (e.g.,  press 
controls,  similar  dampener),  Goss  chose  its 
Colorliner  to  test  keyless  retrofits. 

The  retrofitted  press  unit  belongs  to  one  of 
Goss’  most  notable  installations  of  recent  years. 

Each  of  the  four  press  lines  in  the  Cleveland  Plain 
Dealer's  Tiedeman  production  and  distribution 
plant  consists  of  six  eight-couple  towers  —  capaci¬ 
ty  sufficient  to  print  full  color  on  ever)-  page  of  a 
96-page  newspaper. 

The  PD's  plant  isn’t  just  new,  big  and  maxed-out 
for  color  and  paging.  Its  color  quality'  is  such  that 
the  paper  is  the  first  in  the  U.S.  to  be  admitted  to 
the  IFRA  Colour  Quality  Club  —  which,  with  the 
added  sponsorship  of  the  Newspaper  Association 
of  America,  will  become  the  International  Color 
Quality'  Club  (£6fP,July  26,  p.  20). 

Depending  on  the  outcome  of  testing  in 
Cleveland,  said  the  Goss  spokesman,  his  company 
may  later  offer  similar  conversions  for  its  Metro, 
Metn)liner  and  Headliner  Offset  presses. 

Even  before  printing  and  operating  issues,  how¬ 
ever,  Goss  said  its  work  in  Cleveland  will  give  it 
some  idea  of  a  retrofit  job’s  time  and  cost.  As  it 
happened,  the  keyless  inker  Goss  had  hoped  to 
have  operating  at  the  Plain  Dealer  some  time  in 
April  did  not  go  into  service  there  until  June. 

By  about  midyear,  Goss  had  completed  installa¬ 
tion  of  ColorFlow  inkers  on  the  eight  printing  cou¬ 
ples  of  a  tower  near  the  middle  of  one  of  the  PD's 
press  lines,  Since  then,  said  the  paper's  operations 
manager,  William  Moore,  the  keyless  tower  has 


Plain  Dealer 
converts  one 
of  its  Goss 
Colorliner 
towers  to  keyless 
inking 


Integrated 
Printing  Press 
Control 
that  delivers. 


Honeywell 


measurex 
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been  used  “off  and  on  for  the  last  cou¬ 
ple  of  months” 

Goss  wanted  to  demonstrate  the  via¬ 
bility  of  a  keyless  retrofit  for  Colorliner 
users,  and  Cleveland  wanted  to  drive 
down  waste  and  lift  quality.  “We  were 
very  active  in  soliciting  them  to  come 
in  and  do  it,"  said  Moore,  adding  that 
Goss  was  “very  interested  in  doing  it.” 

In  mid-August,  page  packs  were  tem- 
poraril)’  put  back  on  the  tower  because 
too  many  of  the  crew  familiar  with 
ColorFlow  were  on  vacation  —  which 
resulted  in  “losing  control  and  not  pay¬ 
ing  enough  attention”  to  the  keyless- 
equipped  tower,  said  Moore. 

But  changing  out  the  inkers  isn’t  a 
big  deal,  according  to  Moore,  who  said 
the  “very,  very  simple  conversion”  takes 
about  30  minutes.  “We  left  all  the  page 
packs  in  place,  so  it’s  a  matter  of  just 
switching  hoses  from  one  position  to 
another,"  he  explained. 

As  for  the  choice  of  the  tower  to  be 
fitted  with  ColorFlow,  Moore  said  that 
although  he  “wouldn’t  have  hesitated” 
to  put  it  in  the  Page  One  position,  “it 
felt  better  to  throw  it  in  the  middle  of 
the  press.” 

He  said  the  tower  ordinarily  has  been 
used  to  print  two  to  four  color  pages, 
though  sometimes  as  many  as  eight  — 
with  no  consideration  given  to  special 
page  assignment.  "Whatever  eight  pages 
fell  in  that  area,  we  did;  whatever  nor- 
malh'  ran  in  that  position,  we  ran  there.” 

For  the  first  two  months  of  ColorFlow 
testing,  more  than  a  million  copies  of  a 
grocery  product  were  run  every  week 
“exclusively  on  the  keyless,”  he  added. 
“We've  been  giving  it  a  good  workout.” 

The  papier  plans  to  continue  testing 


"The  quality  is 
virtually  equal, 
page  pack  to 
keyless,  and  waste 
is  very  similar.  At 
this  point  I'm  a 
hundred  percent 
comfortable  that 
keyless  works." 

—  William  Moore, 
operations  manager, 
Cleveland  Plain 
Dealer 


“for  a  few  more 
months,  at  least,” 
said  Moore.  Cioss 
was  expected  to 
return  to 

Cleveland  to  make 
what  he  considers  “minor  modifica¬ 
tions,”  including  a  pump’s  spieed  and 
“mainly  software  changes”  to  bring  con¬ 
trol  of  the  keyless  inkers  into  the  cen¬ 
tral  press  console. 

Until  now,  the  tower  had  its  own  sepi- 
arate  manual  control.  Moore  said  Goss 
will  finish  making  adjustments  that 
should  enable  press  opierators  to  pier- 
form  such  tasks  as  changing  start-up 
parameters  and  fine  tuning  settings. 

Noting  that  testing  is  unfinished, 
Moore  said  the  press  crew,  while  “cer¬ 
tainly  interested  in  the  results,”  so  far 
has  had  no  great  reaction  one  way  or 
the  other  to  the  new  inker. 

With  tests  continuing,  retrofit  impli¬ 
cations  remain  uncertain,  but  Moore 
seemed  quite  certain  in  his  assessment 
of  the  technology'. 

“Right  now  . . .  the  quality  is  virtually 
equal,  page  pack  to  keyless,  and  waste  is 
very’  similar,"  he  said.  “At  this  pxiint,  I’m  a 
hundred  piercent  comfortable  that  key¬ 
less  works.” 

For  a  new  press,  keyless  is  worth 
considering,  he  continued,  “but  it  should 
be  an  individual  decision  based  on  a 
confidence  level  in  prepress  work.  If 
you  have  consistent  prepress,  the  ability 
to  adjust  on  press  might  not  be  as 
impiortant.” 

Not  surprisingly,  Moore  would  still 
like  to  squeeze  more  out  of  it,  ensuring 
that  the  economics  justify'  a  press  retro¬ 
fit.  But  at  this  pxiint  in  the  testing,  with 
further  work  due  from  Goss,  he  said  it 
is  too  early  to  weigh  the  merits  of  a  full 
keyless  conversion. 

If  Cleveland  achieves  the  quality  and 
waste  levels  it  seeks,  then  the  pxissibility 
of  a  full-press  conversion  “becomes  a 


cost  i,ssue,”said  Mixire.  “In  other  words, 
somehow  I’d  have  to  apply  the  return 
on  the  reduction  of  waste  to  a  time 
frame  and  see  if  it’s  worth  it.” 


Teen  Papier 
Goes  Color,  Radio 

ZA  YOUTH,  THE  newspapx;r  wrinen 
by  and  about  teens,  introduced  full- 
color  earlier  this  year  with  a  cover  story 
about  the  dangers  of  teen  clubs,  a  story 
reprinted  in  the  Los  Angeles  Times. 

LA  Youth  and  Public  Radio’s  “Market¬ 
place”  pnigram  in  August  kicked  off  a 
series  of  teen  stories  running  on  over 
2(K)  public  radio  stations. 

LA  Youth,  10  years  old  this  year,  says  it 
reaches  3(X),0()0  teens  through  bimonth¬ 
ly  free  distribution  to  public  and  private 
schixils,  city  libraries,  and  community 
agencies. 

The  Times  donates  the  printing  and 
newsprint  for  the  nonprofit  papier, 
which  trains  hundreds  of  teens  a  year. 


HONG  KONG 

To  talk  about  the  transfer  of  this 
dynamic  capitalist  economy  from 
British  to  Chinese  sovereignty, 
talk  to  people  in 
New  York,  San  Francisco  or 
Washington,  D.C. 


Hong  Kong  Economic 
&  Trade  Office 

Melinda  Parsons 
Tom  Rosenthal 
680  Fifth  Avenue 
New  York,  NY  10019 
(212)  265-8888 

Diana  To 

222  Kearny  Street,  Suite  402 
San  Francisco,  California  94108 
(415)  397-2215 

Kathy  Dempsey 
1150  18th  Street,  NW#475 
Washington,  E)C  20036 
_ (202)  331-8947 _ 
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Thoughtful  Use 
Of  Color 

Treating  color  as  an  integral  element  of  design 


COLOR  MADE  ITS  way  to  the 
daily  editions  of  the  New 
York  Times  just  last  week, 
and  while  editors  say  it’s 
almost  a  sure  bet  that  color 
will  appear  on  the  paper’s 
front  page  before  year-end,  it  is  unlikely 
that  the  subject  matter  will  be  hot-air  bal¬ 
loons  or  children  playing  in  the  park. 

“I  think  people  will  feel 
very  comfortable  when  they 
see  color  on  the  front  page  of 


BY  DONNA  DEL  MORO 

Whether  the  photos  displayed  on 
front  pages  and  section  fronts  had  any 
relevance  to  the  news  was  another  mat¬ 
ter  entirely,  but  Garcia  and  others  in  the 
industry  think  that  things  have  changed, 
and  that  newspapers  are  using  color  to 
provide  and  enhance  information  rather 


than  to  entertain  the  reader  visually  (he 
points  to  the  Times  Sunday  advance  sec¬ 
tions,  which  have  used  color  for  some 
years,  as  his  example). 

“The  amount  of  color  in  editorial  is 
cutting  back,  not  so  much  because  of  rev¬ 
enues  but  because  we’ve  gotten  over  our 
infatuation  with  color  on  everything,” 
says  Phil  Nesbitt,  asstKiate  director  of 


the  New  York  Times”  says  Tom 
Bodkin,  associate  managing 
editor  and  design  director. 
“There’s  a  fear  among  some 
people  that  color  will  distort 
our  values  and  that  it  will 
influence  us  to  use  images 
that  we  might  not  use  other¬ 
wise,  just  because  they  look 
pretty.” 

Bodkin  says  that  won’t  hap¬ 
pen  at  the  Times,  because 
“the  same  reason  and  restraint 
we  use  for  design  in  black  and 
white  will  apply  to  the  use  of 
color.”  (See  sidebar,  p.  39C.) 

Meanwhile,  use  of  color 
already  had  become  ubiqui¬ 
tous  in  papers  large  and  small 
around  the  country  during 
the  mid-  to  late  1980s  and 
’90s.  It  is  now  leveling  off 

“We’ve  graduated  from  the 
period  of ‘show  me  the  color’ 
into  a  more  intelligent  use  of 
color,”  says  Mario  Garcia,  a 
consultant  who  specializes  in 
newspaper  design  and  who 
has  worked  with  almost  400 
newspapers  in  43  countries 
during  his  20year  tenure  in 
the  business.  “In  the  ’80s,  you 
got  a  color  press  and  you  had 
to  show  the  world  that  you 
had  color,”  Garcia  says. 
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the  American  Press  Institute  in  Reston. 
Va.  “Editors  and  graphic  artists  are  using 
color  with  a  lot  more  thought  and  a  lot 
more  impaa  than  they  did  a  decade  ago.” 

Robert  L(x:kwo<xl,  a  consultant  who 
works  with  newspapers  on  a  v^ariety  of 
issues,  including  design,  content  and 
operational  changes,  says  that  USA 
Today's  appearance  on  newsstands  in 
the  early  ’80s  pn)mpted  a  lot  of  phone 
calls  fn)m  editors  an)und  the  countiy 
who  needed  guidance  in  the  use  of 
color.  “That  hasn’t  happened  in  a  while,” 
L(K'kw(xxl  says.  “At  first  there’s  a  new¬ 
ness  to  something,  so  it’s  used  indiscrim¬ 
inately.  But  t(xlay,  newspapers  are  using 
color  in  a  more  sophisticated  way. 
They’re  using  colors  that  are  symbolical!)' 
appropriate  to  the  graphic.” 

Color  succeeds  on  a  page,  the  experts 
say,  only  when  it  is  given  equal  weight 
with  other  design  elements,  including 
story  structure,  typography  and  the  ever- 
important  color  palette,  or  range  of  col¬ 
ors  the  newspaper  opts  to  work  with. 


“Unlike  a  lot  of 
newspapers  that 

use  color,  we  have  “COLOR  Ih 
a  color  palette, and  ir  ITTIM 
we  are  disciplined  V-kJ  I  I  I  IN 

to  use  it,”  says  Mike  BECAUS 

gotten* 

culation  Sun,  in  INFATl 

Bremerton,  Wash.,  WITH  C( 

which  has  won  VtI  I  n 

awards  for  its  EVERY 

design.  “It’s  fairly  _  PH  1 1 

unusual  for  smaller 
papers  to  pay  as 

much  attention  to  color  style  and  design 
style  as  they  do  to  news  sty  le,”  he  adds. 
“We  have  a  design  style  lxx>k  that’s  just 
as  detailed  as  the  Ass(Kiated  Press  sty'le 
book.” 

The  color  palette,  in  the  case  of  the 
Sun,  consists  of  red,  white  and  blue 
because  Bremerton  is  the  home  of  a 
naval  base.  Some  papers  look  to  their 
region’s  topography  or  climate  to  deter- 


COLOR  IN  EDITORIAL 
IS  CUTTING  BACK  . . . 

BECAUSE  WE’VE 
GOTTEN  OVER  OUR 
INFATUATION 
WITH  COLOR  ON 
EVERYTHING” 

-  PHIL  NESBITT 


mine  the  colors  in  their  palettes. 

Such  is  the  case  at  the  Daily  Times- 
Call,  in  Longmont,  Colo.,  where  the  land¬ 
scape  —  particularly  the  purple  moun¬ 
tain  known  as  Long’s  Peak  —  is  what 
graphics  editor  Joe  Hanel  hopes  will  con¬ 
tribute  the  dominant  colors  in  the 
paper’s  palette,  along  with  earth-tone 
reds,  golds  and  browns. 

Hanel,  who  joined  the  Times-Call  staff 
last  October,  says  he’s  work¬ 
ing  to  create  the  color  palette 


iliili 


the  SUN 


TODAY 


Cvdra 


Shaipenlng  claws  in  CPW 


and  a  set  of  guidelines  that 
the  staff  can  follow  for  the 
paper’s  design.  “We  editors 
like  to  use  a  lot  of  color,  but 
lots  of  times,  photos  will  be 
picked  based  on  the  domi¬ 
nant  colors  of  the  photo 
rather  than  on  how  it’s  com¬ 
posed,  and  I  don’t  think  that’s 
always  a  gtxxl  idea,”  Hanel 
says  —  although  the  paper 
has  a  more  restrained,  classy 
look  to  it  since  being 
redesigned  in  April  1996. 

“Before,  it  was  color  all 
over  the  place,  but  now  the 
front  page  can  actually  look 
pretty  bland,”  Hanel  says.  “I’d 
like  to  start  using  more  color 
screens  behind  stories.” 

At  a  much  larger  paper,  the 
San  Francisco  Examiner, 
Kelly  Frankeney,  assistant 
managing  editor  for  design, 
says  that  when  the  paper  was 
redesigned  in  the  late  ’80s, 
the  staff  applied  those  same 
design  philosophies  to  the 
enhancement  of  color  —  a 
reserved,  old-sty  le.  West  Coast 
newspaper. 

“We  use  typefaces  from  an 
old  Examiner  from  100  years 
ago  —  Bold  Franklin  Gothic 
—  and  we  mimic  that  old 
style,”  Frankeney  says,  explain- 
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To  SAY  THAT  the  appearance  of 
color  in  the  daily  editions  of  the 
New  York  Times  has  been  a  long 
time  coming  is  a  bit  of  an  understate¬ 
ment.  When  plans  were  made  in  the 
mid-1980s  to  build  a  prtxluction  and 
distribution  facility  in  Edison,  N.J.,  the 
seeds  were  planted  for  color  in  the 
new'spaf)er,  says  Tom  Bodkin,  associ¬ 
ate  managing  editor  and  design  direc¬ 
tor. 

The  plan  back  then,  says  Btxlkin, 
was  to  use  color  eventually'  through¬ 
out  the  paper.  At  the  time,  however, 
press  configurations  limited  such  use 
to  Sunday  advance  sections,  including 
Arts  and  Leisure,Travel,  Real  Estate, 
Book  Review  and  New  Jersey.  Today, 
two  plants  —  that  in  Edison  and 
another,  in  the  College  Point  section 
of  New  York  City’s  borough  of 
Queens  —  enable  color  printing  on  a 
daily  basis. 

Bodkin  says  the  Times  considered 
carefully  how  color  would  impact 


Planning  For  Color 

both  its  readership  and  its  advertis¬ 
ers.  He  says  that  early  on  in  the 
process,  several  committees  were 
formed  to  evaluate  other  newspa¬ 
pers’  use  of  color,  to  deal  with  issues 
regarding  technology-  and  quality  con¬ 
trol,  and  to  develop  guidelines  for 
color  in  ads. 

In  addition,  the  Times  hired  consul¬ 
tants  to  train  staff  in  the  technology 
used  to  digitally  process  color  images. 

One  committee,  comprising  staff 
members  from  all  departments,  con¬ 
tinues  to  meet  weekly  to  evaluate  all 
these  aspects  of  the  introduction  of 
color. 

Other  newspapers  often  hire  con¬ 
sultants  to  direct  them  through  the 
redesign  process. 

Consultant  Robert  Lockwood,  who 
holds  a  master’s  degree  in  fine  arts, 
says  he  encourages  newspapers  to 
follow  several  steps  on  the  road  to 
redesign:  First,  they  should  get  a  clear 
idea  of  what  their  vision  and  goals 


are;  then,  ba.sed  on  those  goals,  pre¬ 
pare  an  outline  for  the  process.  He 
says  they  also  need  to  involve  all  lev¬ 
els  of  staff  in  the  examination  of  the 
content  of  the  paper  to  come  up 
with  a  list  of  areas  that  need  to  be 
changed  or  be  restructured. 

“I  tend  to  think  that  to  do  a  gtxxl 
job  at  a  redesign,  you  must  do  a  thor¬ 
ough  one  and  marshal  a  lot  of  forces 
within  the  paper  to  implement  those 
changes,”  Lockwtxxl  says.  This 
involves  all  staff  members  and  can 
even  involve  a  radical  rethinking  of 
the  newsr(X)m  and  how  it  is  set  up. 

After  this,  Lockw(xxl  says,  the 
newspaper  can  come  up  with  its 
new  design  and  a  color  palette  to  fol¬ 
low.  “The  designing  of  the  palette 
should  come  after  the  content 
redesign,  and  it  should  be  authorita¬ 
tive.  Everything  should  support  the 
new  design  —  type  and  the  appropri¬ 
ate  colors,”  he  adds. 

—  Donna  Del  Moro 


ing  that  the  use  of  color  is  generally 
restricted  to  color  photos  rather  than 
using  spot  color  in  tint  boxes  or  borders, 
all  in  an  effort  to  stick  to  the  vertical 
style. 

Editors,  graphic  designers  and  photog- 


ousness  or  news-worthiness  of  color  use 
during  the  mid-80s. 

“Our  transition  from  black  and  white 
to  color  was  a  formidable  one,”  says  Tony 
Majeri,  senior  editor  at  the  Chicago  Tri¬ 
bune.  “At  best,  it  was  used  with  some 


raphers  recall  the  debate  over  the  seri-  skepticism  at  first.  I  can  remember 


vividly  sitting  in  newsrot)ms  where  peo¬ 
ple  would  question  the  use  of  four-color 
and  spot  color  and  hearing  their  fears 
that  it  would  cheapen  or  take  away  from 
the  news  content,”  he  adds. 

Today,  however,  Majeri  says  color  is  a 
part  of  the  language  of  the  newspaper, 
and  he  views  it  as  a  powerful  ally.  “We’ve 
gotten  to  the  point  of  recognizing  that 
color  is  a  powerful  tool  in  highlighting 
news.  We  try  to  add  color  to  make  it 
commensurate  with  the  value  of  the 
component  on  the  page,”  he  says. 

At  the  Baltimore  5Mn,  Joseph  Hutchin¬ 
son,  assistant  managing  editor  for  design 
and  graphics,  says  that  although  color 
had  been  used  for  quite  some  time 
before  a  1995  redesign  the  main  thrust 
since  then  has  been  to  control  the  color 
better.  “It  used  to  be  that  any  color  — 
whatever  the  artist  chose  —  got  into  the 
paper,”  Hutchinson  says.  “Now  we  think 
in  terms  of  a  photo  that  will  lot)k  good  in 
context  with  the  whole  page  and  the 
whole  newspaper.  ” 

“We  don’t  use  garish  colors  that  com¬ 
mand  your  attention,”  he  says.  “We  tend 
to  use  muted  colors  so  that  the  content 
within  the  graphic  stands  out.”  ■ 


Del  Moro  is  a  freelance  writer  living 
in  Pequannock,  N.J. 
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by  Carol  Endler  Sterbenz. 
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Primary  Color 

created  and  edited  by  Harriet  Choice. 
Stunning  color  photos  accompany 
provocative  articles  about  Travel, 
Home,  Food  and  Fashion. 
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Managing  color  with  profiling  software  for  accurate, 
predictable  results,  prepress  through  press 


Editor’s  note:  Early  last  month, 
Publicitas  Advertising  Services  Inc., 
Stamford,  Conn.,  introduced  the  Color 
Solutions  for  Newspapers.  An  advertis¬ 
ing  color  management  program,  CSN-1 
seeks  to  ensure  iruiustrywide  color 
quality  uniformity  through  diagnostic 
performance  press  profiles.  Publicitas 
certifies  newspaper  print  sites  that  suc¬ 
cessfully  complete  the  program,  enters 
them  in  its  uorldwide  database  and 
notifies  advertisers  and  third-party 
electronic  carriers  of  the  expectation 
that  ads  printed  in  certified  papers 
will,  as  far  as  possible,  accurately 
match  original  materials. 

For  its  annual  Color  in  Newspapers 
issue,  E6?P  asked  Publicitas  Advertising 
Services’ graphic  services  vice 
president,  Hoshin  Seki,  to  discuss 
CSN-1  and  color  profiling. 


BY  HOSHIN  SEKI 

QUIET,  WIDESPREAD  revo¬ 
lution  has  begun  in  the 
newspaper  industry’.  What 
seemed  an  impossible  feat 
only  a  year  ago  is  a  reality 
in  today’s  newspaper  print¬ 
ing  environment. 

Publishers  for  the  first  time  can  boast 
that  their  pressnK)ms  can  print  consis¬ 
tent,  predictable  color.  With  newsprint  as 
their  only  limitation,  newspapers  have 
entered  into  a  reproduction  league  com¬ 
parable  to  magazine  reproduction. 

Making  all  this  possible  is  the  revital¬ 
ization  of  a  color  theory  dating  from  the 
1920s.  Color  management  in  the  news¬ 
paper  industry  is  what  Charles  Darwin 
might  have  described  as  a  mutated  sur¬ 
viving  species.  Those  who  ignore  our 


new  color  technologies  will  soon  fall  by 
the  wayside  as  more  and  more  advertis¬ 
ers  turn  to  those  newspapers  that  incor¬ 
porate  color  management  programs. 

The  reason  for  this  phenomenon  is 
that  those  color-managed  newspapers 
will  have  fewer  color  mismatch  prob¬ 
lems,  making  reproduction  of  advertis¬ 
ers’  materials  reliable  and  predictable. 

The  term  color  management  has  been 
around  for  a  very  long  time.  Only 
recently,  however,  have  technologies 
allowed  us  to  identify  and  automatically 
translate  color  into  whatever  work  flow 
color  space  we  need.  The  forces  now  dri¬ 
ving  color  management  theory  were  the 
introduction  of  new  hardware  and  soft¬ 
ware  that  can  rapidly  interpret  color  sta¬ 
tistics  and  the  creation  of  the  Interna¬ 
tional  Color  Consortium  GCC). 

Formed  in  1S>93,  the  ICC  established  a 
communication  framework  for  the  pur¬ 
pose  of  standardizing  and  making  color- 
device  calibrations  a  seamless  process 
across  many  applications,  from  monitor 
to  scanner  to  electronic  printer  to  print¬ 
ing  press.  The  profiling  process  is 
defined  as  being  able  to  perform  color 
conversions,  from  image  creation 
through  final  output. 

The  profiles  themselves  are  color 
value  measurements  that  are  recorded  as 
digital  binary  files. 

The  beautiful  simplicity  of  this  new 
technique  allows  a  graphic  designer  to 
view  and  print  with  accuracy  the  exact 
color  range  of  an  ad  as  it  would  appear 
on  newsprint  by  applying  color-match¬ 
ing  modules,  which  form  the  software 
engine  that  maintains  color  quality,  from 
monitor  to  printer  to  press.  No  more 
guessing  that  the  ad  will  get  darker, 
lighter,  turn  green,  blue,  yellow  or  red.  Of 
course,  each  output  device  must  employ 
its  individual  device  profiles. 

The  way  an  ad  will  appear  in  those 
newspapers  that  have  been  profiled  can 
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be  seen  and  appn)ved  on  the  client  side, 
fn)m  graphic  designer  to  advertiser.  On 
the  newspaper  side,  pressmen  will  no 
longer  have  to  chase  a  color  to  make  it 
l(K)k  like  the  advertiser's  pnK)f.  As  long 
as  the  press  operates  at  its  optimal  per¬ 
formance  level  and  the  ink  densities 
meet  newspaper  specification  guide¬ 
lines,  the  ad  will  print  within  the  same 
color  ranges  that  the  advertiser  has  seen 
on  a  pntfiled  monitor. 

There  are  some  drawbacks  to  this 
pnxress.  Mixing  and  matching  pn)files 
fn)m  different  vendors  is  still  not  a  bul- 
letpnK)f  color  system,  even  though  the 
ICC  was  founded  by  eight  of  the  indus¬ 
try’s  leading  graphic  arts  vendors  — 
Adobe  Systems,  Agfa,  Apple  C^omputer, 
Eastman  Kodak,  Micitisoft,  Silicon  Ciraph- 
ics,  Sun  Microsystems  and  Taligent.  The 
ICC  is  fine-tuning  its  universal  specifica¬ 
tions  language.  With  that  said,  however,  it 
is  still  by  far  the  best  color-identification 
solution  available. 

What  is  currently  recommended,  as 
pn)filed  images  move  from  device  to 
device,  is  using  a  single,  vendor-specific 
pn)filing  pn)gram  to  calibrate  an  entire 
color  system.  This  ensures  that  color 
image  materials  that  are  sent  out  will  be 
consistent  with  each  of  the  devices  used 
to  create  and/or  view  them. 

The  materials  are  now  ready  for  pre¬ 
press.  Here  the  advertiser  can  use  a  com¬ 
mercial  supplier  or  may  chtxjse  to  send 
the  digital  file  directly  to  the  newspaper. 
This  is  the  stage  where  the  image  is  out¬ 
put  to  negative  films  or  direct  to  plate. 
As  the  materials  are  being  prepared,  the 
correct  profile  or  “fingerprint”  specifica¬ 
tion  of  the  press  is  applied.  This  ensures 
that  the  pntfiled  image  will  appear  in  the 
same  color  range  as  the  original  piece. 

Advertisers  and  publishers  have  found 
the  nearly  perfect  visual  communication 
tool  in  color  management.  An  important 
point  is  that  this  new  tool  will  not  cor¬ 
rect  poor  creative  execution,  sloppy  pre¬ 
press  work  or  unsatisfactory  print  repro¬ 
duction.  It  is  not  a  correction  t(X)l  but  a 
way  to  accurately  predict  the  color  val¬ 
ues  of  any  color  device  or  system.  This  is 
the  main  reason  why  advertisers  are 
embracing  the  technology. 

The  bottom  line  to  publishers  is  that 
they  need  all  the  ad  revenue  they  can 
get.  If  color  management  will  help  them, 
then  they  should  be  running  to  their 
operations  and  systems  people  to  find 
how  they  can  be  part  of  this  reproduc¬ 
tion  revolution. 

At  Nexpo  ’97,  Chicago  Tribune  quality 
and  technical  training  manager  Paul 


Lynch  blamed  inconsistent  color  quality' 
for  chasing  away  national  advertisers 
from  newspapers  {E&P,  July  5,  p.  24).  He 
went  on  to  urge  newspapers  to  “wake  up 
to  how  much  money  they  are  losing 
because  of  p<x)r  color  repnxluction.” 

This  may  seem  to  be  an  elaborate 
introduction  to  press  profiling,  and  the 
impact  it  will  have  on  the  indiLstry,  but  a 
little  background  knowledge  was  in 
order,  considering  the  number  of  people 
talking  about  color  management  and  pro¬ 
filing  without  really  understanding  the 
science. 

Now  for  the  really  exciting  news; 
There  is  an  easy  and  cost-effective  way  to 
profile  newspaper  prevses.  Running  a 
press  profile  test  with  the  ITS  extended 
color  set,  which  the  ICC  has  adopted, 
and  measuring  the  printed  color  values 
using  a  spectrophotometer  will  give  the 
required  profiling  information. 

Once  a  pre,ss  is  pntfiled  and  a  binary 
profile  file  has  been  created,  this  infor¬ 
mation  can  be  moved  upstream  to  pre¬ 
press.  Here  is  where  it  gets  a  little  com¬ 
plicated  —  for  a  color  management  sys¬ 
tem  should  be  in  place  in  order  to  access 


and  view  the  press  pn)files.  The  binary’ 
press  pntfile  would  reside  within  the 
output  device. 

However,  newspapers  that  do  not 
have  a  full  color  management  program  in 
place  can  still  achieve  the  same  results 
from  having  their  new.spaper  presses 
pnjfiled.  The  profiled  information  can  be 
given  to  the  advertiser  and  the  advertiser 
would  create  a  final  set  of  negative  films 
tailored  to  that  newspaper’s  press  pro¬ 
file. 

Another  way  is  for  the  newspaper  to 
convert  the  adverti,sers’  file,  using  pro¬ 
filed  information,  directly  in  its  imageset¬ 
ters.  To  accomplish  this,  the  newspaper 
must  install  a  color  management  soft¬ 
ware  pn)gram. 

Integrating  color-management  prac¬ 
tices  for  improving  newspaper  reproduc¬ 
tion  is  one  way  for  newspapers  to  get  the 
$1.8  billion  currently  being  diverted 
from  this  industry,  according  to  Ed  Lehr, 
new  technology'  manager  at  the  St.  Paul 
(Minn.)  Pioneer  Press.  The  gtxxl  news  is 
that  newspapers  now  have  the  techno¬ 
logical  bait  to  bring  those  advertLsers 
back.  ■ 
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Color  In  The 
Dally  News 

From  New  York  prepress  to  New  Jersey  presses 


EARUER  this  month,  the  daily 
that  long  billed  itself  as  “New 
York’s  Picture  Newspaper’’ 
became  the  city’s  first  paper  to 
run  full  color  in  daily  editions 
since  Times  Mirror  closed  New 
York  Newsday  after  a  10-year  nin. 

Color’s  Sept.  9  debut  in  local  editions 
of  the  Daily  Neu^s  followed  introduction 
of  four  or  eight  pages  of  four<olor  print¬ 
ing  in  the  paper’s  32-page,  national  edi¬ 
tion  in  late  spring  and  in  its  Sunday  Extra 
section  last  month. 

At  the  outset,  “there  was  no  way  it  was 
going  to  worit  perfectly  every  day,”  said 
Martin  D.  Krall,  executive  vice  president 
and  chief  legal  officer  for  the  News  and 
its  publishers’  magazines.  “If  it  was  going 
to  get  screwed  up,”  he  continued,  better 
it  should  happen  to  the  smaller,  30,000- 
circulation  national  edition  than  the 
728,000-circulation  metro-area  editions 
that  run  to  100  or  more  pages. 

The  launch  of  color  also  followed  four 
years  of  planning,  equipment  installation 
and  testing  and  staff  training.  Fully  15 
years  after  USA  Today  changed  newspa¬ 
per  readers’  and  advertisers’  expecta¬ 
tions,  the  Daily  News  joined  the  color 
crowd,  hoping  to  benefit  from  newer 
technology  and  an  old  lesson  that  others 
learned  the  hard  way.  As  executive  vice 
president  and  associate  publisher  Les 
Goodstein  readily  acknowledged  a  week 
before  daily  local  color  appeared,  bad 
color  is  worse  than  no  color. 

If  the  News’  limited  four-color  print¬ 
ing  to  date  is  any  indication,  the  tabloid’s 
news,  ad  sales  and  production  staffs  have 
little  to  worry'  about.  “Training  was  a  big 
factor,”  said  manufacturing  vice  president 
Michael  J.  Aiello.  “The  best  training  is  on 
the  job.” 

Before  the  News  could  begin  printing 
color,  it  had  to  find  and  fix  any  problems 
associated  with  the  first  installation  of  a 
new  press  and  a  new  inker.  It  also  had  to 
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switch  the  last  of  its  Brooklyn  letterpress 
run  to  a  new  offset  printing  plant  in  New 
Jersey.  Closed  late  last  December,  the  old 
Brooklyn  plant  was  expected  to  be  sold 
this  fall. 

With  the  paper  electronically  pagi¬ 
nated,  ads  that  don’t  arrive  as  digital  files 
must  be  keyed  in,  made  up  or  scanned 
for  incorporation  into  pages  and  trans¬ 
mission  to  remote  output  devices. 

Perhaps  best  prepared  for  color  was 
the  editorial  side,  where  news  photogra¬ 
phers  have  been  shtxtting  everything  in 
color  for  five  years.  All  film  is  scanned 
into  the  paper’s  Applied  Graphics  Tech¬ 
nologies  digital  prepress  system,  which 
allows  almost  immediate  viewing 

Selections  are  color  corrected  and 
passed  to  a  Cascade  OPI  server,  which 
provides  smaller  image  files  for  use  on 
the  networit,  then  later  substitutes  high- 
resolution  versions  for  output.  Pagina¬ 
tion  is  handled  by  QuarkXPress  and  Atex 
EdPage,  with  Image  Services  and  Full 
Page  Output  software,  which  can  call 
photo  files  from  the  OPI  server  for  page 


BEFORE  THE  NEWS  | 
COULD  PRINT  j 
COLOR.  IT  HAD  TO 
FIND  AND  FIX  i 
ANY  PROBLEMS  Ij 
ASSOCIATED  WITH  1 
THE  FIRST 

INSTALLATION  OF  A 
NEW  PRESS  AND  A 
NEW  INKER. 
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placement,  sizing  and  cropping. 

“The  color  is  much  better  than  any  of 
us  expected,”  said  photography  director 
Eric  Meskauskas.  As  far  as  the  effect  that 
color  processing  has  on  meeting  dead¬ 
line,  Meskauskas  said  the  “difference  is 
neglible.”  Color  correction  and  image 
editing  in  AGT  software,  he  said,  is  faster 
than  using  Photoshop. 

Also  speeding  digital  imaging  in  pre¬ 
press  is  the  paper’s  wholesale  adoption 
of  digital  cameras  and  laptop  computers 
for  previewing  and  sending  in  photos. 
Meskauskas  said  the  News  has  “at  least 
one”  such  camera  for  each  shooter,  and 
that  “some  sports  photographers  have 
two.”  Film  still  accounts  for  about  half  the 
paper’s  pictures,  according  to  the  photo 
director. 

With  so  much  expensive  equipment  in 
daily  use  all  over  the  city,  he  added, 
“we’re  trying  to  build  safes  in  the  trunks 
of  cars”  to  prevent  theft. 

(Meskauskas  noted  that  besides  learn¬ 
ing  digital  capture  and  color  image  edit¬ 
ing,  photo  editors  must  consider  color’s 
added  impact  on  readers.  The  same  color 
capability  that  makes  a  fire  photo  so  dra¬ 
matic  also  can  convey  the  full  horror  of  a 
crime  or  accident.  Dicussing  the  matter 
on  the  same  night  that  pressrooms  were 
plating  up  pages  with  pictures  of  the  car 
wreck  that  killed  Princess  Diana,  the 
photo  chief  said  that  although  the  Neu>s 
wouldn’t  necessarily  shrink  from  pub¬ 
lishing  unpleasant  but  newsworthy  pic¬ 
tures,  its  editors  could  not  escape  making 
decisions  on  the  appropriateness  of 
Technicolor  gore  or  how  and  where  they 
run  such  photos.) 

('omplete,  electronically  assembled 
pages  are  proofed  at  the  paper’s  new 
33rd  Street  headquarters,  then  transmit¬ 
ted  as  two-page  spreads  over  a  T1  line 
to  its  new  production  and  distribu¬ 
tion  plant  near  the  Jersey  City  water¬ 
front,  opposite  lower  Manhattan  and  the 
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Statue  of  Libem-. 

I’ransmissions  are  directed  to  a  half- 
dozen  Agfa  Av~.intra  25  imagesetters,  films 
fn)m  which  are  carried  a  few  steps  to 
three  Western  Lithotech  Lith-X-Pozer  7 
platemaking  lines. 

Meanwhile,  color  page  pitx)fs  output 
on  an  EFI  Fiery-driven  Ktxlak  ('olorEdge 
digital  copier-printer  are  sent  acntss  the 
river  to  the  Libert)’  View  plant,  where 
“the  pressmen  are  getting  used  to  den.sit- 
ometers,”  said  production  chief  Aiello. 

Readings  taken  fn)m  the  pnK)fs  are 
checked  against  ink  densities  read  fntm 
printed  pages  to  achieve  proper  ink  and 
w’ater  settings.  Aiello  said  that  to  hit  the 
densitometric  targets,  “eventually  the 
pnK)fs  won’t  play  as  much  of  a  role  as 
the  color  bars”  printed  on  the  pages. 

The  pressnK)m,  however,  will  still  rely 
heavih'  on  the  quality  of  prepress  work, 
owing  to  its  Cioss  Newsliner  pre,s,ses’  key¬ 
less  inkers,  which  offer  st)me  mea.sure  of 
.shade  contnil  acrtxss  each  print  couple 
but  not  the  finely  zoned  control  of  ink 
films  provided  by  ink  keys  (see  related 

Radius  Adds 
Viewing  Station 

Radius  inc.  introduced  the  coior- 

Match  Daylight  table  top  viewing  sta¬ 
tion  with  even  top-to-bottom,  flicker-free 
lighting  from  a  D5()  light  that  is 
adjustable  to  match  the  (x)lorMatch  RGB 
luminance  level  of  the  Pres.sView  SR  Dis¬ 
play  system  so  that  the  color  seen  in  the 
reference  image  matches  Pre.s.sView. 

The  Daylight  station  also  has  a  lumi¬ 
nance  feedback  circuit  so  that  it  bal¬ 
ances  to  the  values  set,  giving  consistent 
light  level  at  all  times. 

Concurrent  with  shipment  of  Color- 
Match  3.0,  with  its  updated  color  trans¬ 
form  mtxlel,  the  Sunnyvale,  Calif.,  sup¬ 
plier  of  calibrated  color  displays  and 
graphics  cards  also  released  the  .Mac- 
based  ColorMatch  Separation  Lab  for 
generating  color  separations  using  Col- 
orSync  or  Adobe  Photoshop. 

Acording  to  Radius,  Separation  Lab 
simplifies  generation  of  custom  output 
profiles  and  Photoshop  separation  tables 
by  combining  the  ColorMatch  engine 
with  prescanned  color  data  —  giving 
custom  device-matching,  color  separa¬ 
tions  and  soft  proofing  using  Photoshop, 
(x)lorSync  or  any  International  Color 
Consortium-compliant  color  manage¬ 
ment  .system  or  application. 

For  users  needing  profile  and  separa- 
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story,  p.  34).  There  isn’t  much  nxtm  for 
adjustment  to  compensate  on  press  for 
errors  in  prepress  —  at  lea.st,  not  without 
diminishing  print  quality  elsewhere. 

Where  films  and  plates  are  fine,  how¬ 
ever,  the  keyless  pres,ses  can  deliver  con- 
si.stent  quality  acn)ss  the  couple,  couple 
to  couple,  and  press  to  press. 

The  rkiily  News  hxs  nine  Newsliners. 
They  are  the  first,  having  been  designed 
for  the  paper.  As  such.  Aiello  refers  to  the 
presses  xs  beta  equipment  —  the  manu¬ 
facturer’s  first  live-pnxJuction  installa¬ 
tion,  where  any  initial  glitches  were 
expected  to  be  identified  and  fixed  (see 
related  .storv',  p.  1 3). 

But  though  the  paper  and  (ioss  were 
to  solve  some  initial  problems,  Aiello  said 
he  found  that  others  "woric  them.selves 
out  by  just  running  the  press"  —  little 
more  than  a  break-in  peritxl  for  new 
iron.  He  said  the  Newsliners  will  s<x)n 
get  the  late.st  version  of  control  software, 
which,  among  other  things,  should  pro 
vide  faster  color  registration  and  better 
diagnostics. 


tion  customization  for  specific  devices. 
Separation  Lab  provides  prescanned 
spectrophotometric  data,  called  ink 
mcxlels,  generated  from  color  targets  and 
thou.sand.s  of  measurements.  It  relies  on 
Radius’  Perceptual  Matching  Technolog)- 
(PMT),  which,  by  accounting  for  how 
the  eye  perceives  color,  differentiates 
between  viewing  images  on  a  display 
and  reflective  prints. 

To  create  custom  profiles  and  separa¬ 
tion  tables.  Separation  Lab  uses  PMT,  the 
sampled  ink  mtxlel  data,  an  interface  for 
controlling  out-of-gamut  mapping,  black 
generation  and  total  ink  density.  It 
includes  ink  models  for  the  most  popu¬ 
lar  output  systems  and  will  sell  others 
later. 

Radius  said  its  PMT  accounts,  in  part, 
for  the  new  ColorMatch  release’s 
improved  color  separations,  especially  in 
the  often  difficult  RGB-to-CMYK  conver¬ 
sion  of  “hard-tomatch  saturated  blues.” 

Harlequin  OEM  Deals 

Harlequin  inc.  signed  original 
equipment  manufacturer  deals  with 
two  output  systems  suppliers  for  its 
ScriptWorks  RIP  management  system. 

Cambridge,  Mass.-based  Harlequin’s 
new  PowerMac-based  PostScript  Level  2 
interpreter  will  enable  EV-jetcolor  digital 
inkjet  proofers  from  Konica  Imaging 
USA  Inc.,  Glen  Cove,  N.Y.,  to  output  Post- 
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Aiello  credited  his  press  crew  with  “a 
great  job"  in  their  move  from  mechani¬ 
cally  contn)lled  black-only  letterpress  to 
computer<'ontn)lled  color  offset.  As  they 
learn  to  better  contn)l  color  on  the  key¬ 
less  pres.ses,  he  added,  those  operators 
become  more  like  craftsmen. 

The  nine  pres.ses  can  print  32  full- 
color  pages  dail)’,  though  some  of  that 
color  capacity  will  be  sacrificed  when 
needed  to  Ixxjst  the  number  of  pages 
per  edition. 

Onh'  two  pres.ses  were  used  to  print 
the  national  edition  with  color. 

For  now,  the  local,  or  metnvarea,  edi¬ 
tions  of  the  Daily  News  carry  only  four 
full-color  pages  —  not  back-to-back  color, 
but  on  the  front  and  back  pages  and  on 
in.side  pages.  The  number  of  color  pages 
is  expected  to  gradualh'  increxse,  though 
the  paper  “pn)babh’  won’t  get  to  the  full 
32  until  January'  of  ’98,”  said  Aiello. 

With  the  knowledge  that  page  counts 
vary’  by  day  of  the  week,  Krall  remarked, 
“We  need  a  prudent  plan  to  get  to  32 
pages.”  ■ 


Script  files  up  to  2 1 . 1  'x27.5 '  at  200, 3(X) 
or  4(K)  dpi,  as  well  as  P1CT,TIFF  or  Scitex 
CT  files  directly,  if  required. 

Optronics  International  Corp., 
(Chelmsford,  Mass.,  entered  a  new,  multi¬ 
year  agreement  to  offer  a  ScriptWorks- 
based  RIP  with  its  Aurora  line  of  com- 
puter-toplate  imagers  and  related  sys¬ 
tems,  with  Harlequin’s  EasyTrap  soft¬ 
ware  and  its  Color  Prtxluction  Solutions 
as  options. 

The  agreement  also  permits  integra¬ 
tion  of  Optronics  IntelliDot  SQ  rational 
screening,  IntelliDtJt  II  irrational  screen¬ 
ing  and  IntelliDot  Impression  st(x:hastic 
screening  software  with  its  implementa¬ 
tion  of  ScriptWorks. 

More  Color  In 
Thpoo-Part  Newsday 

EWSDAY  ADDED  COLOR  and  reorga¬ 
nized  into  three  parts,  beginning  with 
the  Sept.  15  edition  of  the  daily'  that 
serves  D)ng  Island,  New  York’s  Suffolk, 
Nxssau  and  Queens  counties. 

In  addition  to  the  new  Section  C,  with 
its  different  daily  ftx:uscs  on  business, 
health  and  science,  computers,  nightlife 
and  real  estate,  weekday  editions  now 
sport  color  comics,  a  color<oded  televi¬ 
sion  pn)gramming  grid  and  more  color 
photographs  and  graphics.  ■ 
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Universal  Is  Buying 
Chronicle  Features 


Tfje  deal  will 
bring  together  a 
huge  and  a 
medium-sized 
syndicate 


OVER  THE  YEARS,  several  creators  — 
most  notably  “The  Far  Side”  car¬ 
toonist  Gary  Larson  —  have  moved 
from  Chronicle  Features  to 
Universal  Press  Syndicate. 

Now,  Chronicle  itself  is  being  bought  by 
Universal  for  an  undisclosed  amount. 

The  deal,  expected  to  be  finalized  this  week  or 
in  early  October,  involves  one  of  the  two  or  three 
biggest  syndicates  in  the  country  (Kansas  City- 
based  Universal)  and  what  may  be  the  10th  largest 
(San  Francisco-based  Chronicle). 

Under  the  terms  of  the 
purchase.  Universal  will  take 
on  nine  of  Chrtmicle’s  17  fea¬ 
tures,  including  the  “Quality' 
Time”  and  “Fair  Game” 
comics,  the  “Earthweek”  fea¬ 
ture,  and  the  Cynthia  Tucker 
and  “Latino  Spectrum”  op-ed 
columns  (see  sidebar  on 
page  45  for  complete  list). 

“It  seemed  like  a  natural 

fit,”  said  Universal  vice  president/editorial  director 
Lee  Salem,  when  asked  why  Chronicle  is  being 
bought.  “We  have  similar  editorial  philosophies. 
They  have  a  good  record  of  picking  features  that 
are  maybe  a  little  off-center  and  that  help  newspa¬ 
pers  reach  new  types  of  readers.” 

That,  added  Salem,  helps 
explain  why  editorial  car¬ 
toonist  Ted  Rail  and  “Bizarm” 
creator  Dan  Piraro  (in  the 
1990s)  and  the  now-retired 
Larson  (in  the  1980s)  chose 
to  move  to  Universal  from 
Chronicle  w'hen  seeking  big¬ 
ger  syndicates. 

Chronicle  editor/general 
manager  Stuart  Dodds  noted 
that  his  company’s  size  is  a 
prime  reason  for  the  sale. 

“It  was  becoming  more 
and  more  clear  that  we 
couldn’t  continue  as  a  small 
syndicate,”  he  said.  “We 
couldn’t  provide  all  the  ser¬ 
vices  expected  of  a  syndicate 
and  stay  profitable.  It’s  very 
hard  to  compete  with  huge 
companies.” 

Dodds  added  that  syndica¬ 


"It  seemed  like  a  natural  fit. 

We  have  similar  editorial 
philosophies." 

—  Lee  Salem 


tion  in  general  is  becoming  a  tougher  business  due 
to  factors  such  as  “shrinking  space  for  our  prod¬ 
ucts”  in  newspapers. 

The  executive  said  C>hronicle  tried  other 
avenues  before  selling,  such  as  the  recent  arrange¬ 
ment  to  have  the  New  York  City-based  United 
Media  handle  sales  while  Chronicle  retained  editor¬ 
ial  control.  But  Dtxlds  said  sales  did  not  increase 
enough. 

When  Chn)nicle  decided  to  sell.  United  was  one 
of  the  syndicates  appn)ached.  “We  would  have 
been  happy  to  buy  it,  but  we  were  too  far  apart  on 
the  price,”  said  United  senior  vice  president  and 
general  manager  Sid  Goldberg. 

The  Chronicle  syndicate  —  a  division  of 
Chronicle  Publishing,  which  owns  the  San 
Francisco  Chronicle  —  had  three  full-time  and 
three  part-time  staffers.  Dcxlds  said  none  of  them 
will  be  joining  Universal,  but  severance  packages 
have  been  arranged. 

Dodds,  one  of  the  three  full-timers,  will  retire 
after  the  sale  is  finalized.  He  joined  Chronicle  in 
1962  —  about  two  years  after  the  syndicate  was 
founded  and  eight  years  before  Universal  started  — 
and  became  editor/general  manager  in  1982. 

“One  thing  that  made  my  life  very  enjoyable 
here  was  that  we  had  almost  total  freedom  to  try 
new  features,”  said  Dodds.  “That  is  not  unique,  but 
it  is  not  common.” 

He  noted  that  a  comic  like 
“The  Far  Side”  might  never 
have  gotten  syndicated  if 
Chronicle  hadn’t  signed  it  in 
1980.  Then-sales  manager 
Dodds  and  then-general  man¬ 
ager  Stan  Arnold  were  the 
ones  who  decided  to  take  on 
Larson’s  cartoon  panel, 
which  became  a  huge  suc¬ 
cess  and  helped  open  the 
door  for  numerous  other  off¬ 
beat  comics. 

The  executive  added  that 
Chronicle  over  the  years  did 
not  pressure  offbeat  cartotm- 
ists  to  make  their  features 
more  conventional. 

Dodds,  62,  will  continue  to 
live  in  the  Bay  area,  where  he 
plans  to  do  more  reading  and 
writing  and  work  on  his 
piano-playing  skills.  He’ll 


Stuart  Dodds  in  1987,  his  25th 
year  at  Chronicle  Features.  He 
will  retire  this  fall. 
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also  be  traveling,  starting  with  a  four- 
week  trip  to  visit  his  sister  in  Namibia, 
Africa. 

The  London  native  said  it  will  be  a  lit¬ 
tle  more  relaxing  on  the  road  when  he 
is  no  longer  heading  a  .syndicate.  “1  kx)k 
forward  to  traveling  without  feeling  I 
have  to  read  and  visit  every  newspa- 
r)er!”he  said. 


Futurists  Writing 
Monthly  Column 

The  authors  of  Future  Shock,  the 
1970  bestseller,  are  writing  a  month¬ 
ly  column  for  the  Los  Angeles  Times 
Syndicate. 

In  “Beyond  Future  Shock,”  Alvin  and 


Alvin  Toffler 


Should  They  Stay  Or 
Should  They  Go? 


Heidi  Toffler  discuss  the  ways  in  which 
social,  economic,  technological  and  polit¬ 
ical  changes  are  affecting  S(x:iety  —  and 
how  people  can  prepare  for,  and  adapt 
to,  these  changes. 

The  Tofflers  say  computerization,  cor¬ 
porate  restructuring,  fracturing  families, 
the  rise  of  Asia  and  other  developments 
constitute  a  "Third  Wave”  of  change  as 
important  as  the  “First  Wave”  (that  trans¬ 
formed  nomads  and  hunters  into  farm¬ 
ers)  and  “Second  Wave”  (that  gave  rise  to 
urban-industrial  ways  of  life). 

The  husband-and-wife  futurists  have 
also  authored  several  other  best-selling 
Ixxrks,  including  the  recent  Creating  a 
Neu<  Civilization. 


YOU’VE  PURCHASED  A  syndicate. 

You  have  a  list  of  features.  Which 
do  you  keep  and  which  do  you  drop? 

Obviously,  the  ones  with  the  most 
client  newspapers  have  an  edge.  But 
other  criteria  also  come  into  play. 

Universal  Press  Syndicate,  in  decid¬ 
ing  to  keep  nine  of  the  17  properties 
fnrm  the  Chnrnicle  Features  n)ster, 
asked  it.self  several  questions. 

They  included,  according  to 
Universal  vice  president/editorial 
director  Lee  Salem;  “D(x;s  the  feature 
duplicate  what  we  have?  Do  we 
think  we  can  help  the  feature’s 
[client]  list  grow?  Is  it  the  type  of  fea¬ 
ture  we  respond  to  enthusiastically?” 

Universal  kept  (iail  Machlis’ 

“Qualib'  Time”  and  Stephanie  Pin)’s 
“Fair  Came”  comics,  Kerr>'  Waghom’s 
“Faces  in  the  News”  caricatures,  and 
Steve  Newman’s  “Earthweek;  Diary'  of 
the  Planet”  graphic  feature. 

(Chronicle  columns  making  the 
transfer  include  “As  I  See  It”  by  op-ed 
commentator  Cynthia  Tucker, “Latino 
Spectrum”  by  Roberto  Rcxlriguez  and 
Patrisia  (ionzales,  “ Busine.ss  Travel 
Report”  by  Jane  Lasky,“GameZone” 
by  Vox  Day  and  “Open  Season”  by 
Tom  FitzGerald. 

Features  not  picked  up  include  the 
“Business  Class”  comic  and  seven 
columns: “Architext,” “Home  Sense,” 

“Ht)me  Entertainment,” “Power 
Sewing,”  “Naturally,”  “C(X)king 
Adventures  for  Kids”  and  “(xx)king 
An)und  the  Country.” 

(^hn)nicle  editor/general  manager 
Stuart  Dtxlds  said  some  of  these  fea¬ 
tures  will  continue  to  appear  in  the 
San  Francisco  Chronicle.  And  he 
added  that  “Home  Sense”  writer  Mike 
Mc(Jint(x,'k  will  be  self-syndicating. 

Two  creators  were  contacted  by  "Latino  Spectrum"  columnists  Patrisia 
E&P,  and  they  were  both  happy  to  Gonzales  and  Roberto  Rodriguez 


be  going  to  Universal. 

"We’re  excited  at  the  possibility  of 
getting  into  more  newspapers,”  said 
“Latino  Spectmm”  co-writer 
R(xlriguez. 

“1  like  the  idea  of  a  larger  sales 
force,”  agreed  “Quality  Time”  cart<x)n- 
ist  Machlis.  “And  from  what  I’ve  seen. 
Universal  is  a  pretty  neat  syndicate.” 

But  the  two  creators  emphasized 
that  they  will  miss  their  former  sy  ndi- 
cate  and  editor. 

“Patrisia  and  I  liked  Chn)nicle 
Features  a  lot,”  said  Rodriguez.  “And 
Stuart  is  a  great  guy.  He  represents 
someone  very'  special.  He  was  willing 
to  take  a  chance  on  us.” 

Machlis  had  similar  praise  for 
D(xlds  and  his  syndicate.  “I  think 
everyone’s  kind  of  sad  to  see  the  end 
of  Chronicle,”  she  said. 

iMachlis  also  mentioned  that  she’ll 
miss  the  old-fa.shioned  way  she  deliv¬ 
ered  her  completed  comics. 

“1  live  four  bl<x:ks  from  Stuart,”  said 
the  cart(X)nist.  “I  dn)pped  off  my  fea¬ 
ture  on  a  piano  bench  on  the  fix)nt 
porch  of  his  hou.se!” —  David  Astor 


Crain  Is  Offering 
Automotive  Info 


RAIN  NEWS 

>  Service  is  dis¬ 
tributing  “Auto¬ 
motive  News  Intn) 

’98”  in  conjunction 
with  the  start  of 
the  auto  industry  ’s 
new  model  year. 

“Intro  ’98”  — 
which  includes  an 
early-bird  and 
complete  package 
—  contains  summaries  and  photos  of 
new  car  and  light  truck  offerings  fmm 
domestic  and  import  manufacturers. 
Specification  tables  are  also  available. 

In  addition,  there  are  articles  on  sub¬ 
jects  such  as  the  latest  technology’  and 
options  for  cars,  the  blurring  of  the  line 
between  cars  and  tnicks,  and  more. 

And  the  package  includes  five  articles, 
cx)ntaining  information  and  advice 
for  car  buyers,  written  by  Grain-syndicat¬ 
ed  “Wheels  101”  columnist  Jayne 
O’Donnell. 

C^rain  also  syndicates,  among  other 
things,  a  weekly  package  of  material 
from  the  Automotive  News  and 


Jayne  O'Donnell 
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AutoWeek  publications. 

So  far,  about  40  papers  have  signed 
up  for  “Intro  ’98,”  including  the  Char¬ 
lotte  Obseri'er,  Denver  Rocky  Mountain 
News,  Kansas  City  Star,  Portland  Ore¬ 
gonian,  San  Diego  Union-Tribune,  San 
Jose  Mercury  News,  St.  Louis  Post-Dis¬ 
patch  and  Tampa  Tribune. 

‘Freebie’  Dispute 
For  Feature  Firm 

The  thorny  issue  of  travel  “free¬ 
bies”  has  sparked  a  dispute  involving 
a  West  Vii^inia  publicist,  a  Vermont  inn 
and  a  Philadelphia  syndicate. 

The  situation  dates  back  to  this  past 
winter,  when  the  Katalyst  public  rela¬ 
tions  firm  of  Charleston,  W.V,  mailed  inn- 
related  material  to  various  media. 

One  recipient  of  the  mailing  was  the 
National  News  Bureau,  a  Philadelphia- 
based  company  that  distributes  features 
about  travel  and  other  topics. 

NNB  contacted  Katalyst,  which 
arranged  a  complimentary  Jan.  31 -Feb.  2 
stay  at  a  Vermont  inn  for  NNB  publisher 
Harry  Jay  Katz  and  a  guest.  The  guest 
turned  out  to  be  Katz’s  12-year-old  son, 
who  reportedly  lives  with  Katz’s  ex-wife 
in  a  town  fairly  close  to  the  inn. 

Katalyst  owner  Rebecca  Kimmons 
said  she  arranged  for  the  stay  at  the  inn, 
located  in  southwestern  Vermont,  after 
being  told  Katz  and  NNB  were  working 
on  a  “Best  of  the  Best”  article. 

“I  expected  a  travel  story  on  the  inns 
of  the  region,”  recalled  Kimmons,  whose 
firm  was  representing  the  Independent 
Innkeepers’  Association.  “I’m  not  saying 
they  had  to  write  a  positive  story,  but  I 
expected  them  to  meet  their  obligations 
in  an  honorable  way.” 

Kimmons,  an  associate  member  of  the 
Society  of  American  Travel  Writers,  said 
newspaper  articles  are  usually  published 
fairly  quickly.  So  when  no  story  appeared 
for  several  weeks,  the  Katalyst  owner 
phoned  NNB  “four  or  five”  times  to  dis¬ 
cuss  the  matter. 

“They  never  called  back,”  she  said. 
Kimmons  then  wrote  Katz  a  March  24 
letter  asking  him  to  either  send  her  a 
copy  of  the  story  or  pay  the  inn  $428  for 
the  two-day  stay. 

Kimmons  —  who  noted  that  the 
innkeepers  “went  well  out  of  their  way 
to  make  sure  Mr.  Katz  had  a  good  expe¬ 
rience”  —  said  NNB  did  not  comply  with 
either  request  as  of  Sept.  17,  when  she 
was  interviewed  by  E&P. 


Automotive  News. 


BMW  p..ns  make  F‘»«l  dealership  will  sell 
sport  uie  hybrid  In  S.C  Chevys  to  plcase  Customer 


“TVe  never  been  taken  advantage  of 
this  way  before.  I  trusted  these  people,” 
said  the  publicist,  adding  that  she  now 
does  more  screening  before  providing 
free  travel  arrangements.  “This  guy 
fooled  me.  I’m  harder  to  fool  now.” 

NNB  vice  president/features  editor 
And>'  Edelman  offered  a  different  per¬ 
spective  on  the  situation. 

Edelman  —  speaking  for  Katz,  who 
was  in  Europe  and  unavailable  for  com¬ 
ment  —  said  the  NNB  publisher  planned 
to  include  the  inn  in  a  story  after  return¬ 
ing  from  Vermont.  But,  he  added,  “the 
Neu’  York  Times  or  Knight-Ridder”  came 
out  with  an  article  about  New  England 
inns  and  NNB  felt  there  wouldn’t  be  a 
market  at  the  time  for  a  similar  piece. 

“We  queried  subscribers  to  our  ser¬ 
vice  and  the  interest  wasn’t  that  great,” 
recalled  Edelman,  who  said  NNB  put  the 
article  on  hold  for  possible  revival  at 
some  future  date. 

Then  came  Kimmons’  letter,  which 
Edelman  described  as  “unfair”  and 
“nasty.”  He  stated,  “Just  because  a  story 
isn’t  done  right  away  doesn’t  mean  it 
doesn’t  go  into  the  file.” 

Edelman  added  that,  after  receiving 
Kimmons’  letter,  NNB  decided  to  never 
write  a  major  story  about  the  Vermont 
inn  —  although  he  said  a  “sidebar  ’  might 
still  be  done  at  some  point. 

“We’re  not  going  to  be  pushed  around 
by  a  publicist,”  Edelman  declared. 

The  NNB  executive  did  emphasize 
that  Katz  enjoyed  his  stay  in  Vermont. 
“He  thought  the  inn  and  its  owners  were 
lovely,”  said  Edelman,  adding  that  Katz, 
after  learning  that  the  owners  were  tak¬ 
ing  a  train  to  visit  New  York  City  at  the 


end  of  the  Jan.  31-Feb.  2  weekend, 
offered  to  drive  them  on  his  way  back  to 
Philadelphia.  They  declined. 

Will  NNB  pay  the  inn  for  Katz’s  stay? 

!  “We  have  no  intention  of  paying  the 
f  bill,”  replied  Edelman.  “There  are  no  guar- 
■  antees  [with  complimentary  travel]  that 
I  a  story  is  going  to  be  written.  If  a  publi- 
[  cist  says  they’re  going  to  charge  you  if 
’  you  don’t  write  a  story,  that’s  extortion.” 

He  added  that  NNB  often  pays  its  own 
\  travel  expenses. 

I  Why  didn’t  Katz  respond  to  Kimmons’ 

[  phone  messages  back  in  March? 

I  Edelman  said  he  believes  Katz  was 
I  away  from  Philadelphia  at  the  time,  and 
I  added  that  NNB  gets  so  many  calls  from 

I  publicists  that  returning  all  of  them 
“would  cost  more  than  our  income.” 

The  owners  of  the  Vermont  inn  asked 
that  the  name  of  their  establishment  not 
be  mentioned  in  this  story.  They  also 
declined  to  comment  on  the  record 
about  what  happened  with  Katz  and 
Katalyst.  —  David  Astor 

Serialization  For 
Children’s  Story 

A  SECOND  STORY  starring  a  mischie¬ 
vous  racctxtn  is  being  serialized. 

The  17-chapter  Amanda  Joins  the 
Circus  is  written  by  award-winning 
author  “Avi”  (www.avi-writer.com)  and 
drawn  by  Caldecott  medalist  David 
Wisniewski,  a  former  professional  clown. 

Last  year,  the  21-chapter  Keep  Your 
Eye  on  Amanda  was  syndicated  to  news¬ 
papers  with  over  5.5  million  readers, 
according  to  Avi  representative  Susan 
Salzman  Raab  (610-565-8188). 

Print  Marketing 
Promotes  Seven 

PRINT  MARKETING  CONCEPTS  has 
promoted  several  executives. 

They  include  division  managers  Jan 
Anderson  in  the  West,  Sig  Ancevicius  in 
the  Midwest,  Doug  Bacile  in  the  Ohio  val¬ 
ley  and  mid-Atlantic  areas,  Joe  Boehm  in 
the  Southwest  and  Chad  Boyer  in  the 
Northeast.  Also,  PMC  named  Ed  Bryant 
Sr.  senior  vice  president/division  manag- 
er/Southeast  and  Ellen  Small-Pontius  divi¬ 
sion  sales  manager/Southeast. 

PMC —  based  in  Houston,  New  York 
and  Boca  Raton,  Fla.  —  provides  TV  mag¬ 
azines,  advertising  and  production  ser¬ 
vices  to  145  U.S.  newspapers. 
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Museum  Rises 
For  Military  Paper 


Stars  &  Stripes 
devotees  create 
monument  to 
paper  born  during 
Civil  War 


A  STARS  &  STRIPES 
museum  is  under  con¬ 
struction  in  Bloom¬ 
field,  Mo.,  where  the 
armed  forces  newspa¬ 
per  was  founded  in 
1861  following  a  Civil  War  battle. 

Built  under  the  auspices  of,  and 
with  funding  from,  the  Stars  & 

Stripes  Museum  Library  Associa¬ 
tion,  the  facility  also  will  house  a  - 

library  and  a  meeting  room.  A 
3,600-square-foot  office  building  is  the  first  unit  to 
be  constructed.  An  outside  display  of  a  tank,  air¬ 
plane  and  small  ship  is  planned  to  represent  U.S. 
military  forces.  The  librar>’  association  is  separate 
from  the  Stars  &  Stripes  Association,  an  alumni 
group,  but  the  two  are  cooperating  on  the  project, 
also  funded  by  donations. 

One  former  Stars  &  Stripes 
staffer,  Ted  Adameck,  has 
donated  $40,(XX)  toward  the 
project,  which  is  expected  to 
ct)St  about  $2  million.  Contri¬ 
butions  of  $1(),0(X)  each  have 
come  from  a  local  veterans 
organization,  and  the  town’s 
Chevn)let  dealer,  while  other 
private  donors  have  given  var¬ 
ious  amounts.  Bloomfield 
(pop.  1,800)  is  150  miles 
south  of  St.  Louis. 

London  architect  William  Hanway,  whose  father 
was  a  Stars  &  Striper  in  World  War  11,  is  designing  the 
building  at  no  charge.  St(xldard  (bounty  donated  7.5 
acres  of  land,  and  the  state  of  Missouri  is  giving  a 
special  tax  break  to  state  donors  to  the  project. 

According  to  historical  files,  on  Nov.  8,  1861,  the 
8th  Illinois  Regiment  commanded  by  Col.  Richard 
B.  Oglesby  captured  Bkxjmfield  from  the  Confeder¬ 
ate  forces,  who  fled  south.  Among  the  buildings  left 
standing  was  the  town’s  newspaper,  the  Herald, 
which  was  converted  into  an  army  paper  called  the 
Stars  &  Stripes. 

At  least  10  of  the  soldiers  had  prewar  experience 
in  the  newspaper  business.  First  Sgt.  R.E.  Stewart, 
for  example,  had  been  editor  of  the  White  County 
Admcate  in  his  home  state.  Cpl.  Theodore  Edmon¬ 
son  published  the  Illinois  Patriot,  and  Pvt.  Charles 
M.  Edwards  had  been  a  newsman  in  Shawneetown, 
ill.  Edwards  and  Stewart  were  the  first  publishers 
of  Stars  &  Stripes  and  Stewart  and  Recruit 
Walter  A.  Rhue,  another  prewar  publisher,  were  its 


London  architect 
William  Hanway, 
whose  father  teas  a 
Stars  &  Striper 
in  Wo  rld  War  II, 
is  designing 
the  building  at 
no  charge 


first  editors. 

Stars  &  Stripes  dropped  out 
sight  after  the  Civil  War  but  was 
revived  in  World  War  1.  It  was 
reborn  again  in  World  War  11  and 
has  been  published  since,  both 
overseas  and  in  the  U.S.  Unlike  the 
overseas  edition,  which  is  pub¬ 
lished  by  the  Armed  Forces,  the 
domestic  edition  is  published  by  a 

-  private  company.  Recently,  its  Euro 

pean  edition  published  a  special 
supplement  marking  its  55th  year  of  continuous 
publication  since  World  War  11. 

Museum  project  director  Bill  Elmore  (phone:  573- 
5f)8-2()55)  said  that  among  the  museum’s  exhibits 
will  be  a  copy  of  the  first  issue  of  Stars  &  Stripes. 

One  of  the  money-raising  projects,  Elmore  said,  is 
the  sale  of  commemorative  bricks  at  $50  each. 

Buyers  can  have  their  names  or  the  names  of  any¬ 
one  else  inscribed  on  bricks  that  will  go  into  the 
building. 

Shooting  Spree 
At  L.  A.  Times 

A  LOS  ANGELES  Times  telemarketing  worker 
recently'  fired  several  shots  at  coworkers, 
wounding  one  man,  before  dying  of  what  authori¬ 
ties  said  was  apparently  a  self-inflicted  gunshot 
wound. 

James  Pittmon,  a  telemarketing  sales  representa¬ 
tive,  had  barricaded  himself  in  another  office  after 
the  shtxiting  in  a  nx)m  containing  about  70  work¬ 
ers. 

According  to  sheriff’s  deputies,  the  employees 
had  just  returned  from  a  break  at  6:20  p.m.,  when 
Pittmon  walked  in  holding  a  gim  over  his  head. 

A  fellow  worker,  Richard  Elliott,  said:  “He  just 
walked  in,  bn)ught  the  gun  down  and  bang!"  Other 
employees,  who  fled  the  building,  said  Pittmon  had 
an  argument  with  the  wounded  man,  Philip  Wash¬ 
ington,  who  was  reported  in  stable  condition  with 
a  chest  wound. 

But  after  sh(X)ting  Washington,  Pittmon  kept  fir¬ 
ing  wildly'  at  other  workers,  witnesses  said. 

Deputy  Henry  Garza  told  the  Times  that  most  of 
the  employees  were  able  to  flee  the  building. 

Three  others  took  refuge  in  an  office,  he  said. 

Management  sent  counselors  to  the  scene  to  talk 
to  employees,  who  do  not  work  at  Times  Mirror 
Square.  —  M.L.  Stein 
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Cox 

Continued  from  page  1 7 

merit’s  handling  of  employees. 

“They  get  nickeled  and  dimed  on 
everything,”  said  Cox,  “whether  it’s  a 
union  raise,  a  merit  raise  —  that’s  part  of 
working  in  a  big  organization.” 

Cox  added  that  when  lAPE  members 
went  18  months  without  a  raise  not  far 
back,  senior  management  couldn’t 
understand  why  productivity  and 
morale  skidded. 

As  king  as  lAPE  President  Ron  Chen 
and  leaders  like  Ken  Martin  and  Andy 
Zipser  “continue  to  go  above  and 
beyond  the  scope”  of  their  regular  jobs, 
union  members  will  be  better  informed 
about  changes  at  Dow  Jones. 

H\S  GENERATION 

When  speaking  to  Cox,  it  becomes 
apparent  he  is  from  a  different  Bancroft 
generation.  He  says  he  has  been  chas¬ 
tised  at  times  by  family  members  who 
think  he  has  spoken  too  often  to  the 
media,  as  he  did  in  an  in-depth  article  in 
Fortune.  He  admitted  he  recently  backed 
off  from  the  media  to  focus  on  his  new 
business  venture. 

But  although  he  does  not  speak  for 
Dow  Jones  in  any  official  capacity,  his 
reasoning  for  talking  about  the  company 
has  never  been  to  make  a  name  for  him¬ 
self.  It’s  always  been  about  the  future  of 
Dow  Jones. 

“I  couldn’t  sit  and  have  my  kids,  in  all 
honesty,  come  after  me  in  20  years  and 
say,  ‘Dad,  what  happened?  It  happened 
during  your  watch,’  ”  said  Cox. 

So  with  millions  of  shares  of  Dow 
Jones  stock  tied  up  in  trusts  and  inacces¬ 
sible  until  the  last  member  of  the  pre¬ 
ceding  Bancroft  generation  dies,  Cox  and 
Goth  decided  they  had  no  choice  but  to 
try'  to  improve  the  company’s  perfor¬ 
mance. 

Amidst  discussions  with  financial 
experts,  family  meetings,  and  press  cov¬ 
erage  of  the  travails,  Cox  said  people 
think  he  is  another  “spoiled  rich  kid” 
with  a  hidden  agenda. 

He  said  he  and  his  cousin  Goth  “did 
not  do  this  just  because  we  wanted  pub¬ 
licity.  We  just  wanted  a  better-run  com¬ 
pany.  There’s  no  reason  why  it  shouldn’t 
be  better  run,”  Cox  said. 

Does  he  feel  responsible  for  causing 
the  past  years’  problems?  Not  at  all. 

He  always  held  strong  opinions  on  the 
company’s  direction,  but  the  turning 
point  came  when  he  spoke  out  at  a  1990 
family  meeting  to  explain  that  earnings 
per  share  were  insufficient  to  pay  divi¬ 
dends,  and  that  debt-to-equity  levels  were 
too  high. 

48  Editor  &  Publisher 


Cox  simply  wanted  to  know  if  anyone 
else  was  concerned.  Stxtn  after,  some  of 
Dow  Jones’ financial  people  took  a  closer 
kx)k,  and  some  adjustments  were  made, 
so  he  felt  his  first  attempt  at  change 
worked. 

Even  though  Cox  said  he  can  live  with 
the  criticism,  his  critics  are  missing  the 
point  about  his  role. 

“The  real  objective  of  the  exercise  is 
to  increase  shareholder  value,  not  just  for 
the  family',  but  to  get  investors  interested 
in  the  stock  like  they  were  10  years  ago.” 

ON  THE  BLOCK? 

So  with  ItyVo  of  Class  B  stock  con¬ 
trolled  by  the  Bancrofts,  anyone  attempt¬ 
ing  to  take  over  Dow  Jones  could  be  in 
for  a  fight.  Or  would  they? 

With  all  the  speculation  about  Dow 
Jones’  next  move,  Cox  said  anyone 
“nowaday  s  can  take  anyone  out  for  a 
price.”  It  all  depends  on  the  price. 

Cox  said  past  management’s  decisions 
to  sell  off  such  assets  as  Continental 
Cablevision  and  the  South  China  Morn¬ 
ing  Post  may  have  netted  Dow  Jones  a 
quick  profit,  but  the  present  day  value  of 
these  properties  has  far  exceeded  what 
Dow  Jones  had  sold  them  for. 

So  it’s  no  wonder  that  major  media 
players  like  Reed  Elsevier  and  Thomson 
are  rumored  to  be  interested  in  pieces  of 
the  Dow  Jones  empire. 

Although  the  family’s  Class  B  shares 
carry  the  majority  of  voting  power  and 
can  block  a  takeover,  Cox  said  if  man¬ 
agement’s  major  plans  don’t  work,  there 
are  other  options,  including  “an  exit  strat¬ 
egy” 

Cox  said  Kann’s  plan  to  revitalize  Dow 
Jones  Markets  vs.  the  recent  sale  rumors 
is  reflective  of  what  the  company  is  now 
up  against. 

“If  they  don’t  make  the  numbers,  it 
may  have  to  go,”  he  said. 


Shop  Talk 
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a  key  criterion;  ITiey  were  the  most  opti¬ 
mistic  that  clarifications,  retractions  and 
apologies  would  help  to  erase  damage 
done  to  reputations  by  the  original  state¬ 
ments.  They  were  also  more  apt  than  the 
public  to  recognize  “fact-opinion”  distinc¬ 
tions,  perhaps  owing  to  their  journalism 
education. 

But  most  revealing  was  that  journalists 
were  far  more  likely  to  agree  with  the 
I  statement  that  current  libel  laws  encour- 
:  age  responsible  journalism;  91%  of  jour- 
:  nalists  agreed,  but  only  half  of  jurors  and 
j  one-third  of  judges  did.  Only  1 5%  of  jour- 
:  nalists  agreed  that  “journalists  often 
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defame  people,”  but  nearly  half  of  the 
judges  and  half  of  the  jurtirs  thought  so. 

A  remarkable  94%  of  judges  agreed 
with  the  statement,  “It’s  t(x>  hard  to  sue 
the  media  for  libel,”  while  59%  of  jurors 
and  42%  of  journalists  agreed. 

Clearly,  many  people  on  the  bench 
cast  a  wry  eye  toward  journalism  prac¬ 
tices;  One  judge  said  “most  journalists 
don’t  abuse  libel  laws  in  an  actionable 
sense,”  but  implied  that  more  rigorous 
ethical  standards  would  help  the  profes¬ 
sion  remedy  the  bad  name  it  has 
acquired  in  some  circles.  Another  judge 
suggested  that  First  Amendment  privi¬ 
leges  notwithstanding,  correlative 
responsibilities  “are  neither  taught  nor 
practiced  by  the  press.” 

Descriptive  comments  from  judges 
and  laypeople  sugge.st  a  disturbing  trend; 
Tlie  beliefs  of  many  journalists  —  print 
and  broadcast  —  differ  from  the  views  of 
the  judges  and  potential  jurors  they  ma>’ 
someday  face  in  a  courtnxtm.  Like  many 
ordinary'  citizens,  judges  often  implied 
that  media  are  out  of  contn)l  in  a  head¬ 
long  pursuit  of  ratings  and  circulation. 

Among  judges  and  jurors,  the  terms 
used  to  describe  the  news  industry'  were 
frequently  “irresponsible,”  “lacking  de¬ 
cency/courtesy/ethics,”  “invaders  of  pri¬ 
vacy”  “arrogant.”  While  these  attitudes 
echo  findings  in  other  public  opinion 
surveys,  it  is  especially  troubling  that  the 
judiciary'  appears  more  aligned  with  the 
public  mindset  than  with  the  journalistic 
viewpoint  on  these  issues. 

If  mass  media  have  an  image  problem, 
it  is  a  problem  understcxxl  by  journalists 
themselves,  some  of  whom  registered 
disenchantment  with  the  activities  of 
their  own  industry.  In  addition,  although 
journalists  have  shown  a  respectable 
understanding  of  defamation,  some  com¬ 
plained  about  the  law’s  complexity,  some 
asked  for  more  training  and  easier  access 
to  information  about  libel  —  suggesting 
the  need  for  continuing  education  pro¬ 
grams  for  news  workers,  and  perhaps  the 
need  for  a  more  elegant  system  of  libel 
laws. 


Street  Named 
For  Publisher 

A  STREET  IN  (Chicago’s  far  northwest 
side  was  given  an  honorary'  desig¬ 
nation  as  Bette  Nadig  Lane,  in  honor  of 
the  late  publisher  of  the  Nadig  Newspa¬ 
pers  group  of  community  papers. 
C^hicago  Alderman  Patrick  Levar  presid¬ 
ed  over  the  dedication  ceremonies  out¬ 
side  the  offices  of  Nadig  Newspapers, 
4937  N.  Milwaukee  Ave. 
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1 1 W.  19th  Street  •  New  Yoric,  NY  1(K)1 1  •  Phone  (212)  6'’S-43«0  •  Fax  (212)  929-1259 


FEATURES  AVAILABLE 


ASTROLOGY 


Weekly  -  Monthly  •  Camera  Ready 
Time  Data  Synd.  (8CX))  322-5101 
http;/ /www.time-data.com 
e-mail;  star2020@time-data.com 


AUTOMOTIVE 


CAR  FEATURES  are  oor  business;  Col¬ 
umns  available  on  road  tests,  car  care, 
auto  trivia/history.  (810)  573-2755. 


Run  your  ad  for  12,  26 
or  52  issues  to  increase 
awareness  while 
benefitting  from  our 
low  contract  rates. 
Call  (212)  675-4380 


CELEBRITY  PROFILES 


NO  MAJOR  syndicate  offers  a  weekly 
face-to-face  celebrity  profile  column, 
“REEL  TO  REEL”  is  filling  that  void  (or 
more  than  3  million  readers.  We  don't 
do  phoners  or  press  junkets,  and  unlike 
most  wire  copy,  we  don't  shamelessly 
promote  a  celebrity's  latest  praject. 
Stars  include;  Dennis  Miller,  Jane 
Seymour,  Julia  Louis  Dreyfus,  Rod 
Steiger.  Contact  Dave  Fantle,  (414) 
352-7966,  FAX;  (414)  352-8598, 
E-mail;  davereel@execpc.com. 


ENTERTAINMENT 


“HOLLYWOOD-BEHIND-THE- 

SCENES" 

by  award-winning  calumnist.  Gossip, 
news,  pictures  in  hot  format.  Camera- 
ready.  Competitive  rates.  Weekly. 

L.A.  Features  Syndicate  800-959-9977 


ABOUT  FOOD 

A  new  food  column  featuring  recipes, 
new  products  and  cooking  trends. 

(810)  751 -0168/Avantil054@ool.com 


MOVIE  REVIEWS 


MINI  REVIEWS.  Essential  information 
for  moviegoers.  Camera  ready.  Star 
photos.  Graphic,  provocative  rating 
system.  Cinemon  Syndicate,  P.O.  Box 
4433,  Middletown,  NY  10941,  (914) 
692-4572.  Fax  (914)  692-8311. 
www.frontiernet.net/~cineman 


_ PUZZLES _ 

PUZZLE  FEATURES  SYNDICATE 

The  Finest  In  Crossword  Puzzles 
Call  (800)  292-4308 
(909)766-7617 


REUGION  NEWS 


FOR  AN  established  source  of  religion 
news  that  fits  your  audience  and  your 
budget,  turn  to  EP  News.  For  more 
information  and  a  free  sample,  call 
(800)  257-4972 


When  faxing  your  ad,  please  remember  to  include  the  billing 
address,  category  under  which  the  ad  is  to  be  placed,  as 
well  as  the  amount  of  times  the  ad  is  to  appear.  Thank  you. 

E&P  Classified  Dept.  Fax:  (212)  929-1259 


ANNOUNCEMENTS 


INVESTORS  WANTED 


INVESTMENT  OPPORTUNITY 
Internet  praduction  compony,  seeks 
investors/Publisher.  Company  syn¬ 
dicates  live  content  to  on-line  newspa¬ 
pers  and  other  publishers.  Unique 
opportunity  with  solid  business  plan 
and  payout.  Founder  hos  strong  enter¬ 
tainment  background  (Time  Warner). 
Contact  RICHARD  at  (561)  835-1380 
or  richard@boldly.com 


NEWSPAPER  APPRAISERS 


74  YEARS  OF  EXPERIENCE 
See  Bolitho-Cribb  &  Assoc, 
display  od  this  page. 


ANNUAL  REPORTS/ APPRAISALS 
KAMEN  &  CO.  GROUP  SERVICES 
(516)  379-2797/(813)  786-5930 


Appraisals/Brokerage 
Call  Dick  Briggs  (864)  457-3846 
RICHARD  BRIGGS  &  ASSOCIATES 
Box  579,  Landrum,  SC  29356. 


C.  BERKY  &  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)  368-4352 
123NW  13th  St.,  Suite  21 4-7 
Boca  Raton,  FL  33432 


DAVID  R.  STILL 

Box  895,  Lawrenceville,  GA  30246 
(770)  962-8399  FAX  (770)  962-8640 


NEWSPAPER  BROKERS 


700Sold-Est.  1959 
W.B.  GRIMES  &  COMPANY 
P.O.  Box  442 
Clarksburg,  MD  20871 
Larry  Grimes-Pres.-(301)  540-0636 
Tom  Sexton,  NE  (800)  444-5297  ext.  1 94 
Wren  Barnett,  South  (704)  698-0021 
Stephen  Klinger-SWest/West 
(505)  524-0122 


NEWSPAPER  BROKERS 


BILL  MAnHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  qual¬ 
ity  daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or 
purchase  of  a  property,  you  should  call 

(813)  733-8053 

or  write  Box  3364,  Clearwater  Beach, 
FL  34630.  No  obligation  of  course. 


DORMAN  E.  CORDELL 
Specialty  Enterprises,  Inc. 
1 3240  Peyton  Drive 
Dallas,  TX  75240 
(972)  960-0096 


GAUGER  MEDIA  SERVICE,  INC. 
David  Gauger  for  Appraisals  &  Sales 
P.O.  Box  627,  Raymond  WA  98577 
(360)  942-3560/FAX  (360)  942-9896 


JAMES  W.  HALL,  JR. 
Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services 
410  Elm  St.,  Troy,  AL  36081 
(334)566-7198 
Fax  (334)  566-0170. 


NEWSPAPER  APPRAISERS 


NEWSPAPER  BROKERS 


MEDIAAMERICA  BROKERS 
Lenox  Towers,  Suite  1 000 
3390  Peachtree  Rd.  NE 
Atlanta,  GA  30326 
(404)  364-6554  Fax  (404)  364-6533 
Lon  W.  Williams 


MEL  HODELL  NEWSPAPER  BROKER 
51 96  Benito,  Montclair,  CA  91 763 
(909)  626-6440  Fax  (909)  624-8852 


MICHAEL  D.  UNDSEY 
Experienced  --  Confidential 
6645-5  Redmont  CrI,  Mesa,  AZ  85215 
(602)  807-7791  FAX  (602)  807-7795 

PHILUPS  MEDIA  SERVICES,  INC. 
Consultants-Investments 
Management-  Brakers 
P.O.  Box  3308 
Merrifield,  VA  221 16-3308 
(703)  846-8410  Fax  (703)  846-8406 


RICKENBACHER  MEDIA  CO. 

Your  broker  for  Southwest 
and  Middle  America. 

6731  Desco  Drive 
Dallas,  TX  75225 

(214)  265-9300  Fax  (214)  369-6496 


NEWSPAPER  BROKERS 


Bolitho-Cribb  Report:  httpiy/www.cribb.com 


Confidential  Appraisal  for 
Estate,  ESOP,  Partners, 
Bank  Tax,  Stock,  Assets 

Established  In  1923 
1  Annette  Park  Drive,  Bozeman, 
MT  59715  e-mail:  jcrlbbOimt.net 


Bolitho-Cribb 
&  Associates 

Newspaper  Brokerage 
A  Appraisal 

406-586-6621 

Fax  406-586-6774 


NEWSPAPERS  FOR  SALE 


TENNESSEE;  Top  shopper,  $975,000; 
COLORADO;  Weekly  and  shopper, 
$350,000;  FLORIDA;  monthly  health 
magazine,  $75,000;  Mayo  Communi¬ 
cations,  813-971  -2061 


UNDER  10%  DOWN,  easy  terms.  Loi^ 
profitable  history,  only  weekly  in 
county.  Owners  retiring.  Bill  Berger, 
ATN,  Inc.,  (512)  476-3950,  1801 
Exposition  Blvd,  Austin,  TX  78703. 


UPSTATE  NEW  YORK;  Quality 
shopper  in  desirable  area,  $1.2  million 
revenues,  excellent  cash  flow. 

BOLITHO-CRIBB  &  ASSOCIATES 
John  T.  Cribb  (406)  586-6621 


WISCONSIN  COUNTY  SEAT  WEEKLY 
-  $153,000  gross.  In  heart  of  northern 
Wisconsin  lokes  and  ski  country.  Tom 
van  der  Linden  broker.  Box  205,  La 
Crescent,  MN  55947.  PH;  507-895- 
2900.  FAX;  507-895-2942. 


NEWSPAPERS  WANTED 


AWARD-winning  Midwest  newspaper 
group  seeks  to  add  paid  newspapers 
to  its  group  of  fine  publications.  Large 
down  payments  or  all-cash  available. 
Seeking  medium-sized  and  large 
circulation  quality  papers  and  groups. 
Monagement  welcome  to  stay  in  place. 
All  replies  guaranteed  held  confiden¬ 
tial.  Reply  to  Box  071 48,  Editor  &  Pub¬ 
lisher. 

PUBLICATIONS  FOR  SALE 

GLOSSY  BI-WEEKLY  city  tabloid  mag¬ 
azine  for  sale  serving  a  highly  affluent 
Southern  California  market.  Solid, 
profitable  history  with  a  prestigious  ad 
base.  Contact  the  Andrew  Lawler 
Company  at  (71 4)  631-7660. 
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EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

MAILROOM 

SQUeeze  Lenses 

Herb  Carlbom  -  CK  Optical 
(310)  372-0372. 

USED  MAILING  EQUIPMENT  FOR  SALE 

•Accufast  Tab  Labeler/Feeder 
•Bryce  1 OKE  Ink  Jet  Printer  (table  top) 

MAILROOM 

•Mail  Bag  Rack 
•  Baumfolder 

2  LINES  5  into  1  Muller  Martini  227 
inserting  machines  will  sell  all  or  add 
on  pockets,  as  is  rebuilt  or 
remanufactured.  Call  Andrew 
(903)  596-6250 

Please  contact  Marilyn  Scourtis  at 
(850)  599-2195  or  Rick  Johnson  at 
(850)  599-2350  for  additional  informa¬ 
tion. 

MAILROOM  EQUIPMENT 

Standlee  and  Associates,  Inc. 
(407)273-5218  Fax  (407)  273-901 1 

NEWSPRINT  FOR  SALE 

30#  -  28#  -  25#-  22  1  /2#  -  ALL  SIZES 
BEHRENS  INTERNATIONAL  -  N.B.  CA 
(71 4)  644-2661 ,  Fax  (71 4)  644-0283 

PRE-OWNED  MAILROOM  Equipment 

OPERATIONS  CONSULTANTS 

Bill  Kanipe,  ALTA  GRAPHICS,  INC. 
(770)  428-5817  Fax  (770)  590-7267 

FACILITIES/PRESS/OPERATIONS 
Small/Medium/Large  Newspapers 
Telephone/Fax  (813)  781-5550 

Walt  Hempton 

Print  Media  &  Graphics 

Refurbished  add  on  pockets 

MULLER  MARTINI  227 

KANSA  320  and  480  AVAILABLE 

Call  MidAmerica  Graphics  at 
(800)  356-4886. 
www.midAmericagraphics.com 
email:dkgeorge@midAmerica- 
graphics.com 

PREPRESS 

SCITEX  EQUIPMENT 

Raystar  with  spare  parts,  prism  32 
workstation,  smart  scanner.  Contact 

Bill  Masucci,  (516)  843-2265 

PRESSES 


8/u  Color  King  w/KJ8  folder,  1978 
but  rebuilt  1995  w/oll  new  cylinders, 
running,  best  offer,  (913)  362-01 19. 


FOLLOWING  IS  A  BRIEF 
DESCRIPTION  OF  A  FEW  OF  THE 
PRESSES  INLAND 
IS  CURRENTLY  OFFERING 

•22"  GOSS  COLORLINER,  27  printing 
couples,  double  3:2,  160-page  folder, 
nine  45"  RTF's  -  1990. 

•10-unit  TKS  press  with  3  half  decks, 
double  3:2  folder  &  ten  RTF's,  22  3/4" 
-  never  installed. 

•10-unit  GOSS  URBANITE  press  -  5 
sets  of  stacked  units,  2  folders  & 
balloon  former. 

•7-unit  GOSS  COMMUNITY,  SC 
folder  with  double  parallel  &  cross 
perforation,  22  3/4"  -  priced  to  sell. 
•6-unit  HARRIS  VI 5A  with  JF7  folder 
&  50HP  motor  &  drive. 

•Add-on  units  for  most  makes  & 
models. 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 
(91 3)  492-9050,  Fax  (91 3)  492-621 7 


METRO,  URBANITE,  COMMUNITY, 
SC,  SSC,  MAN  4/2  presses.  AL  TABER 
(770)  552-1528  Fax  (770)  552-2669 


WANTED  TO  BUY 


IMMEDIATE  NEED  FOR  MULLER 
MARTINI  INSERTERS  227E  &  227S 
WILL  PAY  TOP  DOLLAR 
Call  Chris  George 
(800)  356-4886  or 
Fax  (816)  887-2762. 
www.midAmericagraphics.com 
email:  dkgeorge@midAmerica- 
graphics.com 


WANTED:  Presses  -  Inserters 
Call:  Bill  Kanipe  or  Al  Taber 
ALTA  Graphics  Inc. 
(770)  428-5817 
Fax  (770)  590-7267 


QuaRty  ttut  makes  an  Impression  worldivide 


m^ORlenr, 

^  Sekcc  from: 

r  A  ,  I  O  Comploto  ProtMt 
\J  1^  0  AtWrtkxw  to  Existing  Pfmsos  j 

□  3-color  SateNitos 

rn  □  4-Hi  Arrongomonts 
I  I  0  Stockod  Units  I 

\  □  Integral  Roll  Stand  Units 

□  Half  and  Quwtar  FokJars  ' 
r  \  OCgtoff  20"-21H’.22“-22y.’  ^ 

^  □  1 8,500 10  30,000  IPH 

SALES  •  SERVICE  -  PARTS  A  |  VA 
Phone:(770)552-1528  MUM 
Fax:  (770)  552-2669  GRAPHCSS 
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INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

CIRCULATION  SERVICES 

JOHN  A.  BURKE 
Advisor/Catalyst 

Marketing  Strategies/Employee  Training 

BLENKARN  j 

Your  Telemarketing  Partner  : 

JEFF  BLENKARN  (616)  458-6611  j 

NY  •  NJ  •  PA 

Call/Fax  (516)  588-2735 

CIRCULATION  DEVELOPMENT  SOUTH  j 
Complaint  free  telemarketing  w/qualily  | 
subscription  sales  and  guaranteed  col-  I 

CIRCULATION  SERVICES 

1 7  OFFICES  NATIONWIDE 

lections.  Nationwide.  (800)  844-3581  | 

CIRCULATION  DEVELOPMENT  INC. 
Newspaper  Telemarketing  Specialists 
(800)  247-2338 

GROWING  NIE  &  HOME  DEUVERY  I 
CIRCULATION  IS  SPEQRUM'S  j 

BUSINESS  -  CALL  DOUG  REESE  1 

36  YEARS  IN  TELEMARKETING 

(800)  972-6778  j 

METRO  NEWS  SERVICE,  INC. 

“ResponseABILITY” 

Nationwide  TELEMARKETING 
(800)  950-8475 

Horace  Southward 

HEADUNE  PROMOTIONS  INC.  | 

Telemarketing  Programs  j 

Designed  to  respond  to  your  needs.  ; 

Dennis  McQuillan  (800)  260-9823  • 

CIRCULATION  2000  INC. 
Outside  Crew  Sales,  Turn-Key 
Alternative  Start  Pressure 
Storefronts  &  Seminars 
(800)  798-5667 
E-mail:  CIRC2000@aol.com 


CIRCULATION  SERVICES 

yffWMir 

t  9  »  a  ^ 

“Whatever  it  takes 
to  satisfy  customers  - 
yours  and  ours.” 
1-800-327-8463 


LEVIS  NATIONAL,  INC. 
SINCE  1968 

“We  Deliver  More  Homes  to 
Your  Newspaper" 
Guaranteed  Quality  Telemarketing 
1  (800)  889-6793 


PHONEROOM/CALL  CENTER 
NEED  A  CHECK  UP? 

The  phoneroom  doctor  is  making 
house  calls  to  increase  sales  in  your 
phoneroom/call  center.  This  is  no 
“consulting  job,"  this  is  hands-on  sales 
training  (or  your  Telemarketing  Man¬ 
ager  and  their  telemarketers.  Excellent 
rates!  Excellent  results!  Call  the 
phoneroom  doctor  now: 

(800)  274-1004 


CIRCULATION  SERVICES 


ppn 

THE  TELEMARKETING  PROS 
EXPERTISE  IN  A  FULL  RANGE  OF 
SALES  SERVICES  INCLUDING 
DATABASE  MARKETING 
TOM  ZGONC  (800)  776-6397 


TELESERVICE  TECHNOLOGIES,  INC. 
Serving  America's  finest  newspapers. 
Subscription  sales,  renewal  programs, 
customer  surveys 
Call  1-888-TST-SELL,  today 


COMPUTER  SERVICES 


SOFTWARE  for  AR,  classifieds,  sched¬ 
uling  &  circulation.  Fake  Brains, 

Tel:  (303)  791-3301 
http://www.fakebrains.com/scout. 


DISTRIBUTION  SERVICES 


DISTRIBUTION  OF  PUBUCATIONS 
TO  NEWSSTANDS  ACROSS  THE  USA 
Dave  Chilton  (800)487-6397 
AUSTIN  NEWS  SERVICES  (National) 


MAILROOM  SERVICES 


LOUIS  ALLIS  DRIVE  PROBLEMS? 
New  Drive  Controller  Conversions 
For  848,  1 372,  1 472  Inserters 
-Direct  Replacement- 
T  D  Controls  Inc.  (610)  691-3613 

NEWSPAPER  EXECUTIVE  SEARCH 


PRESSROOM  SERVICES 


DO  YOU  NEED  HELP  ON  YOUR 
ELEQRICAL  DRIVE  SYSTEM? 

MASTHEAD  can  provide:  New  or  used 
drive  motors  and  consoles  (or  single  or 
double  width  presses.  Also:  Parallel 
drives,  horsepower  upgrades  or  new 
AC  Drive  Conversions. 

MASTHEAD  INTERNATIONAL 
(800)  545-6908,  24  hr.  line 
(505)  842-1357 
P.O.  Box  1952 
Albuquerque,  NM  87103 


PRESSROOM  CLEANING  PROBLEMS? 
Dirty  presses,  ceilings,  walls,  beams? 
Unsafe  floors,  catwalks  and  lad- 
derways?  Dirty  air  handling  systems, 
duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFAaiON! 

30  Years  experience! 
PRESSROOM  CLEANERS 

CALLTOa  FREE  (800)  657-21 10 

NEWSPAPER  EXECUTIVE  SEARCH 


Established  1975 

^  1 

1  “Executive  search,  recruitment  and 

m  m 

i  placement  services. ..to  fit  your  needs.” 

!  Haas/Watkins  &  Associates 

3 

1  713-977-8955  Fax  713-777-0910 

Run  Haas  | 
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HELP  WANTED 


ACADEMIC 


ADMINISTRATIVE 


Ph.D.,  teaching  experience,  record  of 
scholarship  required.  Start  August 
1998.  Position  open  until  filled.  &id 
letter,  vita,  transcripts,  three  letters  of 
reference  (directly  from  sources),  evi¬ 
dence  of  teaching  competence,  state¬ 
ment  of  research  interests  to:  Dr.  Eileen 
M.  Wirth,  interim  chair.  Department  of 
Journalism  &  Mass  Communication, 
Creighton  University,  2500  California 
Plaza,  Omaha,  NE  68178.  FAX  (402) 
280-4730.  Creighton  University  is  a 
Jesuit,  Catholic  institution  that 
encourages  applications  from  qualified 
individuals  of  all  backgrounds  who 
believe  they  can  contribute  to  its  dis¬ 
tinctive  eciucational  traditions.  AA/ 
EOE.  Women  and  members  of 
minorities  encouraged  to  apply. 

ADMINISTRATIVE 


DIREaOR  OF  PUBUCATIONS 

The  Children's  Defense  Fund,  (CDF),  a 
national  non-profit  advocacy  organiza¬ 
tion  which  engages  in  research,  public 
education,  training  and  advocacy  on 
behalf  of  children  and  their  families  is 
seeking  a  Director  of  Publications.  This 
position  will  manage  the  editorial, 
production,  marketing  and  fulfillment 
functions  for  all  CDr  publications.  A 
bachelor's  degree  with  7  to  10  years 
of  progressive  responsibility  in  creating 
and  guiding  editorial  content,  promot¬ 
ing  sales  and  seeking  new  markets, 
planning  and  budgeting,  and  staff 
supervision.  Ability  to  work  prod¬ 
uctively  in  an  environment  of  change. 

Send  cover  letter  and  resume  to: 
Director  of  Publications  Search,  The 
Children's  Defense  Fund,  25  E  Street 
NW,  Washington,  DC  20001 . 


GENERAL  MANAGER 

Leave  the  crowded  city  life,  crime,  and 
traffic  jams  behind.  Quality  family  life¬ 
style  is  what  this  central  Michigan  loca¬ 
tion  offers.  We  are  searching  for  an 
experienced  community  weekly  man¬ 
ager  who  can  sell,  hire,  train  and 
motivate.  Must  be  able  to  thrive  in  a  com¬ 
petitive  market.  Excellent  potential  for 
advancement  in  our  large  weekly 
shopper  group.  Attractive  salary,  incen¬ 
tives,  and  benefits.  Send  letter,  resume, 
and  salary  requirement  to  Marketing 
Director  at  Box  08285,  Editor  &  Pub¬ 
lisher. 


GENERAL  A4ANAGER 

The  Mendota  Reporter,  of  Mendota 
Illinois,  a  News  Media  Corporation 
newspaper,  seeks  an  individual  to  lead 
a  strong  proven  weekly  newspaper 
operation  in  the  heart  of  the  midwest. 
You  will  hove  re«x)nsibilities  for  bot¬ 
tom-line  results.  The  ideal  candidate 
will  hove  strong  organizational,  sales 
and  people  skiffs,  ^lary/performance 
bonuses  and  great  benefits  package.  If 
you  enjoy  the  environment  of 
opportunity  and  growth,  please 
forward  your  resume  to:  Tom  Coss, 
Division  Monager,  News  Media  Cor¬ 
poration,  P.O.  Box  46,  Rochelle,  IL 
61068. 


PUBUSHER 

Beautiful  South  Florida  location.  Must 
hove  strong  background  in  community 
journalism  and  marketing.  Be  prepared 
to  immerse  yourself  in  the  community.  This 
is  a  challenging  position  that  will  require 
a  highly  nnstivated  and  dedicated  person. 
Competitive  sabry  with  unlimited  bonus 
based  on  profitability.  Send  resume  with 
pay  history  and  references  to  Box  8284, 
Editor  &  Publisfrer. 


ADVERTISING 


ADVERTISING  MANAGER 
INSIDE  SALES 

The  Modesto  Bee,  a  McCbtchy  News¬ 
paper  is  seeking  an  individual  to 
manage  the  Retail  &  Classified 
Telemarketing  Department  and  the 
Classified  Inside  Sales  Department. 

We  are  looking  for  an  individual  with 
a  proven  record  and  strong  leadership 
and  management  skills,  who  wants  to 
work  in  a  rast-paced  competitive  sabs 
environment. 

Must  have  four  years  advertising  expe¬ 
rience  with  at  least  two  years  in  a 
management  position. 

We  offer  an  excellent  benefits  package 
and  competitive  salary.  Please  send 
resume  to  HR,  The  Modesto  Bee,  P.O. 
Box  3928,  AAodesto,  CA  95352,  FAX: 
(209)  578-2095. 


ADVERTISING  SALES 
Sell  display  advertising  for  2  monthly 
niche  publicotions  serving  the  senior 
market  and  the  music/entertainment 
market.  Previous  advertising  sales 
experience  in  a  competitive  market  and 
aggressiveness  are  a  must.  We  are  o 
group  owned  in  Rockford,  IL.  Fax 
resume,  salary  history  and  references 
to  Randy.  FAX  (815)  654-4857  or  call 
(815)  8^-4044. 


ACADEMIC 


ADVERTISING 


ADVERTISING  SALES:  Join  growing 
58-year  old  Keister-Williams.  Work 
with  publishers  and  od  managers  at 
“no  hassle”  pace.  You'll  be  teamed 
with  tele-sales  or  hired  to  sell  new 
church  page  and  renew  present  pages. 
Positions  available  in  Ml,  IL,  IN,  OH, 
and  PA.  Some  travel.  Resume  to  Box 
8005,  Charlottesvilb,  VA  22906. 


NATIONAL  SALES  REPRESENTATIVE 
RECRUITMENT  ADVERTISING 
You  will  be  responsibb  for  developing 
new  business  for  the  recruitment 
category  in  the  form  of  print  ods,  direct 
mail,  and  Internet  advertising  for 
recruitment  purposes  from  companies 
outside  Connecticut.  Acting  as  liaison 
between  our  publication  and  natiorrol 
recruitment  advertising  agencies  and 
companies,  you  will  promote  our 
products  and  services  in  an  attempt  to 
help  our  customers  fulfill  their  recruit¬ 
ment  advertising  needs.  This  will 
include  sales  presentations  at  com¬ 
panies  across  the  country  selling  the 
Connecticut  market  as  well  as  selling 
monthly  recruitment  special  sections 
and  events.  You  will  need  3-5  years 
sabs  experience.  Prior  experience  in 
the  employment  industry,  media  sabs, 
or  advertising  preferred.  Extensive 
national  travel  involved. 

In  return,  we  offer  competitive  com¬ 
pensation,  excellent  medical  and 
dental  benefits  package  and  free  park¬ 
ing.  Please  apply  by  submitting  resume 
and  cover  letter  with  salary  require¬ 
ments,  indicating  position  titb  to: 

The  Hartford  Courant 
Employment  Services  & 
Community  Affairs 
285  Broad  Street 
Hartford,  a  061 15 

EOE 

The  Hartford  Courant  Is  An  Equal 
Opportunity  Empbyer  Committed  To 
Workforce  Diversity 


EXECUTIVE  DIREQOR 

The  Society  of  Professional  Journalists,  the  nation's  largest  organiza¬ 
tion  of  working  and  student  journalists,  is  accepting  applications  for 
the  position  of  Executive  Director.  Deadline  is  November  1 5.  Candi¬ 
dates  must  hove  a  demonstrated  track  record  in  association  manage¬ 
ment,  including: 

1  Ability  to  produce,  maintain  and  justifo  budgets. 

2  Conceive  and  execute  fund-raising  efforts  for  general  purposes  and 
specific  projects,  including  identification  of  prospective  donors. 

3  Recruit  and  retain  professional  and  student  members. 

4  Carry  out  initiatives  develop>ed  by  board  of  directors. 

5  Coordinate  and  execute  regional  professional  development  pro¬ 
grams  and  annual  National  Convention. 

Journalism  experience  preferred,  but  not  required.  Must  be  willing  to 
relocate  to  Central  Indiana.  Salary  around  $55,000.  Benefits  and 
terms  of  employment  are  negotiable.  Send  letter,  resume,  references 
and  other  supporting  material  to: 

Steve  Geimann 
Choir,  SPC  Seorch  Committee 
c/o  COMMUNICATIONS  DAILY 
21 15  Word  Court  NW 
Washington,  DC  20037 


ADVERTISING 


ADVERTISING  SALES  MANAGER 
Large  weekly  shopper  85,000  weekly. 
Excellent  salary,  weekly  and  monthly 
bonus.  Call  K.  A.  Lesnar,  President 
(605)  339-3633  Sooth  Falls,  SD. 


CLARIFIED  SALES  MANAGER  needed 
to  direct  the  performarKe  of  approxi¬ 
mately  1 5  inside  and  outside  sabs  reps 
to  attain  department  revenue  goals  and 
classified  management  team 
objectives.  Candidate  should  have  at 
least  three  years  experience  in  man¬ 
agement,  be  detail  oriented,  strong 
communication  skills,  organized,  com¬ 
puter  friendly,  and  be  self  motivated. 

Send  resume  and  salary  requirements 
to  Kevin  J.  Lolly,  Brooks  Community 
Newspapers,  542  Westport  Avenue, 
Norwalk,  CT  06851  or  fox  to 
(203)  840-4844 


START-UP  GAY  NEWSPAPER 
ACCOUNT  MANAGERS.  Experience 
in  print  media,  ad  design,  customer 
service,  people  skills.  Competitive 
salary  plus  benefits.  CLASSIFIED 
CLERKS.  Attention  to  detail,  excellent 
typing,  obility  to  work  well  with  the 
public.  Resume/cover  letter  to  Editor, 
332  Bbecker  Street,  #E46,  New  York, 
NY  10014. 


NATIONAL/ 

MAJOR  ACCOUNTS  MANAGER 

The  Pittsburgh  Post-Gazette,  one  of  the 
country's  largest  newspapers,  is  look¬ 
ing  for  an  experiencea  Sabs  Manager 
to  oversee  its  major  retail  and  natiorH3l 
advertising  accounts.  Qualified  candi¬ 
dates  must  have  a  minimum  of  5  years 

XrierKe  successfully  handling  large 
rtising  accounts  as  well  as  experi- 
erKe  supervising  a  dynamic  sabs  staff. 
The  individual  MUST  be  CREATIVE, 
CUSTOMER  FOCUSED,  and  a  SALES 
PROFESSIONAL.  Please  send  resumes 
to: 

Bob  McCray 

RE:  Retail/National  Accounts  Manager 
The  Pittsburgh  Post-Gazette 
34  Boulevard  of  the  Allies 
Pittsburgh,  PA  1 5222 


TELEMARKETING  MANAGER 

Little  Nickel  Classih'eds  is  Washington 
States  largest  free  distribution  shopper. 
We  have  10  printed  Zones  and  an 
Internet  Zone  with  over  340,000 
papers  distributed  each  week.  We  are 
looking  for  a  manager  to  oversee  our 
main  call  center  with  a  staff  of  over  35 
telemarketers.  Responsibilities  include 
training,  customer  service,  scheduling, 
.  and  promotion.  We  prefer  3  years 
j  experience  as  a  supervisor  or  manager 
:  in  the  newspaper  or  shopper  industry. 
I  We  have  an  excellent  pay  structure 
j  and  benefit  package.  Please  send  your 
i  resume  and  salary  history  to  Presicbnt/ 
j  General  Manager,  3701  148th  Street, 
;  SW,  Lynnwood,  WA  98037.  Our  main 
:  office  is  located  20  miles  north  of  Seat- 
I  He. 

:  WANTED:  Advertising  Director  for 
j  small  newspaper  company.  Must  be 
I  shirtsleeve  active  salesperson  with 
;  strategic  marketing  ability.  Base  pay 
:  plus  commissions,  bonuses,  overage, 
j  benefit  package.  Box  08286,  Editor  & 
I  Publisher. 
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HELP  WANTED 


_ ADVERTISING _ 

NATIONAL  ADVERTISING 
SALES  MANAGER 

The  Louisville  Courier-Journal,  one  of 
the  country's  leading  newspapers, 
seeks  a  National  Advertising  Sales 
Manager. 

The  Courier-Journal  is  a  Gannett 
newspaper  of  240,423  circulation 
daily  and  328,896  Sunday  serving  the 
state  of  Kentucky  and  Southern  Indi¬ 
ana. 

This  executive  must  be  able  to  travel 
and  make  sales  presentations  to  agen¬ 
cies  and  to  national  and  regional 
accounts.  The  successful  candidate 
must  be  able  to  work  on  multiple  pro¬ 
jects  or  tasks  simultaneously  and  to 
coordinate  sales  efforts  for  our  staff 
and  for  our  national  rep  firm.  News¬ 
papers  First. 

Candidates  must  be  success  oriented 
and  goal  driven,  with  excellent 
interpersonal  skills  and  exceptional  writ¬ 
ten  and  verbal  cammunication  skills. 
Also  required:  strong  motivational, 
problem-solving  and  analytical  skills;  a 
willingness  --  and  ability  -  to  make  suc¬ 
cessful  sales  calls  directly  to  accounts; 
and  prior  newspaper  or  advertising 
sales  and  management  experience. 
Knowledge  of  notional  advertising 
soles  and  businesses  a  plus. 

This  position  offers  a  competitive  salary 
plus  commission,  an  excellent 
opportunity  to  excel  on  one  of  the  best 
sales  teams  and  newspapers  in  the 
business  and  a  chance  to  live  in  a 
beautiful  part  of  the  country  with  a  low 
cost  of  living. 

Tell  us  why  you  are  the  person  we 
should  hire  by  sending  your  cover  let¬ 
ter,  resume,  salary  history  and 
references  to  Display  Advertising 
Director  Ed  Kost  via  Fax 

(502)  582-4760  or 

E-mail:  ekost@louisvil.gannett.com 

Both  Gannett  and  the  Courier- Journal 
are  Equal  Opportunity  Employers 


_ CIRCULATION _ 

CIRCULATION  DIREaOR 

Seven-day  local  newspaper,  under 
40,000  circulation,  is  seeking  a  results- 
oriented  professional  to  manage  its 
circulation  division.  The  ideal  candi¬ 
date  has  demonstrated  ability  to  closely 
manage  home  delivery,  develop  a 
strong  single  copy  presence  and  imple¬ 
ment  effective  marketing  campaigns 
that  take  advantage  of  both.  A  mini¬ 
mum  of  five  years  circulation  man¬ 
agement  experience  is  required.  Com- 
ny  affers  a  competitive  salary  and 
nefits  package  with  unlimited  growth 
potential  within  our  parent  organiza¬ 
tion. 

Reply  to  Box  07857 
Editor  &  Publisher. 

CIRCULATION  DIREaOR 

This  is  YOUR  opportunity!  If  you  are 
looking  for  a  place  to  moke  your  mark. 
If  you  are  looking  for  a  place  where 
your  contributions  will  be  recognized 
and  rewarded.  If  you  are  looking  for  a 
place  where  your  earnings  will  only  be 
limited  by  your  abilities  and  your 
effort;  then  we  have  an  opportunity  for 
you.  We  are  a  family  owned,  award 
winning,  medium  size  newspaper  in  a 
rapidly  growing  community  in  Zone  9. 

We  are  looking  for  a  top  notch  man¬ 
ager  who  can  motivate  the  staff  to 
achieve  exceptional  results.  Someone 
who  can  set  the  standard  for 
excellence  and  achievement.  We  will 
offer  the  right  candidate  a  good  base 
salary  and  an  excellent  bonus  plan. 
We  provide  all  of  our  employees  with 
excellent  benefits  including,  health,  life, 
LTD,  dental,  and  retirement  savings. 

If  you  are  an  experienced  circulation 
management  professional  with  a  pro¬ 
ven  track  record  of  success  and 
stability,  then  send  us  your  resume  and 
a  cover  letter  that  demonstrates  your 
skills  as  a  communicator.  If  you  are 
interested  in  wotjiing  for  an  organiza¬ 
tion  where  decisions  are  made  locally; 
if  you  are  looking  for  a  place  to  live 
where  snow  is  a  four  letter  word;  then 
tell  us  how  you  have  been  able  to 
achieve  exceptional  results.  Reply  to 
Box  08281 ,  Editor  &  Publisher. 


_ CIRCULATION _ 

CIRCUIATION 

DIREaOR/NEWSPAPER 

Achieve  new  heights  in  an  expanding 
market  as  Circulation  Director.  The 
Gazette  in  Colorado  Springs,  CO  is 
seeking  a  team  oriented,  goal  driven 
circulation  director  to  maximize 
growth.  We  offer  o  fast-paced  environ¬ 
ment  with  excellent  opportunity  in 
home  delivery  and  single  copy  sales 
growth,  a  commitment  to  customer  ser¬ 
vice,  and  competitive  salary/benefits 
package.  We  require  a  self-starting, 
innovative  manager  with  significant 
circulation  expertise  and  the  ability  to 
achieve  goals  through  team  manage¬ 
ment.  Resumes  accepted  through 
October  24,  1997.  Mail  only,  no 
phone  calls,  to; 

Mary  Jacobus 

Vice  President,  Sales  and  Marketing 
Colorado  Springs  Gazette 
30  South  Prospect  Street 
Colorado  Springs,  CO  80903 


CIRCULATION  DIREQOR 

Knight-Ridder  newspaper  located  in 
the  midwest  is  looking  for  a  market 
driven  circulation  director  for  its 
18,000  daily  publication.  Experience 
in  the  area  of  circulation  management, 
customer  service,  postal  regulations, 
and  distribution  center  operations 
required.  Ideal  candidate  will  have  at 
least  five  years  newspaper  and  man¬ 
agement  experience.  Candidate  should 
be  a  leader  with  the  ability  to  com¬ 
municate  expectations  clearly.  Please 
send  resume,  cover  letter  and  salary 
requirements  to:  Aberdeen  American 
News,  Attn:  Susan  Rozell,  Human 
Resources  Director,  P.O.  Box  4430, 
Aberdeen,  SD  57402-4430  or  fax  to 
(605)  229-7532. 

CIRCUIATION  MANAGER 
Great  opportunity  exists  at  a  69,000 
Sunday  newspaper  located  on  the 
beautiful  Gulf  Coast  of  Texas.  Person 
selected  will  manage  both  the  home 
delivery  and  transportation  department 
and  be  responsible  for  ensuring  that  all 
sales,  service,  volume,  expense  and 
revenue  goals  are  met.  Looking  for 
creative,  proactive  candidate  who  can 
manage,  lead  and  motivate  staff. 
Excellent  opportunity  for  advancement 
within  large  group.  Outstanding  com¬ 
pensation  and  benefits.  Caller  Times, 
P.O.  Box  9136,  Corpus  Christi,  TX 
78469  or  call  (512)  886-3612. 


_ ART/GRAPHICS _ 

GRAPHIC  DESIGNER  -  Bi-Lingual  - 
United  Methodist  Connection  -  College 
degree  in  graphic  design  or  related  sub¬ 
ject.  Minimum  one  year  experience  in 
computer  graphics,  Macintosh  desktop 
publishing,  QuorkXPress  and/or  other 
graphics  and  professional  drawing 
programs.  Ability  to  communicate  in  a 
Christian  environment.  Ability  to 
accurately  type  50  wpm  and  work  in 
an  organized  way  with  minimum 
supervision.  Community  newspaper 
experience  a  plus. 

Send  resume  to  United  Methodist 
Connection,  9720Patuxent  Woods 
Drive,  Suite  100,  Columbia,  MD  21046- 
1 526.  Attention  Communications. 


CIRCULATION _  j _ CIRCULATION 


TWO  POSITIONS 
ONE  GREAT  OPPORTUNITY 

Knight-Ridder  newspaper  (5 IK  daily,  68K  Sunday)  is  expanding  its 
single  copy  staff.  Excellent  base,  bonus  and  relocation  package.  To  apply, 
send  resume  to  Columbus  Ledger-Enquirer,  Attn:  Pat  Dixon,  P.O.  Box 
71 1 ,  Columbus,  GA  31902. 

SINGlf  COPY SALtS:  Develop  dealer  locations,  single  copy  promotions  and 
other  programs  to  maximize  single  copy  sales.  Minimum  two  years  sin¬ 
gle  copy  marketing  experience. 

SINGH  COPY  OPIRATIONS:  Coordinate  distribution,  rack  and  collection  pro¬ 
grams.  Minimum  two  years  single  copy  experience. 


_ CIRCULATION _ 

CIRCULATION  MANAGER 
Outstanding  opportunity  for  experi¬ 
enced  Circulation  Manager  to  acfvance 
to  a  metropolitan  Midwest  AM  daily 
(Zone  5)  newspaper.  Candidates  will 
need  at  least  5  years  circulation  man¬ 
agement  experience,  and  an 
impressive  record  in  all  ospects  of 
circulation.  Must  have  excellent  man¬ 
agerial  and  people  skills,  with  ability  to 
train  and  motivate  staff  to  improve 
customer  service,  home  delivery,  and 
single  copy  sales.  Knowledge  of  circula¬ 
tion  (Neasi-Weber),  budgeting,  ABC 
reports,  PC  skills  are  necessary.  Col¬ 
lege  degree  desired.  Excellent  salary, 
bonus,  and  benefits  package.  Send 
resume  and  salary  history  to  Box 
08250,  Editor  &  Publisher. 


HOME  DEUVERY  MANAGER 

Medium  sized  newspaper  seeks  an 
experienced  manager  with  a  minimum 
of  5  years  experience  with  adult  and 
youth  based  operations.  Must  hove  a 
proven  track  record  for  superior  ser¬ 
vice  and  sales  results.  The  right  indi¬ 
vidual  will  be  a  hands  on  manager 
with  good  problem  solving  skills.  We 
are  the  dominant  media  in  a  fast  grow¬ 
ing  northeast  market.  Excellent  growth 
opportunity  and  superb  compensation 
package.  Send  a  cover  letter  and 
resume  stating  salary  requirements  to 
Box  08283,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  a  Circula¬ 
tion  Manager.  Midwest  daily  8,500 
circulation  looking  for  an  assistant  or 
district  manager  ready  to  move  up. 
Include  resume  and  pay  required. 
Send  to  John  Claxton,  News-Examiner, 
P.O.  Box  287,  Connersville,  IN  47331 . 


CIRCULATION  DIRECTOR:  Indepen¬ 
dently  owned  newspaper,  10,000  circ. 
in  broutiful  area  of  ^uth  Central  PA, 
looking  for  an  experienced  circulation 
manager  with  proven  strengths  in  sales 
promotions,  customer  service,  carrier/ 
motor  route  management  and  all 
around  hands  on  circulation  manage¬ 
ment  experience. 

Salary,  benefit  package  including 
401  (k)  and  strong  incentive  plan.  Fax 
resume  to  (814)  623-5055  or  send  to 
Don  Hopf,  general  manager,  Bedford 
Gazette,  P.O.  Box  671 ,  Bedford,  PA 
15522. 


SUBSCRIPTION  SALES  SUPERVISOR 
Knight-Ridder  newspaper  seeks  strong 
sales-minded,  highly  motivated  pro¬ 
fessional  for  a  Crew  Supervisor  posi¬ 
tion.  We  are  in  a  progressive  area 
with  steady  population  growth  and 
warm  climate  which  translates  to  high 
income  potential.  Competitive  base 
salary  plus  commission  bonus  and 
mileage  reimbursement.  Send  resume 
to  Charlotte  Observer;  Nancy  Budd; 
P.O.  Box  32188,  Charlotte,  NC  28232. 

THE  DURANGO  HERALD,  a  10,000 
circulation  AM  six-daily  (no  Monday) 
in  SW  Colorado  seeks  a  circulation 
manager.  Must  continue  excellent  sub¬ 
scriber  service  and  special  publications 
delivery,  efficient  mailroom  and  popu¬ 
lar  NIE  program.  PBS,  office  pay. 
$28,000  -  $30,000.  Reply  ta  Pub¬ 
lisher,  P.O.  Drawer  A,  Durango,  CO 
81302. 
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Mail  to:  Editor  &  Publisher  Company,  1 1  W.  19th  St, 
NYC,  NY  10011.  Fax  number  :(212)  691-0939. 
e-mail  us  at  edpub@mediainfo.com. 

VISIT  THE  E&P  WEB  SITE  AT  http://vvvvw.rneciairifo.com 
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Get  the  story.  Get  the  Times: 

Eos  Angeles  Slames 

The  Los  Angeles  Times  has  been  Southern  California's  leading  information  provider  for  over  a  century.  The  Times  is  con¬ 
tinuing  its  excellence  in  print  media  while  expanding  into  alternative  technologies  to  become  the  information  provider  of 
choice  for  its  readers  and  advertisers  in  every  market  and  medium  it  serves. 

We  currently  have  several  exciting  opportunities  in  our  consumer  marketing  department: 

SALES  DEVELOPMENT  MANAGER 

Responsible  for  establishing,  developing  and  maintaining  strong  relationships  with  key  community  groups,  event  organiz¬ 
ers,  and  cable  companies  to  secure  subscriptions  and  single  copy  sales  opportunities  at  special  events  both  public  and  pri¬ 
vate  for  improving  visibility  of  the  LA  Times  in  the  market  place. 

♦  5-7  years  of  general  business  experience  is  required 

♦  A  Bachelor's  Degree  preferred 

♦  PC  skills  including  spreadsheet  and  word  processing  skills  are  necessary 

♦  Competitive  newspaper  experience  a  plus 

♦  A  minimum  of  3  years  experience  successfully  managing  a  sales  team 

♦  A  demonstrated  record  selling  to  retailers  and/or  individuals 

♦  Experienced  in  developing  and  implementing  customer  service  programs 

RETAIL  SALES  MANAGER 

Provides  leadership,  direction  and  coaching  to  attain  all  operational  and  circulation  goals.  Responsible  for  providing  excel¬ 
lence  in  customer  service  for  readers,  retailers  and  advertisers.  Develop  marketing  plan  for  assigned  territory  in  support  of 
the  regional  marketing  plan. 

♦  A  Bachelor's  Degree  preferred 

♦  PC  skills  including  spreadsheet  and  word  processing 

♦  Excellent  public  and  employee  relations  skills 

♦  Strong  analytical  skills  in  developing  and  implementing  marketing  plans  based  on  current  strategies,  market  demands 
and  competitive  factors 

HOME  DELIVERY  MANAGER 

This  Manager  represents  the  company  with  independent  delivery  agents  to  provide  excellent  customer  service  for  both  sub¬ 
scribers  and  advertisers.  Responsible  for  circulation  growth  and  increased  distribution  of  subscription  and  single  copy  sales 
within  assigned  geographic  areas. 

♦  A  Bachelor's  Degree  preferred 

♦  A  minimum  of  3  years  experience  in  marketing,  sales  or  distribution 

♦  Excellent  planning  and  organizational  skills 

♦  Demonstrated  ability  to  analyze  delivery  operations,  the  market,  trends  and  circulation  data  to  develop  and  implement 
marketing  plans  based  on  current  strategies,  market  demands  and  competitive  factors 

CIRCULATION  MANAGER  (OPMA  -  Outside  the  Primary  Marketing  Area) 

The  Circulation  Manager  will  develop  home  delivery  and  single  copy  circulation  strategies,  tactics  and  goals  for  outside  the 
primary  marketing  area,  establish  a  distribution  network  focused  on  customers  needs;  negotiates  rates  and  evaluates  and 
responds  to  competitive  influences.  Required  extensive  travel. 

♦  A  Bachelor's  Degree  preferred 

♦  3+  years  demonstrated  success  in  managing  sales  and  distribution 

♦  Competitive  newspaper  market  experience  a  plus 

♦  Excellent  oral/written  communication  skills 

♦  Strong  organizational,  analytical  and  strategic  planning  skills 

♦  Demonstrated  ability  to  develop  and  implement  superior  customer  service  programs 

♦  Ability  to  work  effectively  in  a  culturally  diverse  environment 

♦  PC  skills  (including  Excel,  Microsoft  Word)  required 

The  Los  Angeles  Times  offers  a  competitive  compensation  and  benefits  package.  Qualified  candidates  should  send  resume 
with  salary  history  to: 

LA  HMES 

Employment  Office  ES/RM 
Times  Mirror  Square 
Los  Angeles,  CA  90053 

You  may  also  fax  to  (213)  237-4962  or  send  via  the  Internet  to  job@latimes.com 
See  our  Employer  Profile  at  http://www.careerpath.com/employers/LATimes.html 
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HELP  WANTED 


_ CIRCULATION _ 

THE  TIMES,  Northwest  Indiana's  leading 
newspaper  is  seeking  an  individual  to 
mange  the  single  copy  distribution  of 
our  Porter  County  editions.  Our  doily 
single  copy  in  Porter  County  has 
increased  91%  in  two  years  and  we 
ore  looking  for  more.  This  position  will 
hove  o  strong  emphasis  in  the  prortra- 
tion  and  marketing  of  our  product. 
Circulation  experience  is  preferred  but 
not  mandatory.  Soles  and  marketing 
experience  is  a  must.  Competitive  base 
plus  bonus.  Excellent  benefit  package. 
All  interested  parties  should  send 
resume  to  the  Circulation  Director,  The 
Vidette  Times,  1111  Glendale  Blvd., 
Valparaiso,  IN  46383  or  send  E-mail  to; 
dahart@howpubs.com. 


_ EDITORIAL _ 

ASSISTANT  NEWS  EDITOR 

If  you  get  a  thrill  from  designing  Page 
1  or  writing  a  zinger  headline  -  and 
would  like  to  coach  others  to  do  the 
same  -  we've  got  the  job  for  you.  The 
Lincoln  (Neb)  Journal  Star,  a  78,000- 
circulation  AM  in  the  state's  capital 
city,  is  looking  for  an  assistant  news 
editor  to  join  a  news  management 
team.  You  must  have  handled  signifi¬ 
cant  responsibilities  on  the  news  desk 
of  a  daily  newspaper.  You  also  must 
hove:  a  passion  (or  news;  o  thorough 
knowledge  of  grammar,  punctuation, 
usage  and  AP  style;  a  flair  (or  headline 
writing  and  page  design;  an  eye  for 
detail,  and  a  commitment  to  make 
deadline.  Send  letter,  resume  and  work 
samples  by  Oct.  1 0  to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.  Box  8 1609 
Lincoln,  NE  68501  - 1 609 


ARTS  REPORTER 

The  Tennessean  is  looking  for  an  expe¬ 
rienced  arts  reporter  with  o  working 
knowledge  of  theater,  donee  and  visual 
arts  to  help  cover  the  growing  arts  beat 
in  Nashville  and  Middle  Tennessee. 
You  would  be  part  of  an  energetic 
entertainment  team,  covering  breaking 
art  stories,  trend  pieces  and  advances. 

Send  resume  and  clips  to  Cathy 
Straight,  AME  Features,  The  Ten¬ 
nessean,  1 1 00  Broadway,  Nashville, 
TN  37203. _ 

ASSISTANT  CITY  EDITOR 

Great  opportunity  for  seasoned 
reporter  or  copy  editor  to  move  into 
newsroom  management.  The 
Brownsville  Herald  (19,000  A.M.) 
seeks  a  motivated  word  smith  with 
sound  news  judgment  to  help  direct 
local  coverage  in  this  exciting  news 
area  on  the  U.S.-  Mexico  border. 
Spanish  a  plus.  Respond  to  George 
Cox,  Managing  Editor;  The  Brownsville 
Herald;  1135  E.  Van  Buren  St., 
Brownsville,  TX  78520. 


_ EDITORIAL _ 

ASSISTANT  CITY  EDITOR 

Con  you  lead  reporters?  A  solid  report¬ 
ing  background  will  help  you  move 
inh3  this  management  position.  We're 
a  26,000-circulation,  seven-day  AM  in 
a  university  city.  PROMPTLY  send  clips 
and  references  to  Sarah  Akavickas, 
human  resources,  Oshkosh  North¬ 
western,  P.O.  Box  2926,  Oshkosh,  Wl 
54903-2926. 

Equal  Opportunity  Employer 

ASSISTANT  CITY  EDITOR 

The  Dubuque  (Iowa)  Telegraph  Herald 
is  seeking  an  experienced  reporter  look¬ 
ing  to  move  into  management  and  help 
shape  the  big  picture  on  a  daily  with 
quality  writers  and  strong  local  news 
product.  We  offer  an  excellent  salary 
and  benefits  package.  If  you  are 
interested  in  joining  the  management 
team  of  a  top-notch  daily  newspaper 
please  send  your  resume  to:  Susie  K. 
Wells,  Employment/Compensation 
Manager,  Woodward  Communica¬ 
tions,  Inc.,  P.O.  Box  688,  Dubuque,  lA 
52004-0688.  AA/EOE.  Women  and 
minorities  ore  encouraged  to  apply. 


_ EDITORIAL _ 

AWARD-WINNING  medium  sized 
Zone  8  daily  has  openings  for  a  gen¬ 
eral  assignment  reporter  who  is  fluent 
in  Spanish,  two  assistant  city  editors 
and  a  sports  copy  editor.  Reporter 
applicants  should  have  excellent  writ¬ 
ing  and  reporting  skills,  and  aptitude 
for  investigative  journalism.  Assistant 
City  Editor  candidates  should  hove  out¬ 
standing  editing  and  communication 
skills.  Each  assistant  will  work  with  a 
team  of  reporters  to  produce  compell¬ 
ing  daily,  weekend  and  long-range 
stories.  We're  looking  for  applicants 
with  line-editing  experience  or  senior 
reporters  who  want  to  move  into  news 
management.  Candidates  for  sports 
copy  editor  must  produce  bright 
headlines  and  have  excellent  layout 
and  word  editing  skills.  A  knowl^ge 
of  QuarkXPress  is  preferred.  Our 
newspaper  values  creative  and 
innovative  ways  to  present  the  news 
and  has  an  active  online  presence.  We 
are  a  newspaper  that  places  a  pre¬ 
mium  on  diversity  in  the  workplace. 

BIG  HORN  COUNTY  NEWS  in 
Hardin,  Montana  needs  experienced, 
professional  editor.  News,  sports  and 
photo  abilities  essential.  Well- 
established  weekly  in  farm-ranch  coun¬ 
try,  near  mountains,  skiing,  blue  rib¬ 
bon  trout  stream,  hunting.  Send  resume 
and  clips  by  Friday,  Oct.  1  to  James  E. 
Moore  II,  publisher.  News  Montano, 
Inc.,  P.O.  Box  309,  Red  Lodge,  MT 
59068. 


EDITORIAL 


EDITORIAL 


Newlimes 

IS  EXPANDING  IN  SOUTH  FLORIDA. 

Get  in  on  the  ground  floor  of  our  new  weekly  paper 
covering  Broward  and  Palm  Beach  counties. 

New  Times  is  hiring  fulltime  staff  writers  and  editors 
now  for  late  fall  publication,  based  in  Fort  Lauderdale. 

Managing  Editor 

This  position  requires  fine  writing  and  editing  skills 
and  the  ability  to  help  staffers  generate  superior  stories. 

Staff  Writers 

We're  looking  for  both  news  and  feature  writers  who  can 
prtnluce  stylish  and  compelling  magazine-length 
pieces  based  on  in-depth  reporting. 

Calendar  Editor 

We  need  a  strong  writer  with  broad  cultural  interests 
to  organize  and  write  a  weekly  entertainment  calendar. 

Music  Editor 

This  job  entails  planning/editing  a  music  section, 
hiring  freelancers  and  writing  reviews,  features 
and  a  local  music  column. 

New  Times  publishes  seven  award-winning  news/arts  newspapers- 
in  Phoenix,  Denver,  Miami,  Dallas.  Houston.  San  Francisco  and 
Los  Angeles— and  offers  competitive  salaries  and  benefits. 

To  apply  for  positions  in  Fort  Lauderdale,  send  your  cover  letter, 
resume  and  five  best  clips  to; 

Tom  Walsh 
Miami  New  Times 
P.O.  Box  01 1591 
Miami,  FL  33101-1591 
No  phone  calls  or  e-mails,  please. 


_ EDITORIAL _ 

ARE  YOU  A  SPORTSWRfTER? 

The  Kansas  City  Star  is  seeking  two 
sports  reporters  to  write  our  twice- 
weekly  community  editions.  We  are 
seeking  recent  college  graduates  or 
reporters  with  up  to  two  years'  experi¬ 
ence  who  thrive  on  community  journal¬ 
ism  and  are  hard  workers. 

These  jobs  are  for  a  two-year  time 
period  at  a  starting  salary  of  $385/ 
week.  Standard  company  benefits. 

Candidates  must  have  some  pro¬ 
fessional  experience  or  hove  completed 
at  least  one  internship.  Women  and 
person  of  color  are  encouraged  to 
apply. 

Send  cover  letter,  resume,  list  of 
references  and  copies  of  your  best  10 
clips  (no  originals,  please)  to  Mike 
Fitzgerald,  assistant  sports  editor.  The 
Kansas  City  Star,  8455  College  Blvd., 
Overland  Park,  Kan.,  66210.  No  tele¬ 
phone  calls,  please. 

One  job  is  now  open  so  preference  will 
be  shown  to  early  applicants.  The  other 
job  is  expected  to  open  late  in  the 
year. 


BAHLE  CREEK  (MICH.)  ENQUIRER: 
The  Battle  Creek  Enquirer,  an  award¬ 
winning  Gannett  newspaper  of  27,000 
circulation  and  36,000  Sunday  located 
in  scenic  southwest  Michigan,  is  seek¬ 
ing  highly  motivated,  skilled  candidates 
(or  these  newsroom  positions: 

•CITY  HALL  REPORTER:  To  focus  on 
coverage  of  Battle  Creek  City  Hall  and 
its  impact  on  local  residents.  This  key 
city  government  position  also  will  help 
shape  our  more-extensive  coverage  of 
Battle  Creek  neighborhoods  and  be 
involved  in  numerous  special  projects. 
One  to  three  years  experience  pre¬ 
ferred,  but  highly-motivated,  entry-level 
candidates  are  encouraged  to  apply. 
•GRAPHICS  ARTIST:  To  create  graph¬ 
ics  and  mops  and  help  design  page  ele¬ 
ments  and  pages  (or  the  daily  news¬ 
paper,  as  well  as  for  special  projects. 
The  successful  candidate  will  become 
part  of  the  Enquirer's  copy  desk  team, 
reporting  to  the  Presentation  Editor. 
One  to  three  years  experience  pre¬ 
ferred,  but  highly-motivated,  entry  level 
candidates  (including  copy  editors  with 
a  desire  to  develop  their  graphic  skills) 
are  encouraged  to  apply. 

Send  resume,  references,  salary  history 
and  work  somples,  along  with  a  letter 
outlining  your  ihoughts  on  what  a  com¬ 
munity  newspaper  should  be,  to:  Nan 
Seelman,  executive  editor.  Battle  Creek 
Enquirer,  155  W.  Van  Buren  St.,  Battle 
Creek,  Ml  49017-3093 
The  Enquirer  is  an  Equal  Opportunity 
Employer  that  values  diversity  in  the 
workplace,  and  especially  encourages 
those  who  shore  this  vision  to  apply. 


COPY  EDITOR  sought  for  the  Niagara 
Gazette,  Niagara  Falls,  NY.  Candi¬ 
dates  must  have  strong  skills  with 
words,  headlines  and  design.  Paginat¬ 
ing  skills  a  plus.  The  paper  is  part  of  a 
new  company  with  exciting 
opportunities.  Please  send  resume  and 
examples  of  work  to  Dan  Bowerman, 
editor.  Greater  Niagara  Newspapers, 
MPO  549,  Niagara  Falls,  NY  14302- 
0549. 
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_ EDITORIAL _ 

CITY  EDITOR 

Here's  your  chance  to  be  city  editor  in 
o  capital  city  and  a  university  town 
with  a  high  quality  of  life.  Contact  the 
Lincoln  Journal  Star,  a  78,000- 
circulation  AM.  Five  years  on  a  daily 
newspaper  required;  management 
experience  a  plus.  Submit  cover  letter, 
resume  and  work  samples  to  ME 
Kothleen  Rutledge  by  OOOBER  10. 
Lincoln  Journal  Star,  P.O.  Box  81609, 
Lincoln,  NE  68501 . 


COPY  EDITOR/DESIGNERS  WANTED 

ANG  Newspapers  in  the  SF  Boy  Area 
is  looking  for  experienced  copy  editor/ 
designers  in  its  News  Design  Center. 
We  ore  fully  paginated  on  Harris  and 
put  out  six  daily  newspapers  everyday. 
Please  write  to: 

Keith  Jones,  Managing  Editor 
ANG  News  Design  Center 
4770  Willow  Rood 
Pleasanton,  CA  94588 


COPY  EDITOR/PAGE  DESIGNER 
The  Journal-Standard,  an  award¬ 
winning  PM  daily  (17,500  circ.)  in 
Freeport,  IL,  seeks  full-time  copy  editors 
to  work  on  news  desk.  Design  and 
grommar  skills  a  must.  Previaus  news¬ 
paper  experience  and  QuarkXPress 
knowledge  a  strong  plus.  Send  resume 
and  work  examples  to;  Jeff  Rogers, 
Managing  Editor,  The  Journal- 
Standard,  P.O.  Box  330,  Freeport,  IL 
61032. 


CITY  REPORTER:  The  Rochelle  News- 
Leader  is  looking  for  an  entry-level  city 
reporter.  Responsibilities  include  cover¬ 
ing  government  meetings  in  addition  to 
reporting  on  various  activities  going  on 
within  the  readership  area. 

The  ideal  candidate  should  have  a 
degree  in  jaurnalism,  communications 
or  English.  Photographic  and  pagina¬ 
tion  skills  a  plus.  Tne  News-Leader  offer 
competitive  wages  along  with  health 
benefits  and  a  401  (k)  plan.  Send 
resume  to  Jeff  Robertson  at  the 
Rochelle  News-Leader,  P.O.  Box  46, 
Rochelle  IL  61068. 


COPY  EDITOR 

For  busy  special-interest  consumer 
magazine  division  of  major  New  York 
City-based  publisher.  Will  read,  edit, 
proofread  and  check  accuracy  of  arti¬ 
cles  on  interior  design,  food,  garden¬ 
ing,  crafts  and  more;  some  re-writing 
necessary.  Strong  knowledge  of  gram¬ 
mar  and  English  usage,  attention  to 
detail  and  accuracy,  and  ability  to 
work  as  part  of  a  team  are  essential. 
Must  be  able  to  work  under  deadlines, 
take  direction  and  handle  multiple 
assignments.  Expertise  in  how-to  direc¬ 
tions  and  recipe  editing  helpful.  BA 
and  minimum  3  years'  experience  on  a 
copy  desk,  with  knowledge  of  QuarkX¬ 
Press,  QPS  and  XYWrite  a  plus.  Salary 
commensurate  with  experience,  com¬ 
prehensive  benefits  package.  Na 
relocation.  Sernd  resume  with  cover  let¬ 
ter  and  salary  lequirements  to  Box 
08288,  Editor  &  Publisher.  EOE  M/F 


_ EDITORIAL _ 

COPY  EDITOR 

The  Daily  Star's  expanding  news  desk 
needs  editor  with  strong  word  skills 
and  interest  in  page  design.  Send 
cover  letter,  resume  to  Managing 
Editor  Lil  Mirondo,  Daily  Star,  P.O. 
Box  1 1 49,  Hammond,  LA  70404. 


COPY  EDITOR 

The  Lincoln  Journal-Star  is  seeking  a 
skilled,  enthusiastic  editor  and  page 
designer  to  join  our  news  desk  team. 
We  hove  o  busy,  cross  trained  desk 
that  offers  lots  of  opportunity  (or  the 
right  desk  editor.  Experience  on  a  daily 
newspaper  required.  Experience  with 
electronic  pagination  strongly  desired. 
You  also  must  have:  a  passion  for 
news;  a  thorough  knowledge  of  gram¬ 
mar,  punctuation,  usage  and  AP  style; 
a  flair  (or  headline  writing  and  page 
design,  an  eye  (or  detail;  and  a  com¬ 
mitment  to  make  a  deadline.  Send  let¬ 
ter,  resume  and  work  samples  by  Oct. 
10  to: 

Human  Resources 
Lincoln  Journal  Star 
P.O.  Box  81609 
Lincoln,  NE  68501-1609 


COPY/DESIGN  EDITORS 
Knight-Ridder  daily  (67,000  circ.)  in 
hotly  competitive  Northwest  Indiana 
seeks  editors  to  join  our  news  desk  as 
we  launch  two  more  zoned  editions  in 
market  rated  among  the  best  places  to 
live  in  the  U.S.  Yes,  that's  right,  one  of 
the  best  and  we're  building  a  newspa¬ 
per  to  match.  QuarkXPress  design  expe¬ 
rience  and  strong  word  skills  a  must. 
Immediate  openings.  Resume,  work 
samples  to  Christopher  J.  Celek, 
deputy  managing  editor,  Post-Tribune, 
1065  Broadway,  Gary,  Ind.,  46302. 


COPY/LAYOUT  EDITOR 

THE  DAILY  JOURNAL,  IN  CARACAS, 
VENEZUELA,  seeks  Copy/Layout 
Editors  with  strong  editing  and  layout 
skills.  Pagination  and  knowledge  of 
QuarkXPress  would  be  helpful. 
Excellent  opportunity  to  work  in  South 
America.  Please  send  resume  with 
photo,  work  samples  and  references  to 
Nigel  Cumberbatch,  editor-in-chief. 
The  Daily  Journal,  SKY  BOX  4405 
NW,  73rd  Avenue,  Suite  No.  30-751, 
Miami,  FL  33166-6400.  Phone 
Caracas:  (582)562-6981. 


DESIGNER 

A  promotion  has  opened  up  a  position 
on  our  award-winning  design  desk. 
We're  looking  for  a  creative  person 
who  can  do  both  hard  news  and  life¬ 
style  design,  who  is  not  afraid  to  take 
chances. 

The  Lima  News  is  a  36,000  doily/ 
46,000  Sunday  newspaper  in  north¬ 
west  Ohio.  Send  cover  letter,  resume 
and  clips  to  Karen  Jantzi,  The  Lima 
News,  3515  Elida  Road,  Lima,  OH 
45802-0690. 


_ EDITORIAL _ 

EDIT  TO  WIN 

The  Press-Enterprise,  170,000- 
circulation  leader  in  California's  Inbnd 
Empire,  seeks  an  editor  to  direct 
reporters  in  a  highly  competitive 
environment.  Emphasis  on  competitive 
instincts,  leadership,  team  building  and 
aggressive  local  news  values,  with  skills 
to  help  reporters  expand  their  reach. 
Show  us  wriat  you've  done;  convince  us 
of  what  you  can  do.  Salary 
$50,000  range.  Resume,  samples  to 
Managing  Editor  Mel  Opolowsky, 
Press-Enterprise,  Box  792,  Riverside, 
CA  92502. 


EDITOR  NEEDED  (or  Corporate  Report 
Minnesota,  award  winning  regional 
business  magazine.  Editor  will  oversee 
all  editorial  functians  (or  three  pub¬ 
lications.  Must  have  significant  related 
experience.  Fox  resume  to 
(612)  373-0186 


EDITOR:  New  owners,  new  philoso¬ 
phy:  News,  not  the  bottom  line,  drives 
this  five-day  daily  plus  Sunday  news¬ 
paper  in  central  New  York.  Seeking 
imaginative,  creative,  respansible 
editar  with  newspaper  experience  to 
show  his/her  ability  in  a  grawing 
market.  Salary  $25- $30,000  for  the 
right  person.  Good  step  (or  a  person 
who  wants  to  grow.  S^d  resume  to: 
Ann  Gibbons,  editor.  The  Register- 
Star,  P.O.  Box  861,  Hudson,  N.Y., 
12414. 


EDITORIAL  -  Start-up  Gay  newspaper 
REPORTER  -  experienced  in  hard  news 
reporting,  writing  on  deadline,  famil¬ 
iarity  with  Gay  community,  NYC 
politics.  Send  resume/cover  letter  to 
Editor,  332  Bleecker  Street,  #E46, 
New  York,  NY  10014. 


EDITOR:  The  Rochelle  News-Leader,  a 
5,000-circulation  tri-weekly  that 
emphasizes  local  news,  is  looking  (or  a 
new  editor.  The  editor  is  in  charge  of  a 
staff  that  is  responsible  (or  writing,  tak¬ 
ing  pictures  and  pagination  using 
Adobe  Pagemaker.  The  ideal  candi¬ 
date  should  have  a  college  degree  and 
at  least  two  years  experience  at  a 
newspaper  and/or  magazine.  Photo¬ 
graphic  and  paginotion  skills  are  o 
plus.  The  News-Leader  offers  com¬ 
petitive  wages  along  with  health  bene¬ 
fits  and  a  401  (k)  plan.  Send  resumes  to 
Tom  Coss  at  the  Rochelle  News  Leader, 
P.O.  Box  46,  Rochelle  IL  61068. 


EDITORIAL  PAGE  EDITOR 
We  need  an  editorial  page  editor  who 
is  os  comfortable  writing  about  moun¬ 
tain  laurel  in  bloom  os  about  school 
reform,  and  will  never  use  the  phrase, 
“On  the  one  hand/on  the  other  hand” 
in  an  editorial.  We're  one  of  America's 
best  small-metro  dailies,  located  in  a 
beautiful  mountain  valley  in  Pennsylva¬ 
nia.  Reply  to  Box  08282,  Editor  &  Pub¬ 
lisher. 


_ EDITORIAL _ 

EDITORS 

New  Times  is  looking  (or  editors  at  all 
levels  to  (ill  future  openings  at  our 
award-winning  weekly  newspapers  in 
Phoenix,  Denver,  Miami,  Dallas,  Hous¬ 
ton,  San  Francisco  and  Los  Angeles. 
There  are  immediate  openings  (or 
associate  editors  at  the  Dallas 
Observer  and  Miami  New  Times.  Our 
new  paper  in  Fort  Lauderdale,  slated  lo 
begin  in  the  (all  of  1997,  also  needs  a 
managing  editor. 

The  positions  require  fine  writing  and 
editing  skills  and  the  ability  to  help  staf¬ 
fers  generate  strong  stories.  Qualified 
applicants  will  hove  at  leost  two  years 
of  post-college  editing  experierKe.  The 
interview  process  includes  an  extensive 
editing  test. 

Send  a  cover  letter,  a  resume,  and 
your  best  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times,  IrK. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 


EDITOR 

Immediate  opening  for  experienced, 
assertive  individual  to  guide  6  person 
staff  of  award  winning  5  day  pub¬ 
lication.  Must  be  computer  literate. 
Located  in  the  Mid  South.  Send  resume 
and  salary  requirements  to: 

TIMES 
A.  Coulter 
P.O.  Box  459 
West  Memphis,  AR  72303 


EDITORS  &  WRITERS  WANTED. 
Monthly  bulletin  lists  200'f  current 
openings  nationwide.  Entry/early 
career.  Writer-Editor-EP,  P.O.  Box 
40550,  5136  MacArthur,  Washing¬ 
ton,  DC  20016;  (703)  506-4400. 


EDITOR 

Solid  community  daily  in  Connecticut 
looking  (or  an  aggressive,  hands-on 
editor  to  drive  a  small  but  talented  staff 
to  new  heights.  Ideal  candidate  will 
thrive  in  an  environment  where  excep¬ 
tional  local  news  and  sparts  will  win 
the  circulation  battle  against  the  com¬ 
peting  metro.  Salary  commensurate 
with  experience  and  drive.  Send  cover 
letter,  resume  and  work  samples  to 
Mike  Vanacore,  Publisher,  The  Bristol 
Press,  99  Main  St.,  Bristol,  CT  06010. 


ENTERTAINMENT  EDITOR 
The  Tennessean  is  looking  (or  an  expe¬ 
rienced  manager  to  supervise  a  team 
of  eight  entertainment  writers  covering 
music,  arts,  television  ond  movies. 
Experience  in  features  and/or  entertain¬ 
ment  is  preferred.  Duties  would  include 
managing  writers,  coordinating  enter¬ 
tainment  news  coverage  throughout  the 
newspaper  and  planning  our  weekly 
entertainment  sections.  Send  resume 
and  sections  to  Cathy  Stroight,  AME 
Features,  The  Tennessean,  1100 
Broadway,  Nashville,  TN  37203. 


Editoi-  ^  Publisher: 

The  communication  link  of  the  newspaper 
industry  every  week  since  1884. 
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_ EDITORIAL _ 

ENTREPRENEURIAL  Chief  Editor  to 
drive  fast  growing  publisher  of  maga¬ 
zines,  newsletters,  boaks  for  major 
travel  and  health  clients.  If  you're 
experienced,  creative,  a  leader  and 
good  with  budgets,  build  your  team 
and  career  with  a  winner  in  Philadel¬ 
phia.  Letter  and  resume,  mail  or  fax 
only,  please  to  Metrocorp  Custom  Pub¬ 
lishing,  Bennett  Zucker,  1818  Market 
Street,  Philadelphia,  PA  19103. 

Fax;  (215)  656-3513 


EXPERIENCED  government/general 
assignment  reporter  for  aggressive 
bordertown  twice-weekly.  If  you're 
afraid  to  wade  in  and  ask  the  hard 
questions,  don't  apply.  Photography 
required.  Reply  to  Harold  Kitching, 
Nogales  International,  268  View  Point 
Drive,  Nogoles,  AZ  85621 . 


EDITORIAL 


EDITOR 

Meredith  Corporation,  pub¬ 
lisher  of  Better  Homes  and 
Gardens  books,  is  creating 
an  entirely  new  editorial  unit 
to  produce  the  Ortho  line  of 
garden  and  do-it-yourself 
books.  We  are  seeking  a  Do- 
It-Yourself  Editor  who  will  be 
responsible  for  writing  and 
editing  copy,  working  with 
freelancers  to  create 
manuscripts  and  to  manage 
the  overall  production  of  the 
books. 

To  succeed,  we  require  a  high 
level  of  creativity  and  out¬ 
standing  conceptual  abilities. 
Strong  communication  skills 
are  needed  to  effectively 
communicate  with  editors, 
designers,  freelancers,  pro¬ 
duction  staff  and  marketers. 
Journalism  degree  preferred 
with  minimum  three  years’ 
writing/editing  experience. 
Location:  Des  Moines,  Iowa 

Please  send  resume,  sam¬ 
ples  and  cover  letter  with 
salary  history  in  confidence 
to: 

.^^eredith 

I  CORPORATION 
Ms.  Rock 

Corporate  Manager 
Staffing  Services/Dept.  309 
Meredith  Corporation 
1716  Locust  Street 
Des  Moines,  lA  50309-3023 
Fax:51 5/284-2958 

An  Equal  Opportunity  Employer 


_ EDITORIAL _ 

FEATURE  WRITER 
Science  and  Medicine 
Do  you  have  a  passion  for  science  and 
medicine  -  and  a  feature  writer's  touch 
for  the  people  advancing  these  fields? 
YALE  MEDICINE,  the  quarterly  maga¬ 
zine  of  the  Yale  University  School  of 
Medicine,  is  looking  for  a  staff  writer  to 
contribute  cover  stories,  profiles  and 
news  articles  and  to  help  launch  new 
publications.  Bachelor's  and  three  years 
experience  required.  Send  resume  and 
clips  to  Janet  Adami,  Yale  School  of 
Medicine,  Department  of  Human 
Resources,  RO.  Box  9168,  New  Haven, 
CT  06532-0168.  Yale  University  is  an 
AA/EOE _ 

EXECUTIVE  NEWS  EDITOR 

Executive  News  Editor  needed  for 
STARS  AND  STRIPES  (circ.  60,000+) 
DC  office.  We  are  an  independent 
DoD  newspaper  serving  the  US  military 
communities  in  Europe  and  Asia.  ENE 
directs  the  newspapers's  final  assembly 
and  edition  output  and  is  primary 
interface  with  overseas  reporting  staff. 
QUALIFICATIONS:  Knowledge  of  all 
newspaper  journalism  aspects,  includ¬ 
ing  copy  editing,  photo  usage,  graph¬ 
ics,  design,  pagination.  Experience 
supervising  editorial  staff.  Ability  to 
organize  staff/resources  to  meet 
deadlines.  In-depth  knowledge  of 
newspaper  pagination  systems.  PRE¬ 
FERRED  QUALIFICATIONS:  Experience 
managing/directing  newsroom/major 
newsroom  department.  Knowledge  of 
military  components  and  their 
missions/roles.  MAIL  resume  and  3 
samples  of  pages  designed  and 
copies/tearsheets  of  major  stories/ 
series  edited  to  American  Forces 
Information  Service,  ATTN;  Placement 
Officer,  STARTS  AND  STRIPES,  601  N. 
Fairfax  Street,  #311,  Alexandria,  VA 
22314-2007,  NO  LATER  THAN  Octo- 
ber  8,  1 997.  DoD  is  an  EOE. _ 

EXPERIENCED  REPORTER/ 

SENIOR  REPORTER 

Five-paper  weekly  group  in  Northern 
Maine  needs  experienced  news 
person.  We  use  digital  photography 
and  editorial  staff  paginates  using 
QuarkXPress.  his  is  the  “Other 
Maine”  of  rolling  farmlands  and  down- 
to-earth  lifestyle.  No  ocean  views,  but 
a  quality  of  life  that's  the  dream  of 
many.  Solid  writing  skills  and  ability  to 
“see  the  whole  package”  of  a  weekly 
newspaper  are  most  important.  Send 
resume  and  three  writing  samples  to 
Martha  M.  Lostrom,  executive  editor. 
Northeast  Publishing  Company,  P.O. 
Box  510,  Presque  Isle,  ME  04769  or 
Fax:  (207)  764-4499. _ 

GRAPHIC  ARTIST 

ANG  Newspapers,  a  six-newspaper 
group  in  San  Francisco  Bay  Area,  is 
seeking  experienced  graphic  artist  with 
good  illustration  and  info-graphic  skills 
and  proficient  in  PhotoShop  and 
Illustrator.  Send  cover  letter,  resume 
and  clips  to:  Kory  Hansen,  Art 
Director,  ANG  Newspapers,  4770 
Willow  Road,  Pleasanton,  CA  94588. 
No  calls,  please. 


_ EDITORIAL _ 

FEATURES  BEAT 

The  News  &  Observer  seeks  an  experi¬ 
enced,  energetic  reporter  with  beat 
experience  and  writing  polish  to  cover 
the  local  TV-radio  market  plus  North 
Carolina's  movie  industry.  It's  not  a 
critic's  or  a  columnist's  gig,  but  a  high- 
profile,  high-energy,  features  beat. 
Ideal  candidate  would  have  at  least 
five  years  daily  experience.  No  calls, 
please;  send  letter,  resume,  list  of  four 
references,  10  best  clips  plus  five  story 
ideas  to  Felicia  Gressette,  features 
editor.  The  News  &  Observer,  215  S. 
McDowell  Street,  Raleigh,  NC  27602. 
Also,  go  online  at  www.news- 
observer.com/staff/jobs/,  fill  cut  the 
application  and  submit. 


FULL-TIME  REPORTER  to  cover  community 
beat,  with  high  strung  politics  and 
personalities.  Enthusiasm,  speed, 
productivity,  energy,  fascination  with 
complex  situations  required.  Experi¬ 
ence  is  a  big  plus.  You  will  work  hard, 
you  won't  earn  much,  but  you  will 
learn  worlds  at  this  afternoon  daily. 
Resume,  clips,  one-page  letter  to  Car¬ 
rie  Jacobson  executive  editor.  The 
Westerly  Sun,  56  Main  St.,  Westerly 
Rl.  Materials  will  be  accepted  until 
Tuesday,  Oct.  7. 

GAY  NEWS  EDITOR 
TWN,  a  Miami-based  gay  newspaper 
is  seeking  a  bright,  intelligent  individ¬ 
ual  from  a  weekly  background  to  head 
our  newsroom  as  a  writer/feature 
editor  with  page  design  experience. 
Lead  our  small  staff  and  dozen  freelan¬ 
cers.  Pen  1-5  pieces  a  week,  oversee 
staff,  design  by  Quark  (PC),  plan  for 
future  issues.  Excellent  salary  &  bene¬ 
fits  package.  Move  to  South  Florida 
and  be  yourself.  Fax  resume  (305) 
756-6932,  mail  clips  TWN,  901  NE 
79  Street,  Miami,  FL  33138  or  call  Bill 
Watson  at  (305)  757-6333,  ext.  8562 
to  schedule  interview.  Start  work 
immediately. 


GENERAL  ASSIGNMENT  REPORTER 
for  1 3,000  circ.  southern  Indiana  daily 
noted  for  in-depth  features,  strong 
local  reporting.  Send  letter,  resume, 
your  best  clips  and  daytime  phone  num¬ 
bers  of  your  three  most  recent  editors/ 
supervisors/teachers  to  Fred  Smith, 
managing  editor.  The  Herald,  P.O.  Box 
31,  Jasper,  IN  47547-0031. _ 

GRAPHICS  DIREaOR:  The  Lowell  Sun, 
a  53,000  daily  in  Massachusetts,  is 
looking  for  a  talented  team  player  with 
experience,  imagination  and  flair.  A 
person  who  understands  that  content 
drives  design  and  graphic  pres¬ 
entation.  Salary  is  competitive.  To 
apply,  send  resume  and  samples  to  Jim 
Campanini,  executive  news  editor.  The 
Lowell  Sun,  15  Kearney  Square, 
Lowell,  MA  01853. 


FAX  your  ad  to 
212  ♦929^  1259 


_ EDITORIAL _ 

GRAPHIC  ARTIST/PAGE  DESIGNER 

The  Courier-Post,  a  seven-day  AM 
metro  newspaper  in  the  competitive 
South  Jersey-Philadelphia  market,  is 
searching  for  a  graphic  artist/page 
designer.  Duties  will  include  creating 
maps,  charts,  and  elaborate  graphics 
as  well  as  page  design  for  the  daily 
and  features  sections  of  the  newspa¬ 
per.  Candidates  should  have  a  mini¬ 
mum  of  2  years  related  experience, 
and  be  fluent  in  Freehand,  QuarkX¬ 
Press,  and  Photoshop.  A  bachelors 
degree  in  graphic  design  is  also 
required.  Portfolio  of  previous  work 
will  be  required  at  time  of  interview. 
Color  correct  vision  and  the  ability  to 
read,  write  and  speak  English  also 
required.  Please  send  resume  and 
salary  requirements  to  William  C. 
Hidlay,  managing  editor,  Courier-Post, 
P.O.  Box  5300,  Cherry  Hill,  NJ 
08034.  The  Courier-Post  is  a  Gannett 
Newspaper  and  an  Equal  Opportunity 
Employer. 


HOT  BEATS!  Are  you  ready  for  the  Sun¬ 
shine  State's  most  competitive  daily 
market?  Seaside  South  Florida  AM 
(38,000/52,000)  has  three  immediate 
openings  for  city  hall,  education  and 
business  reporters.  Writers  must  go 
beyond  staid  meeting  coverage, 
interpret  the  news,  mix  with  the  com¬ 
munity.  Must  have  solid  writing  experi¬ 
ence.  Send  or  fax  resume  and  clips  to 
Nancy  Smith,  managing  editor.  The 
Stuart  News,  1939  S.  Federal  Hwy., 
Stuart,  FL  34994.  Fax.  (561)  221- 
4246. 


IMMEDIATE  -  We  need  strong  talent 
for  our  news  teams  at  The  Daily  Com¬ 
mercial  (32,000  circulation,  7-day 
AM,  in  C.  FL).  Immediate  openings  for 
reporters  who  thrive  on  beating  the 
competition.  Openings  for  QuarkXPress 
(Mac)  Copy  Editors.  Resume,  clips  to 
Jim  Perry,  Publisher,  P.O.  Box 
490007,  Leesburg,  FL  34749. 


MANAGING  EDITOR 

Busy  special-interest  consumer  maga¬ 
zine  division  of  major  New  York  City- 
based  publisher  seeks  highly 
organized  manager  to  keep  staff  and 
freelance  editors  on  deadline;  edit  and 
re-write  manuscripts,  read  proofs  at  all 
stages  of  production;  supervise  work 
flow  through  copy  and  production; 
interface  with  advertising  department. 
Must  have  a  BA  and  minimum  6  years' 
similar  magazine  editorial  experience. 
Knowledge  of  desktop  publishing 
required,  QuarkXPress,  QPS  and 
XYWrite  a  plus.  Salary  commensurate 
with  experience,  comprehensive  bene¬ 
fits  package.  No  relocation.  Send 
resume  with  cover  letter  and  salary 
requirements  to  Box  08287,  Editor  & 
Publisher.  EOE  M/F 


MOVING  to  San  Francisco?  We're 
seeking  a  full-time  copy  editor.  News¬ 
paper  and  Mac  experience,  solid  writ¬ 
ing  skills  plus  Jewish  knowledge 
required.  Send  clips,  resume  to  Jewish 
Bulletin,  225  Bush  St.  #1480,  San 
Francisco,  CA  94104;  E-mail:  woody@- 
jbnc.com  or  fax  (415)  263-7223. 


56  Editor  &  Publisher 
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_ EDITORIAL _ 

MANAGING  EDITOR 

Growing  35,000  AM  in  Philadelphia's 
western  suburbs  seeks  hands-on  leader 
and  coach  passionate  about  local 
news.  Pagination  (QuarkXPress  experi¬ 
ence  a  plus.  Our  local  coverage  has  won 
national  recognition  (recent  APSE  Top 
10,  APSE  PuWic  Service  Award  finalist 
this  year)  and  we  are  part  of  an  expan¬ 
ding  group.  Send  resume,  examples  of 
your  work  to  William  M.  Caulfield, 
Editor,  Daily  Locol  News,  250  North 
Bradford  Ave,  West  Chester,  PA 
19382. 

MOBILE  (Ala.)  REGISTER  seeks 
editorial  writer  to  help  express  its  con¬ 
servative  voice  on  national  issues  and 
its  progressive  view  of  local  and  state 
affairs.  We  are  a  100,000-plus  daily 
on  the  Gulf  Coast,  with  an  editorial 
page  that  strives  to  involve  the  com¬ 
munity.  Please  be  well-read  and  well- 
educated,  and  hove  a  flair  for  the  lan¬ 
guage.  Editarial  writing  experience 
preferred.  You  will  also  have  layaut- 
pagination  duties.  Resume,  writing  sam¬ 
ples  ta  Editorial  Page  Editor  Frances 
Coleman,  Mobile  Register,  P.O.  Box 
2488,  Mobile,  AL  36652. 

(800)  239-1 340,  ext.  607 

MUSIC  EDITORS 

New  Times  has  immediate  openings 
for  music  editors  at  its  weekly  newspa¬ 
pers  in  Miami  and  Ft.  Lauderdale. 
Strong  writing  skills  essential.  Jab 
entails  planning/editing  music  section, 
hiring  freelance  reviewers,  and  writing 
a  local  music  column  as  well  as 
reviews  and  feature-length  pieces. 
Send  cover  letter,  resume  and  five  best 
clips  to:  Christine  Brennan,  P.O.  Box 
5970,  Denver,  CO  80217.  No  calls  or 
e-mails,  please. 

MUSIC/DANCE  WRITER 
We  are  leaking  far  a  versatile 
reparter/ critic  who  can  write  about  com- 
plicated  subjects — classical  music, 
opera,  dance  and  theater — in  a  clear 
and  engaging  manner.  The  city  of 
Winston-Salem  is  deeply  invested  in 
the  arts  from  its  50-year-old  symphony 
orchestra  to  the  prestigious  N.C. 
School  of  the  Arts.  If  you  nave  a  solid 
trock  record  with  a  doily  newspaper,  if 
you  are  a  team  player,  if  you  want  to 
live  in  one  of  America's  greenest  cities, 
then  you  may  be  a  candidate  for  our 
seasoned  features  staff.  Send  6  clips, 
including  stories  and  reviews,  to:  Lynn 
Felder,  features  editor,  Winston-Salem 
Journal,  P.O.  Box  3159,  Winston- 
Salem,  NC  27102,  by  Sept.  30.  No 
phone  calls. 


_ EDITORIAL _ 

NATIONAL  EDITOR 
HEADUNE  WRITERS  AND 
PRESENTATION  EDITORS 

The  Omaha  World-Herald  needs  key 
people  for  its  presentation,  wire  ond 
copy  desks. 

We're  reorganizing  our  copy-desk 
functions  ond  adding  six  editors.  That 
will  give  us  the  time  to  design  better 
pages  and  packages,  write  better 
headlines,  edit  copy  tighter  and  pro¬ 
duce  our  main  news  and  local  sections 
under  pagination's  demands. 

We  need: 

•Three  headline  experts  who  know 
how  to  engage  readers  and  when  to  let 
headlines  sing. 

•Two  designer-editors  who  con  moke 
Page  Is,  local  covers  and  special 
packages  crackle  with  energy. 

Applicants  for  all  five  positions  must 
hove  at  least  three  years  doily  experi¬ 
ence  and  be  well-skilled  in  all  copy- 
desk  tasks.  Paginotion  experience  is  a 
plus. 

We  also  seek  on  experienced  wire 
editor  to  supervise  the  wire  report  and 
manage  the  wire  desk.  Our  content 
editors  handle  wire  stories  for  one  PM 
and  four  AM  editions,  plus  staff  stories 
from  our  Washington  bureau. 

Our  sports  department  is  seeking  a 
senior  copy  editor  who  can  edit,  slot 
and  teach. 

The  World-Herald  is  a  stoble, 
employee-owned  newspaper,  the  cor¬ 
nerstone  of  an  expanding  communica¬ 
tions  company.  We  have  the  industry's 
second-highest  city-zone  penetration 
and  we  maintain  statewide  delivery  of 
morning  editions.  Our  combined  AM- 
PM  circulation  as  of  August  31: 
224,1 1 7  daily,  287,1 50  Sunday. 

Nearly  700,000  people  live  in 
metropolitan  Omaha,  which  enjoys  a 
thriving  economy,  inexpensive  housing, 
excellent  schools  and  a  diverse  family 
and  cultural  environment.  Interesting 
weother,  too. 

Please  send  cover  letter,  resume  and 
nonreturnable  work  samples  to:  Nelson 
Lampe,  executive  news  editor,  Omaha 
World-Herald,  World-Herald  Square, 
Omaha,  NE  68102. 

NEWS  EDITOR 

Award-winning  and  growing  after¬ 
noon  daily  in  university  town  near 
New  Orleans  has  opening  for  News 
Editor.  QuorkXPress  skills  helpful.  Send 
resume,  layout  samples  to  Managing 
Editor  Lil  Mirando,  Daily  Star,  P.O. 
Box  1 1 49,  Hommond,  LA  70404. 

(http:/ /www.hammondstar.com) 

He  who  has  lost  confidence  can  lase 
nothing  more 

Boiste 


_ EDITORIAL _ 

NEWS  EDITOR 

Key  position  on  copy  desk  at  quality 
Kansas  evening  newspaper.  Com¬ 
petitive  salary  and  benefits.  Newspaper 
experience  preferred,  outstanding  recent 
grads  considered.  Send  letter,  resume,  3 
clips  to  Managing  Editor,  Garden  City 
Telegram,  P.O.  Box  958,  Garden  City,  KS 
67846.  Deadline  9/26/97. 

NEWS  DESIGNER 

The  Times,  a  90,000-circulation  daily 
newspaper  serving  Northwest  Indiana 
and  the  south  suburbs  of  Chicago,  is 
looking  for  a  news  designer  to  join  our 
award-winning  design  staff. 

For  the  past  four  years,  we  hove  been 
judged  the  best  largest  daily  newspa¬ 
per  in  Indiana.  We  also  have  won 
numerous  SND  awards. 

What  ore  we  looking  for  in  a  news 
designer?  Someone  who  understands 
that  our  local  content  drives  design 
decisions,  that  good  design  respects 
readers'  time. 

Our  recently  redesigned  newspaper 
hopes  to  do  that,  and  we  are  looking 
for  a  designer  who  can  help  us  make 
The  Times  an  even  better  visual  prod¬ 
uct. 

The  news  designer  we  hire  will  work 
closely  with  photographers,  graphic 
artists  and  the  writing  staff  to  help  plan 
the  news  in  ways  that  make  sense  to 
our  readers.  If  you  are  interested,  send 
your  tearsheets,  resume  and  a  cover  let¬ 
ter  to: 

Matt  Mansfield 
Deputy  AAanaging  Editor 
The  Times 
601  -45th  Avenue 
Munster,  IN  46321 

Phone.  (219)  933-3317 
Fax:  (219)  933-3249 
E-mail:  mattm@howpubs.com 
Web  site:  http://www.calunet.com 

NIGHT  ASSISTANT  CITY  EDITOR 
We  need  an  editor  who  can  help  plan 
and  edit  the  next  day's  news,  and  who 
can  make  a  long  story  sing.  We  need 
someone  who  is  a  communicator  and  a 
teacher  and  can  help  our  staff  continue 
to  develop  and  grow.  We  are  a 
35,000-circulation  daily  with  a  reputa¬ 
tion  for  aggressive  reporting,  particu¬ 
larly  when  it  comes  to  public  officials, 
public  records  and  public  money.  The 
Hoosier  State  Press  Association  judged 
our  newspaper  best  in  its  circulation 
category  last  year.  Our  inexpensive 
western  Indiana  community  is  home  to 
a  university  and  two  colleges,  is  a 
regional  healthcare  center  ond  is  three 
hours  from  Chicago,  St.  Louis  and 
Louisville.  If  you  are  a  good  reporter  or 
copy  editor,  this  job  might  be  right  for 
you.  Send  resume,  five  clips  ond  a  let¬ 
ter  explaining  the  work  behind  your 
best  clip  to  Jim  Lewers,  city  editor,  P.O. 
Box  1 49,  Terre  Haute,  IN  47808. 


_ EDITORIAL _ 

PAGE  DESIGNER  -  Suburban  Philadel¬ 
phia  daily  is  seeking  a  Page  designer 
to  join  our  award-winning  design  desk. 
We  are  a  team-driven  newsroom  not 
afraid  to  take  chances.  Interested?  You 
must  be  fluent  in  QuarkXPress  and 
Photoshop.  A  knowledge  of  Freehand 
and  Illustrator  helpful.  Send  resume 
and  page  samples  to:  Patricia  Walker, 
executive  editor,  Bucks  County  Courier 
Times,  8400  Route  13,  Levittown,  PA 
19057. 

PHOTOGRAPHER:  We  are  looking  for 
a  photographer  with  an  interest  in 
design  and  layout  to  join  our  award- 
winning  staff  on  o  6-day  15,000  AM 
paper.  Great  opportunity.  Send 
resume,  references  and  samples  to 
Marifrank  DaHorb,  managing  editor, 
Roswell  Doily  Record,  P.O.  Box  1897, 
Roswell,  NM  88202. 

PHOTOGRAPHER 

Are  you  creative?  Do  you  hove  story 
generation  and  initiative  skills?  Would 
others  describe  you  as  a  highly 
motivated  team  player?  Minimum 
requirements  include:  3-5  years  daily 
newspaper  experience,  college  degree 
in  journalism  or  photojournalism  with  a 
proven  ability  to  produce  photo  pro¬ 
jects  and  daily  enterprise  work.  Indi¬ 
vidual  must  demonstrate  a  thorough 
working  knowledge  of  Photoshop  4.0 
and  QuarkXPress  and  have  a  basic 
knowledge  of  the  use  of  the  AP  leah 
desk.  Individual  must  be  willing  to 
work  a  variety  of  shifts  and  work  in  o 
highly  competitive  work  environment 
with  a  staff  of  7  other  creative  people. 

TEAM  EDITOR 

We  are  looking  for  a  Team  Editor  for 
the  Newsroom  who  would  coordinate 
the  planning,  editing  and  design  of 
regional  and  state  sections  of  the 
newspaper.  Individuals  must  hove  five 
years  of  editing  and  design  experierKe 
with  an  emphasis  on  cooperation, 
communication  and  teamwork.  Pre¬ 
vious  management  experience  is  desira¬ 
ble.  A  degree  in  journalism  or  related 
field  or  equivalent  related  field  experi¬ 
ence. 

If  you  meet  the  minimum  requirements 
for  either  position: 

Mail,  fax  or  e-mail  resumes  to  human 
resources  -  jbryanl@tribune.com.  (Fax 
number  757-247-7884)  Telephoned 
inquiries  should  be  directed  to  Shelia 
Solomon  (757)  247-4646  Staffing  and 
Development  Editor 

The  Daily  Press,  Inc. 

7505  Warwick  Boulevard 

Newport  News,  VA  23607 
EOE 

PULITZER  PRIZE-winning  Virgin  Islands 
Daily  News  (circ.  16,000,  paginated, 
AM,  new  irKiependent  owner)  expects 
several  openings  for  experienced 
editors  and  reporters  in  sports,  features 
and  news.  V.l.  or  Caribbean  ties  a 
plus.  Only  serious  candidates  need 
apply.  Send  resume,  clips  and 
references  to  Executive  Editor,  The 
Daily  News,  P.O.  Box  7760,  St. 
Thomas,  VI  00801. 
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HELP  WANTED 


REGION  EDITOR 

The  Billings  Gazette,  Montana's  largest 
daily  newspaper,  is  seeking  an  experi¬ 
enced  desk  editor  to  join  its  region 
desk.  This  is  an  ideal  position  for  a 
copy  editor,  reporter  or  assistant  editor 
who  wants  to  gain  supervisary  skills. 

The  region  editor  is  responsible  for 
motivating  and  directing  reporters,  as 
well  as  working  with  photographers, 
copy  editors  and  page  designers  to 
develop  daily  and  long-range  stories  of 
high  interest  to  our  readers.  Duties 
include  ensuring  the  Gazette  has  the 
most  complete  coverage  for  its  four  edi¬ 
tions. 

The  editor  must  have  strong 
supervisory  skills  to  direct  a  15- 
member  reporting  staff  and  develop 
fresh  angles  to  routine  and  ongoing 
news  stories.  The  ability  to  be  a  leader, 
as  well  as  a  team  player,  and  work 
well  with  others  is  essential.  Basic 
layout  ond  design  skills  are  a  must. 
Strong  editing  skills  and  the  ability  to 
craft  reporters'  stories  so  they  are 
accurate,  clearly  and  concisely  written 
is  also  a  must. 

Centrally  located,  Billings  is  the  largest 
city  in  Montana.  It  has  a  strong,  stable 
economy,  good  schools  and  is  a 
regional  medical  center  for  MT,  ND, 
SD,  and  northern  WY. 

Send  resumes  to:  Human  Resources-RE 
The  Billings  Gazette 
P.O.  Box  36300 
Billings,  MT  59107-6300 

Do  not  apply  by  e-mail,  send  applica¬ 
tion  materials  to  address  given. 
Deadline  for  applications  is  October 
13,  1997.  EOE 


REPORTER  -  Immediate  opening  for  a 
reporter  who  knows  how  to  cover  the 
courts  and  legal  community.  The  Chi¬ 
cago  Daily  Law  Bulletin  seeks  candi¬ 
dates  with  3  or  more  years  of  experi¬ 
ence  at  a  daily  newspaper,  some  in  the 
legal  affairs  area.  Send  resume  and 
clips  demonstrating  ability  to  write 
articulately  about  legal  matters  to 
Bernard  M.  Judge,  editor,  Chicago 
Daily  Low  Bulletin,  415  N.  State,  Chi¬ 
cago,  IL  60610. 

REPORTER  AND  COPY  EDITOR 
POSITIONS 

Small  seven-day  daily  (20,000  circula¬ 
tion)  about  65  miles  from  Washington, 
DC  and  Baltimore,  MD  needs  reporter 
and  copy  editor,  entry-level  positions. 
Reporter  should  be  an  aggressive  self¬ 
starter.  Copy  editor  should  have  strong 
grammar,  spelling  and  editing  skills,  as 
well  as  the  ability  to  paginate.  Experi¬ 
ence  with  QuarkXPress  a  must.  Some 
experience  with  Adobe  Photoshop 
helpful.  Send  clips,  cover  letter  and 
resume  to  Maria  Larensen,  editor.  The 
Journal,  207  W.  King  Street, 
Martinsburg,  WV  25401 . 


EDITORIAL 


REPORTER;  You  can  make  a  difference 
at  the  small  northwest  Indiana  daily. 
Bring  us  organization,  accuracy  and 
an  honest  work  ethic  and  we'll 
challenge  and  reward  you  as  we  grow 
together.  Layout/design  skills  and 
pagination  experience  a  plus.  Send 
resume,  clips  to  Bill  Kaye,  Editor, 
Rensselaer  Republican,  P.O.  ^x  298, 
Rensselaer,  IN  47978. 


Growing  newspaper  in  southeastern  Mic- 
chigan  looking  for  experienced  gen¬ 
eral  assignment  reporter.  Salary  up  to 
$36,000  depending  on  experience. 
Send  resume  and  aips  to  Ken  Kish, 
Managing  Editor,  The  Macomb  Daily, 
P.O.  Box  707,  Mt.  Clemens,  Ml  48046. 

REPORTER 

Mid-sized  PM  daily  looking  for  experi¬ 
enced,  self  motivated  reporter  to  tackle 
the  highly  energized  news  environment 
in  northeastern  Ohio.  If  you've  got 
good  reporting  and  writing  skills,  an 
interest  in  data-based  reporting  and  a 
knack  for  melding  words  with  graphics 
and  pictures,  send  cover  letter,  resume 
and  clips  to  Anthony  G.  Poglia,  senior 
regional  editor.  The  Vindicator,  P.O. 
Box  780,  Youngstown  OH.  44501- 
0780.  No  phone  calls,  please. 

REPORTERS  -  Participate  in  inventing 
the  newspaper  of  the  future  on  major 
beat  at  fully  interactive,  Internet- 
connected  35,000  doily.  If  you're 
thoughtful,  enthusiastic,  educated,  and 
want  to  make  the  world  a  better  place 
through  community  journalism,  write 
Reporter  Vacancy,  Republican  & 
Herald,  Box  209,  Pottsville,  PA  17901 . 

REPORTERS  to  join  our  expanding 
news  staffs.  The  Daily  Messenger,  an 
award-winning  15,000  PM  in  the 
beautiful  Finger  Lakes  region,  is  look¬ 
ing  for  skills  writers  who  can  keep 
pace  with  a  heady  staff  that  has 
cleaned  up  in  the  past  two  annual  state 
AP  contests.  Openings  also  available 
at  our  chain  of  first-class  Rochester  sub¬ 
urban  weeklies  with  combined  circula¬ 
tion  of  40,000.  Send  resume,  clips  and 
references  to  Bob  Matson,  executive 
editor,  73  Buffalo  Street,  Canan¬ 
daigua,  NY  14424.  No  phone  calls, 
please. 


REPORTERS 

Do  you  want  to  work  for  a  newspaper 
that  consistently  wins  awards  for  news 
writing,  public  service,  investigative 
and  enterprise  reporting?  Would  you 
like  to  be  challenged  to  produce  qual¬ 
ity  work  while  making  a  difference  in 
your  beat?  If  so,  and  you  have  the 
daily  experience  and  talent,  we'd  like 
ta  near  from  you.  We  are  The 
Mercury,  a  Pulitzer  Prize-winning 
30,CXX)  daily  and  Sunday  in  Pottstown, 
PA.  Our  newspaper  stands  for  auality 
writing  and  for  hard-hitting  journalism. 

We  offer  excellent  pay  and  benefits. 
Please  send  resume,  clips  and 
references  to: 

Walter  L.  Herring 
Editor 

The  Mercury 
24  North  Hanover  Street 
Pottstown,  PA  1 9464 


EDITORIAL 


REPORTERS 

THE  DAILY  JOURNAL  IN  CARACAS, 
VENEZUELA,  seeks  general  assignment 
news  Reporters,  strong  writing  skills 
and  good  news  judgment  helpful. 
Knowledge  of  Spanish  a  definite  plus. 
Candidates  should  be  willing  to 
relocate  to  Caracas  at  short  notice. 
This  is  an  excellent  opportunity  to  work 
in  South  America. 

Please  send  resume  with  photo,  work 
samples  and  references  to  Nigel  Cum- 
berbatch,  editor-in-chief.  The  Daily 
Journal,  SKY  BOX  4405  NW,  73rd 
Avenue,  Suite  No.  30-751,  Miami,  FL 
33166-6400.  Phone  -  Caracas  (582) 
562-6981. 


REPORTER 

The  Brownsville  Herald  (19,000  AM) 
has  an  immediate  opening  for  an 
aggressive  reporter.  Our  location  on 
the  US — Mexico  border  provides  an 
exciting  news  environment.  Spanish  a 
plus.  Send  resume  and  clips  to  George 
Cox,  managing  editor.  The  Brownsville 
Herald,  1135  E.  Van  Buren  Street, 
Brownsville,  TX  78520. 


RESTAURANT  CRITIC 
New  Times  is  looking  for  a  restaurant 
critic  for  its  awarcT-winning  weekly 
newspaper,  Houston  Press.  We  want 
stylish,  opinionated  columns  by  writers 
who  are  knowledgeable  and 
passionate  about  food,  both  up-scale 
and  down-home.  Fulltime  position  with 
benefits  requires  a  1,500-word  weekly 
restaurant  review,  plus  additional  writ¬ 
ing  and/or  editing  duties  based  on  the 
applicant's  experience.  New  Times 
publishes  magazine-style  weeklies  --  cov¬ 
ering  local  news,  politics,  arts  and 
music  —  in  Phoenix,  Denver,  Miami, 
Dallas,  Houston,  San  Francisco  and  Los 
Angeles. 

To  apply,  send  your  clips,  resume  and 
cover  letter  (plus  a  sample  review,  if 
you  haven't  reviewed  before)  to: 
Christine  Brennan 
Executive  Managing  Editor 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  8021 7 
No  calls  or  e-mails,  please. 


EDITORIAL 


RESTAURANT  CRITIC 

Is  your  pen  as  sensitive  as  your  palate? 
Can  you  effectively  communicate  what 
makes  a  great  meal  a  thing  of  beauty, 
and  a  bad  meal  a  thing  to  avoid? 
Metro  Denver's  largest  daily  newspa¬ 
per  is  seeking  a  writer  to  review 
restaurants,  write  trend  pieces,  and 
profile  the  culinary  movers  and  shakers 
in  our  community.  Three  years  daily 
newspaper  experience,  at  least  two  on 
the  dining  beat,  a  must.  Knowledge  of 
wine  and  beer  also  helpful.  Com¬ 
petitive  salary  and  benefits.  Send 
resume  and  cover  letter  to  Entertain¬ 
ment  Editor,  Rocky  Mountain  News, 
400  W.  Calfax  Avenue,  Denver,  CO 
80204.  Na  phone  calls,  please. 


ROOM  TO  WRITE 

New  Times  is  looking  for  experienced 
news  and  feature  writers  to  staff  its 
hard-hitting  weekly  papers  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San 
Francisco  and  Los  Angeles.  We  publish 
in-depth,  well-crafted  staries  that 
explore  the  issues,  events  and 
personalities  that  make  our  com¬ 
munities  tick.  Our  stories  inform  and 
entertain  readers,  provoke  strong  reac¬ 
tions  and  win  national  awards. 

If  you  understand  the  difference 
between  magazine-style  reporting  and 
the  hurried  fact-finding  of  daily 
papers,  if  your  copy  is  as  much  a 
pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
There  are  immediate  openings  for 
news  writers  in  Denver,  Miami,  Dallas 
i  and  Houston.  Our  new  paper  in  Ft. 
I  Lauderdale,  starting  in  the  fall  of  1997, 
•  will  need  both  news  and  feature 


New  Times  is  committed  to  building  a 
diverse  workforce  and  acknowledges 
the  needs  of  employees  with  young 
families.  We  offer  competitive  salaries 
and  benefits... and  all  the  space  you 
need  to  put  the  news  in  perspective 
and  tell  a  good  story. 

Send  all  applications 
(no  phone  calls  or  e-mails,  please)  to: 

Christine  Brennan 
Executive  Managing  Editar 
New  Times,  Inc. 

P.O.  Box  5970 
Denver,  CO  80217 

Include  a  cover  letter;  a  resume;  your 
best  clips;  and  three  well-developed, 
tightly  focused  story  ideas  from  your 
town  that  you'd  pursue  if  you  had  the 
time  and  the  space. 


E&Fs  Classified 

The  newspaper  industry’s 
meeting  place.  (212)  675o4380 
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HELP  WANTED 


_ EDITORIAL _ 

SCIENCE  WRITER 

The  Seattle  Times  is  looking  for  o  top- 
notch  science  writer  to  cover  o 
dynamic  science  community  in  the 
Pacific  Northwest  as  well  as  do 
national  science  stories.  Candidates 
must  have  the  ability  to  interpret  com¬ 
plex  material  into  readable,  engaging 
stories  without  oversimplifying.  Other 
essential  skills  include  nurturing  a  wide 
variety  of  sources  in  and  out  of  science 
fields,  writing  quickly  and  on  deadline, 
and  developing  enterprise  projects  into 
high-impact  packages  for  the  newspa¬ 
per.  Interest  in  all  fields  of  science  from 
astronomy  to  zoology,  is  a  must.  Pre¬ 
vious  science  writing  experience  pre¬ 
ferred.  Send  cover  letter,  resume  and 
clips  to  Millie  Quan,  AME,  The  Seattle 
Times,  P.O.  Box  70,  Seattle,  WA 
981 1 1 .  No  phone  calls,  please. 


SENIOR  EDITOR 

C-E  Communications,  the  Detroit-based 
marketing  communications  arm  of 
Compbell-Ewald  Advertising,  has  a  rare 
opportunity  in  its  custom  publishing 
division  for  o  Senior  Editor  to  oversee 
the  quality  of  writing  in  30-t  pub¬ 
lications.  We  seek  o  dynamic,  hands- 
on  person  who  will  write,  edit,  instruct, 
mentor,  and  be  a  unigue  resource  to 
foster  better  writing  skills  in  the  entire 
editorial  staff.  Ideal  candidate  will 
have  8-t-  years  in  newspaper  and 
magazine  writing  and  editing,  and  a 
passion  for  excdlent  writing.  Send  or 
FAX  (810-558-5891)  your  resume  and 
salary  requirements  to: 

C-E  Communications 
Attn;  Kerry  Wendt  (SE) 

30400  Van  Dyke 
Warren,  Ml  48093 
EOE 


SENIOR  EDITOR 

Ethnic  women's  magazine  seeks  bi¬ 
lingual  (English/Spanish)  journalist.  5 
years'  experience  editing,  rewriting 
features  for  consumer  magazines  or 
newspapers.  Conversant  with  Latina 
issues.  Prefer  NY,  NJ,  CT  resident.  Fax 
resume  to  (21 2)  W7-2553 


SENIOR  EDITOR 

National  newsweekly  in  wireless  com¬ 
munications  seeks  editor  responsible 
for  reporting  on  breaking  news  and 
industry  trends  in  business  and  market¬ 
ing.  Degree  in  journalism  or  English 
with  five  years  reporting  experience 
required.  Fax  cover  letter,  resume  and 
salary  requirements  plus  three  pub¬ 
lished  clips  to  Wireless  Week,  303- 
399-2034.  EOE/M/F/D/V 


SPORTS  COPY  EDITOR  WANTED.  The 
Daytona  Beach  News-Journal's  sports 
section  is  growing,  and  we  want  a 
copy  editor/layout  person  to  grow  with 
us.  Strong  editing,  design  ana  headline 
writing  skills  a  must.  We  want 
someone  creative  enough  to  develop 
new  , ideas,  and  persistent  enough  to 
follow  through  on  them.  Send  resume 
and  samples  to  David  Markowitz,  assis¬ 
tant  managing  editor/sports,  News- 
Journal,  P.O.  Box  2831,  Daytona 
Beach,  FL  32120-2831. 


_ EDITORIAL _ 

SKILLED,  HARD-WORKING  reporter 
needed  to  produce  clean,  crisp  copy 
and  quality  photographs  for  Carib¬ 
bean  Weekly.  Must  be  Mac  savvy  and 
able  to  fit  in  with  small  team.  Salary 
$250/ week.  Rush  resume,  clips  to  Box 
08206,  Editor  &  Publisher. 


SPORTS  DESIGNER 

The  Times,  a  90,000-circulation  daily 
ne>vspaper  serving  Northwest  Indiana 
and  the  south  suburbs  of  Chicago,  is 
looking  for  a  sports  designer  for  our 
award-winning  sports  sections. 

This  year,  we  hove  been  judged  an  AP 
Top  10  Sports  section  for  our  size 
categor)r  and  we  earned  the  same  AP 
honors  for  special  section.  The  news¬ 
paper  has  been  judged  the  best  largest 
daily  newspaper  in  Indiana  for  the  past 
four  years.  We  also  have  won 
numerous  SND  awards. 

What  ore  we  looking  for  in  a  sports 
designer?  Someone  who  understands 
sports  and  has  the  design  creativity  to 
get  across  our  great  sports  content  to 
readers.  If  you  have  that,  the 
opportunity  for  great  pages  and  a  lot 
or  fun  is  anrazing. 

We  are  looking  for  someone  who  can 
help  be  a  design  leader  for  our 
recently  redesigned  newspaper.  If  you 
are  that  person,  send  your  tearsheets, 
resume  and  cover  letter  to: 

Matt  Mansfield 
Deputy  Managing  Editor 
The  Times 
601  -45th  Avenue 
Munster,  IN  46321 

Phone:  (219)  933-3317 
Fax:  (219)  933-3249 
E-mail:  mattm@howpubs.com 
Web  site:  http://www.calunet.com 


SPORTS  DESIGNER/COPY  EDITOR 

The  News- Sentinel,  a  47,000  Knight- 
Ridder  PM  has  an  immediate  opening 
for  a  sports  page  designer/copy  editor 
to  work  overnight  shifts.  Our  paper  has 
won  numerous  SND  awards  and  we 
are  looking  for  someone  who  can  help 
our  sports  department  reach  the  next 
level.  Knowledge  of  QuarkXPress  and  the 
AP  stylebook  a  must.  Send  resume  and 
five  examples  of  work  by  Oct.  10  to 
Richard  Griffis,  sports  editor.  The 
News-Sentinel,  P.O.  Box  102,  Fort 
Wayne,  IN  46801.  An  equal 
opportunity  employer. 


COMMUNITY-ORIENTED  daily  seeks 
candidates  for  two  positions: 

•SPORTS  EDITOR  -  to  breathe  life  and 
excitement  in  sports  section.  Handle 
page  design,  editing,  writing  and 
coordinating  staff.  •  COPY  EDITOR  -  to 
write  snappy,  accurate  headlines, 
make  sure  copy  is  concise,  gram¬ 
matically  correct  and  spelled  right  and 
to  design/paginate  some  pages. 
QuarkXPress  experience  preferrecT  for 
both  jobs.  Bilingual  a  plus.  Send 
resume  and  samples  of  work  to  Susan 
Giller,  managing  editor.  Imperial 
Valley  Press,  P.O.  Box  2770,  El 
Centro,  CA  92244. 


_ EDITORIAL _ 

SPORTS  EDITOR 

Growing  24K  Western  AM  seeks  expe¬ 
rienced  writer/editor  to  lead  3  l/2- 
person  sports  staff.  Emphasis  on  local 
sports,  including  notionally  competitive 
JJC  hoop,  4-time  national  JC  VB 
champs,  NASCAR,  lots  of  preps. 
You'll  need  vision,  organization,  flair 
with  words.  We  offer  solid  pay  and 
bennies,  plus  fabulous  outdoor  lifestyle. 
Send  resume,  clips,  reference  list  to 
Clark  Walworth,  ME,  The  Times-News, 
P.O.  Box  548,  Twins  Falls,  ID  83303. 

SPORTS  WRITER  sought  for  Monday 
through  Saturday,  16,000  circulation 
daily.  Candidate  should  possess  strong 
skills  and  the  ability  to  identify  sports 
features.  The  prinwry  beat  will  be  high 
school  sports. 

Send  resumes  and  no  more  than  10 
clips  to  Robert  Bouyea,  managing 
editor,  Pekin  Daily  Times,  Box  430, 
Pekin,  IL  61554. 

SPORTS  WRITER  for  Washington  state 
25,000  PM.  Four-person  staff  covers 
preps  and  community  college.  Resume 
ond  clips  to  Bob  Gaston,  ME,  The  Daily 
News,  P.O.  Box  1 89,  Longview,  WA 
98632.  E-mail:  bgaston@tdn.com 

STATEWIDE  LEGAL  PUBLICATION  is  look¬ 
ing  for  experienced  editors  and  reporters. 
Working  knowledge  of  legal  com¬ 
munity  a  must.  Editors  will  develop 
stories  and  edit  extensively.  Reporters 
should  be  self  starters  who  find  stories 
not  reported  in  the  daily  press.  Send 
resumes  to:  B.  Vincent,  900  Jackson  St., 
Suite  500,  Dallas,  TX  75202.  E-mail; 
bvincent@counsel.com 

THE  COURIER,  a  22,000-circulation 
newspaper  in  the  Cajun  country  of 
Houma,  LA,  seeks  an  ambitious, 
dedicated  city  editor  to  motivate  a 
potent  staff  of  reporters  and  photo¬ 
graphers. 

Part  of  the  New  York  Times  Regional 
Newspaper  Group,  The  Courier  has  set 
a  high  standard  for  producing  hard¬ 
hitting  news  stories  and  series  often 
reserved  for  much  larger  papers.  We 
want  someone  to  carry  on  the  award¬ 
winning  tradition.  Candidates  must 
hove  worked  as  a  news  reporter  plus 
have  three  years  of  supervisory  experi¬ 
ence. 

Mail  cover  letter  and  resume  to  The 
Courier,  Executive  Editor  Mike 
Slaughter,  P.O.  Box  2717,  Houma,  LA 
70361 .  EOE 


THE  DAILY  IBERIAN,  an  award¬ 
winning,  7-clay  newspaper  in  the  heart 
of  Cajun  Country,  hos  two  immediate 
openings  for  on  experienced  reporter 
to  cover  the  business  beat  and  for  a 
general  assignment  reporter  The  ideal 
candidates  will  have  strong  writing, 
spelling,  grammar  and  organizational 
skills.  Send  cover  letter,  resume  and 
clips  to  James  Smith,  managing  editor. 
The  Dally  Iberian,  P.O.  Box  9290, 
New  Iberia,  LA  70562  or 

E-mail:  dailyiberian@AISP.net 


_ EDITORIAL _ 

THE  MUSKEGON  CHRONICLE,  a 
50,000  circulation  daily  newspaper 
nestled  on  Lake  Michigan's  shoreline, 
is  seeking  a  copy  editor  with  at  least 
two  years  experience  to  oversee  its 
weekend  operation.  We're  looking  for 
someone  with  excellent  news  judgment, 
who  con  write  eye-catching  hemlines 
and  design  pages  that  will  entice  even 
the  most  reluctant  readers.  You  also 
must  have  some  supervisory  experi¬ 
ence.  Applicants  should  send  a  cover 
letter,  resume  and  samples  of  work  to 
News  Editor  Paulo  Holmes-Greeley, 
P.O.  Box  59,  Muskegon,  Ml  49443  by 
October  1 3. 


TOP-NOTCH  community  doily  needs 
aqgressive  reporter.  Resumes, 
references  to  Tom  Auclair,  The  Keene 
Sentinel,  P.O.  Box  546,  Keene,  NH 
03431,  or  E-mail; 

news@keenesenti  nel .  com 


TOWN  NEWS  EDITOR 

The  Journal  Inquirer,  a  50,000- 
circulation  evening  daily,  seeks  a  town 
news  editor  who  can  perceive  the  more 
important  news  in  the  ordinary, 
copyedit  with  skill,  and  inspire  a 
talented  staff  of  six  reporters.  Send  let¬ 
ter,  resume,  and  work  samples  to  Chris 
Powell,  managing  editor.  Journal 
Inquirer,  P.O.  Box  510,  Manchester, 
a  06045-0510. 


TWO  OPENINGS:  Reporter  and  copy 
editor  for  southside  Virginia  20,000 
PM  dedicated  to  local  news.  Fully 
paginated.  Be  part  of  o  small  com¬ 
munity  with  plenty  of  local  news  for 
hungry  reporters  and  meticulous 
editors,  and  three  cities  within  60 
miles.  Send  resume,  clips  to  Ginny 
Wray,  Martinsville  Bulletin,  P.O.  Box 
3711,  Martinsville,  VA  24115,  Fax 
(540)  638-7409. 


THE  APPEAL-DEMOCRAT,  an  AM  daily 
in  northern  California,  has  an  immediate 
opening  for  a  copy  editor/ paginator. 
Dewars  and/or  QuarkXPress  experience 
helpful.  Area  candidates  preferred.  To 
opply,  send  three  copies  of  your  cur¬ 
rent  newspapers  to  News  Editor  Jon 
Chown,  Appeal-Democrat,  1530  Ellis 
Lake  Drive,  Marysville,  CA,  95901  or 
e-mail  at 

Jon_Chown@link.freedom.com. 


h's  A  Classified 

Secret! 

We'll  never  reveel  the  identity 
ofanE&P  box  holder. 

H  you  don't  want  your  royly  to  go  to  certain 
ntwsgapers  (or  componios),  seal  year 
reply  in  an  envelope  addressed  to  the  E6tP 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  not  want  the  reply  to 
reach.  K  the  Box  Numher  you're  answering 
is  on  your  list.  We'll  discard  your  reply. 


H  you  don't  want  your  reply  to  go  to  certain 
newspapers  (or  companies),  seal  your 
reply  in  an  envelope  addressed  to  the  E6tP 
Classified  Advertising  Department  with  an 
attached  note  listing  the  newspapers  or 
companies  you  do  net  want  the  reply  to 
reach.  K  the  Box  Numher  you're  answering 
is  on  your  list.  We'll  discard  your  reply. 
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HELP  WANTED 


_ EDITORIAL _ 

THE  CAROUNA  MORNING  News,  an 
emerging  daily  covering  Hilton  Head 
Island  and  ifie  fastest  growing  region  of 
South  Carolina,  is  seeking  applicants  for 
three  editorial  positions. 

DESIGNER/COPY  EDITOR 
who  is  creative,  versatile  and  able  to 
design  attractive  section  fronts  on 
deadline.  Working  knowledge  of 
QuarkXPress  &  Photoshop.  Requires 
good  news  judgment  and  language 
skills. 

PHOTOGRAPHER 

Must  have  photographer  degree  or 
related  experience.  Must  be  hard  work¬ 
ing  and  hove  a  positive  attitude.  Send 
Portfolio,  references  required. 

GENERAL  ASSIGNMENT  REPORTER 
who  is  experienced,  self-motivated, 
talented  and  has  a  solid  reporting  and 
writing  skills.  We  place  a  premium  on 
enterprise  reporting.  Send  resume  plus 
5  clips. 

APPLY:  Resume  and  work  examples  to 
Kyle  Poplin,  Carolina  Morning  News, 
P.O.  Box  486,  Bluffton,  S.C.  29910. 


THE  LXJRANGO  HERALD  seeks  a  reporter 
for  its  20  person  newsroom. 
Responsibilities  include  general  assign¬ 
ment  and  beat  coverage.  Please  send  a 
cover  letter,  resume  and  six  or  more 
clips  to  David  Staats,  managing  editor, 
Durango  Herald,  P.O.  Drawer  A-950, 
Durango,  CO  81302.  More  informa¬ 
tion  at  www.durangoherald.com. 


THE  GRAND  RAPIDS  (Ml)  PRESS  (daily 
circulation  146,000)  seeks  a  versatile 
editorial  writer  to  expand  its  staff.  The 
applicant  must  be  comfortable  with 
local  as  well  as  international  topics,  app¬ 
lying  a  broad  range  of  interests  and  an 
awareness  of  history.  The  position 
entails  editing  letters  to  the  editor  and 
laying  out  pages.  Editorial  writing 
experience  pr^erred.  Send  resume, 
cover  letter  and  best  clips  to  Joseph 
Crawford,  editorial  page  editor.  The 
Grand  Rapids  Press,  155  Michigan  St. 
NW,  Grand  Rapids,  Ml  49503.  The 
Press  is  an  Equal  Opportunity 
Employer. 


THE  PASADENA  CITIZEN  NEWSPAPER, 
a  small  southeast  daily  just  minutes  from 
downtown  Houston,  has  openings  for 
the  following  personnel  to  join  their 
ovrard-winning  team  of  journalists: 

GENERAL  ASSIGNMENTS  REPORTER 

POUCE  REPORTER 

Due  to  tremendous  growth,  the  news¬ 
paper  is  also  adding  a  features  editor 
position  to  the  staff. 

A  journalism  degree,  plus  experience 
desired.  Will  consider  entry  level 
journalist.  Knowledge  of  pagination 
techniques,  QuarkXPress,  photoshop 
helpful. 

Please  mail  resumes  to  Darilynn  P. 
Gayle,  managing  editor,  Pasadena 
Citizen  Newspaper,  102  S.  Shover, 
P.O.  Box  6192,  Pasadena,  TX  77506. 
Call  (713)  477-0221,  Ext  501,  Fax 
(713)477-4172. 


_ EDITORIAL _ 

THE  JACKSON  SUN,  a  40,000  daily, 
45,000  Sunday  Gannett  publication 
nestled  between  Nashville  and 
Memphis,  is  looking  for  a  features 
editor  to  take  charge  of  its  Living 
Department.  If  you  love  to  design  crisp 
pages,  if  you  think  good  writing  is 
vrhat  makes  a  newspaper  tick  and  if 
you  believe  that  a  features  section  may 
be  the  best  link  a  newspaper  has  with 
its  readers,  we  have  the  job  for  you. 
Please  send  resume,  cover  letter  and 
work  samples  to:  Dick  Schneider, 
executive  editor.  The  Jackson  Sun,  P.O. 
Box  1059,  Jackson  TN  38302.  The 
Jackson  Sun  is  an  equal  opportunity 
employer  that  values  workplace 
diversity. 


UNIVERSAL  COPY  DESK  wants 
wordsmith  who  can  give  our  readers 
concise,  accurate  capy  topped  with 
eye-catching  headlines  and  interesting 
ptx>to  captions.  Occasional  layout  and 
pagination  duties.  33,000  AM  in  heart 
of  SW  GA.  Send  resume,  letter  to 
Danny  Carter,  news  editor.  The  Albany 
Herald,  P.O.  Box  48,  Albany,  GA 
31707.  Fax:  (912)  888-9353. 


WANTED:  Newspaper  reporter  with 
good  feature  writing  skills  for  work  on 
5,000  plus  computer-generated  weekly 
newspaper.  Must  be  able  to  recognize 
a  good  story  or  picture.  Small  staff 
would  dictate  occasional  advertising 
sales  during  vacation  periods.  News¬ 
paper  is  located  in  growing  tourism 
area  on  state's  largest  man-made  lake. 
Great  area  for  young  family  to  raise 
children.  Send  samples  of  work  to: 
Union  Banner,  P.O.  Box  220,  Carlyle, 
IL  62231. 


WE  NEED  a  features  reporter  with 
strong  interview,  writing  and  grammar 
skills,  a  keen  sense  of  curiosity  and  an 
excellent  rapport  with  people.  Journal¬ 
ism  degree  required.  Send  resume, 
references  and  salary  history  to  Mary 
Woolsey,  managing  editor,  Wyoming 
Tribune-Eagle,  702  West  Lincolnway, 
Cheyenne,  WY  82001  or  email: 
maryw@wyomingnews.com. 

WE'RE  SEEKING  a  News  Editor  to  join 
our  20,000-circulation  (and  growing) 
daily  PM  newspaper.  The  person  who 
tokes  this  hands-on  position  will  be  a 
strong  copy  editor  and  process  thinker, 
and  a  leader  vrho  can  inspire  the  six- 
person  copy  desk.  Strong  design  skills 
are  necessary.  We  nope  to  be 
paginated  within  the  next  12  months. 
Salary:  $30,000-$35,000  with 
excellent  benefits  (and  Texas  has  no 
state  income  tax).  We're  located  in  a 
nice  two-university  town  on  the  north¬ 
ern  edge  of  the  Dallas/Fort  Worth 
metroplex.  Please  send  cover  letter, 
resume  and  samples  of  work  to  Execu¬ 
tive  Editor,  Denton  Record-Chronicle, 
31 4  E.  Hickory,  Denton,  TX  76201 . 

WEST  COAST  REPORTER 
Reporter  to  cover  West  Coast 
technology  corridor  and  general  news 
for  market-leading  business  newspaper 
in  wireless  telecommunications.  Degree 
in  English  or  journalism  required,  5 
years  reporting  experience  preferred. 
Some  travel.  Fax  cover  letter,  resume 
and  3  clips  to  Editor,  Wireless  Week, 
(303)  399-2034. 


_ EDITORIAL _ 

WEEKLY  EDITOR 
FOR  THE  “Other  Maine” 

Hands-on  editor  needed  -  with  ability 
to  direct  staff  and  lead  news  package 
for  two  broadsheet  weekly  newspapers 
in  Northern  Maine.  We  use  digital 
cameras  and  paginate  in  QuarkXPress. 
Our  newspaper  technology  systems  are 
second  to  none  in  the  state  of  Maine! 
No  ocean  views,  but  rolling  hills  and 
farmlands  with  plenty  of  outdoor 
recreation  space.  Highly  recommended 
for  snowmobiling,  cross-country  skiing, 
hiking,  biking,  fishing,  hunting,  canoeing, 
and  Appalachian  Trail  advocates  (the 
new  ME-Canada  side  trail  goes  right 
through  our  County!)  Send  resume, 
writing  samples  and  letter  of  interest  to: 
Martha  M.  Lostrom,  Executive  Editor, 
Northeast  Publishing  Company,  P.O. 
Box  510,  Presque  Isle,  ME  04769  or 
FAX:  (207)  764-4499. 

WIDE  OPEN  SPACE:  Bi-weekly  in 
eastern  Montana  needs  hard-working 
news  reporter.  Solid  grammar  and 
photo  skills  required;  QuarkXPress 
experience  helpful.  A  great  community 
that  offers  excellent  opportunities  to 
beat  the  urban  blues.  Send  resume  and 
clips  to  Managing  Editor,  Sidney 
Herald-Leader,  310  Second  Avenue, 
NE,  Sidney,  MT  59270  or  Call  Steve  at 
(406)  482-2403. 

INFORMATION  SYSTEMS 

CLASSIFIED  SYSTEM  ADMINISTRATOR 

The  San  Diego  Union-Tribune  Pub¬ 
lishing  Company  has  an  excellent 
opportunity  for  an  experienced 
Classified  System  Administrator.  As  a 
technical  resource  you  will  manage  the 
aperation  of  the  Classified  Ad  Man¬ 
agement  System.  Major  responsibilities 
will  include;  user  administration,  trou¬ 
bleshooting  system  problems  and 
managing  available  resources  to  attain 
resolution,  develop  new  reports,  track/ 
resolve/prevent  performance  prob¬ 
lems,  assist  trainers  in  development  of 
classroom  materials,  and  install/ 
troubleshoot  software  using  OS/2  and 
windows  NT  operating  systems. 

To  qualify,  you  must  have  knowledge 
of  Sll  CZAR  classified  system  manage¬ 
ment,  4GL  language  skills  and  OS/2 
systems.  Experience  with  windows  NT 
based  systems  is  a  plus.  Bachelor's 
degree  in  computer  science  and  two 
years'  experience  managing  client- 
server  systems  utilizing  PC  and  server 
software  are  a  must. 

The  San  Diego  Union-Tribune  offers  an 
excellent  benefits  and  compensation 
package  to  include  medical,  401  (k) 
etc. 

Please  send  resume  and  salary  history 
to: 


San  Diego  Union-Tribune 
Human  Resources  Department 
Job  94-97/KK 
P.O.  Box  191 

San  Diego,  CA  921 1 2-41 06 
An  Equal  Opportunity  Employer 


_ MAILROOM _ 

COMPOSING  ROOM  FOREMAN 

The  Sheboygan  Press  is  taking  applica¬ 
tions  for  the  position  of  Composing 
Room  Foreman.  The  Press  is  a  seven- 
day,  28,000  circulation  newspaper 
located  one  hour  north  of  Milwaukee 
on  Lake  Michigan. 

Quality  of  life  is  superb  in  Sheboygan, 
which  was  named  ^  Readers's  Digest 
Magazine  in  1 99/  as  the  Number 
One  place  to  raise  a  family. 

Salary  commensurate  with  experience. 
Competitive  benefits.  The  Sheboygan 
Press  is  proudly  a  Thomson  Newspa¬ 
per. 

Send  resumes  to: 

Dove  Decker,  Publisher 
Sheboygan  Press 
632  Center  Avenue 
Sheboygan,  Wl  53083 


PACKAGING  DEPARTMENT 
PRE-PACK  SUPERVISOR 

The  Quad-City  Times  currently  has  an 
opening  for  a  Pre-Pack  Supervisor  in 
our  Packaging  Department.  Must  be  a 
team  player  that  works  well  with 
others.  Must  have  good  mechanical 
skills,  strong  organizational  skills  and 
excellent  people  skills.  The  ideal  candi¬ 
date  should  have  3  years  mailroom 
experience  using  Harris  1372  inserter. 
This  position  is  responsible  for  staging 
inserts,  managing  the  pre-pack  process 
and  supervising  an  inserting  work 
crew.  Must  be  dole  to  lift  at  least  50 
pounds.  We  are  looking  for  a  team 
player  that  will  embrace  our  con¬ 
tinuous  process  improvement  culture 
and  h^  take  it  to  the  next  level.  The 
Quad-City  Times  offers  a  competitive 
salary  and  excellent  benefits.  If  you  are 
interested  in  being  part  of  an  exciting 
business  with  room  to  grow  please  take 
a  look  at  what  we  hove  to  offer.  We 
are  located  in  the  heart  of  the  mid-west 
on  the  Mississippi  River  where  values 
are  important.  If  interested  please 
apply  to: 

Quad-City  Times 
Human  Resources  Department 
500  E.  Third  Street 
Davenport,  lA  52801 
EOE 


_ MARKETING _ 

DIREQOR  OF  MARKETING 
AMERICAN  NEWS  SERVICE 

Rapidly  growing  national  news  service 
"  producing  stories  of  innovations  in 
all  areas  af  public  life,  education,  gov¬ 
ernment,  economics,  environment  and 
human  services  -  seeks  an  ambitious 
entrepreneurial  marketing  professional 
with  10  years  experience  to  direct  sub¬ 
scription  sales,  promotion  and  public 
relations  campaign.  Expertise  in  new 
media,  radio  sales,  and  motivational 
management.  Beautiful  setting  in  fam¬ 
ily-friendly  tovm.  Lead  high-quality  pro¬ 
fessional  team  dedicated  to  achieving 
social  impact  mission,  human  relations 
and  financial  bottom  line.  Send 
resume,  cover  letter,  salary  history  and 
references  to  Lynn  Heglund,  managing 
director,  ANS,  289  Fox  Farm  Road, 
BratHeboro,  VT  05301 . 

FAX:  (802)  254-1227 
E-mail:  lheglund@americannews.com 
http/ /:www.americannews.com 
Phone:  (800)  654-6397 
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HELP  WANTED 


MARKET  RESEARCH 

GROUP  MARKETING  MANAGER 

Support  ifie  marketing  and  promotional 
efforts  for  a  progressive  newspaper  group 
sales  team.  Must  be  skilled  in  sales  pre¬ 
sentation  development  using  original  and 
secondary  research.  Newspaper  and 
media  research  experience  essential. 

Must  be  creative  in  concept  and  project 
development  for  advertising  customers 
and  corporate  image.  Windows  and 
Macintosh  literate.  Experienced  with 
research  and  presentation  software. 
Internet  activity  is  a  plus. 

Ability  to  work  with  a  variety  of  high  ener¬ 
gy  professionals  and  diverse  assignments. 
Demonstrated  leadership  of  the  market¬ 
ing  process,  with  a  successful  combina¬ 
tion  of  delegation  and  hands-on  partici¬ 
pation. 

Send  your  resume,  with  references  and 
salary  history  to: 

Booth  Newspapers  Sales 
Attn:  GMM 
PO.  Box  2168 
Grand  Rapids,  Ml  49501 
No  phone  calls 
EEOC 


_ NEW  MEDIA _ 

ONLINE  XXJRNALIST 

THE  TIMES,  Northwest  Indiana's 
largest  daily  newspaper,  seeks  an 
experienced  journalist  preferably  with 
web  publishing  experience  to  become 
online  editor.  The  candidate  must  hove 
working  knowledge  of  web  site 
architecture,  HTML,  web  publishing 
software  and  be  familiar  with  online 
issues  in  order  to  provide  print  cov¬ 
erage  of  local  cyber  events  and  be 
editor  of  THE  TIMES  web  site.  Experi¬ 
ence  with  multi-media  tools  a  plus. 

We  offer  a  pleasant  suburban  working 
environment  plus  excellent  benefits.  For 
consideration,  please  send  or  fox  your 
resume  and  cover  letter  to: 

Human  Resource  Department 
THE  TIMES 
601  -45th  Street 
Munster,  IN  46321 

NO  PHONE  CALLS,  PLEASE. 

We  are  an  equal  opportunity 
employer,  M/FO/V. 


The  communication 
link  of  the 
newspaper 
industry  every 
week  since  1884. 


NEW  MEDlA/TKAimNG 

THE  PUBLISHING  INDUSTRY'S  leading 
provider  of  online  classified  adver¬ 
tising  solutions,  is  looking  for  on 
Affiliate  Relations  Representative  in 
New  York  City  to  set  and  manage 
client  expectations  for  delivery  of  our 
goods  and  services.  Consults  with  and 
trains  new  customers  to  encourage 
optimum  support  and  sales  of  our  ser¬ 
vice.  The  position  is  on  call  and 
requires  frequent  travel. 

Previous  internet  ond/or  media  sales 
experience  preferred,  especially 
classified  sales  experience.  College 
preferred.  Strong  communications  skills 
to  effectively  present  information  and 
respond  to  questions  from  clients  and 
general  public. 

We  offer  a  competitive  compensation 
and  benefits  package  and  are  an 
Equal  Opportunity  Employer. 

’lease  fax  or  E-mail  your  resume  and 
salary  requirements  to:  Affiliate  Rela¬ 
tions  Rep  ((21  2)  334-3307  or 
jobsmartha@pobox.com).  We  will  only 
respond  to  candidates  who  are  con¬ 
sidered  for  an  interview. 

PREPRESS 

PREPRESS  SYSTEMS  COORDINATOR 
Notional  trade  publication  with  several 
regional  editions  seeks  a  qualified 
person  to  provide  technical  support  for 
the  entire  company  in  a  multi-vendor 
environment  including  Mac-based  ad 
production  systems,  and  PC-based  busi¬ 
ness/accounting  and  circulation 
systems  on  NT  and  Novell  servers. 
Candidate's  responsibilities  will  include 
communication  with  users  divisions  to 
define  system  needs,  lead,  plan, 
organize,  design  code  and  test 
systems.  Thorough  knowledge  and 
understanding  of  computer  publishing 
systems  hardware  and  software  includ¬ 
ing  QuarkXPress,  Photoshop,  Manag¬ 
ing  Editor,  UNIX  and  Mac  OS  7.7  and 
networking  equipment;  ability  to 
perform  high-level  research  into  future 
systems  needs.  2  years  managerial 
experience  required;  ability  to  perform 
high-level  research  into  future  systems 
needs.  Send  resume  and  salary  require¬ 
ments  to  Box  08274,  Editor  &  Pub¬ 
lisher. 

PRESSROOM 

EXPERIENCED  Double  Wide  press 
operators  for  newspaper  in  southeast. 
Seeking  press  operator  and  press 
supervisor  for  Goss  Metroliner  offset 
press.  Excellent  quality  of  life,  low  cost 
of  living  and  a  great  package.  Send 
resume  and  references  to  The  Clarion- 
Ledger,  P.O.  Box  40,  Jackson,  MS 
39205-0040,  attn:  Mike  Huffman. 


PRESS  OPERATOR,  two  years  experi¬ 
ence,  Goss  Community,  camera  and 
sheetfed  experience  helpful.  Send 
resume  to  Tena  Williams,  Ketchikan 
Daily  News,  501  Dock  St.,  Ketchikan, 
Alaska  99901. 


_ PRESSROOM _ 

VISION  PRINTING,  the  printing 
division  of  a  small  newspaper  pub¬ 
lishing  company  based  in  Faribault, 
MN,  has  an  immediate  opening  for  on 
experienced  printer. 

We  are  looking  for  a  printing  pro¬ 
fessional  who  wants  to  make  a  career 
with  a  snKill  but  stable  company  which 
rewards  excellence  while  living  and 
working  in  o  growing  vibrant  com¬ 
munity  just  45  minutes  south  of  the 
Twin  Cities. 

The  successful  candidate  will  have 
experience  on  web-fed  offset  presses, 
ability  to  produce  high-quality  full 
color  work,  and  an  appreciation  for 
the  daily  newspaper  environment.  Our 
printers  provide  maintenance  and  set¬ 
up  on  a  7-unit  Web  Atlas  press. 

We  offer  competitive  wages,  paid 
vacation,  sick  leave,  group  medical 
and  dental  insurance  and  a  401  (k) 
profit  sharing  plan. 

To  apply  write:  Press  Supervisor,  Vision 
Printing,  514  Central  Avenue,  P.O. 
Box  249,  Faribault,  MN  55021  or  call 
(507)  334-1853  for  more  information. 
Fax:  (507)  334-1858.  Vision  Printing 
is  a  division  of  Huckle  Publishing,  Inc., 
and  is  an  Equal  Opportunity  Employer. 


PREPRESS 


PRODUCTION  MANAGEMENT 

NATIONAL  PRODUCTION  DIREOGR 
Trader  Publishing  Company  has  an 
opening  for  an  innovative  and  result 
oriented  Notional  Production  Director 
to  be  bosed  in  the  home  office  in 
Norfolk,  VA.  We  are  looking  for  a 
manager  who  is  comfortable  working 
with  senior  management,  as  well  as 
working  in  a  printing  environment.  The 
ideal  candidate  must  hove  at  least  five 
(5)  years  experience  in  manufacturing 
nKinagement,  preferably  in  the  printing 
industry.  The  National  Production 
Director  will  be  responsible  for  the 
operation  of  eight  (8)  printing  and 
bindery  facilities  producing  over  200 
weekly  tabloid  and  minitab  pub¬ 
lications.  Additional  responsibilities  wilt 
include  the  planning  and  implementa¬ 
tion  of  capital  improvements,  and  serv¬ 
ing  as  project  leader  of  facility  construc¬ 
tion  and  expansion.  The  candidate 
must  also  possess  strong  analytical 
abilities,  excellent  communication  skills 
and  the  capability  to  implement 
change  in  a  fast-paced,  multi-product 
environment.  Prior  experience  morrag- 
ing  multiple  operations  is  preferred.  Sub¬ 
mit  your  resume  with  a  cover  letter  to 
Vice  President  of  Human  Resources, 
Trader  Publishing  Company,  P.O.  Box 
2576,  Norfolk,  VA  23510,  FAX:  (757) 
640-4080.  EOE 


PREPRESS 


LIVE  AND  WORK  IN 
EUROPE 

European  Stars  &  Stripes,  an  American  newspaper  in  Germany, 
England  and  the  Mediterranean  areas  of  Europe,  has  an  immediate 
need  for  Two  PrePress  Technician  to  operate  our  New  Crossfield  5220 
Drum  Scanner  and  two  Flat  Bed  Scanners  Plus  our  Direct-to-Plate 
Dark  Room. 

Our  English  speaking  crew  produces  a  32-48  tab  page  daily  news¬ 
paper  with  a  circulation  of  50,000  plus  a  three  weekly  special  sec¬ 
tions.  We  have  just  moved  in  our  all  new  printing  plant,  with  8  units 
of  Web  Leader  “Atlas”  press  and  a  new  four  color  Quad  Unit.  Plus  we 
operate  a  Full  color  Job  Shop  with  6  other  Presses. 

This  position  requires  experience  with  process  color  and  under¬ 
standing  of  computer  publishing  systems  hardware  and  software,  with 
experience  on  Macintosh  QuarkXPress,  Photoshop,  Freehand,  and 
Photo  Scanning.  Experience  with  Windows  95  and  Microsoft  Word 
and  Office  programs  is  a  plus. 

This  position  also  requires  a  three  year  commitment  to  live  in  Europe. 
Base  salary  can  be  up  to  $30,000  a  year  (depending  on  experience). 
Plus  housing  and  overseas  cost  of  living  allowances.  Also  included 
is  such  things  as  overseas  shipment  of  household,  auto  and  family. 
Plus  excellent  benefits  package  that  includes  a  401  (k)  plan. This  posi¬ 
tion  is  located  on  Griehseim,  Germany.  Qpen  till  filled. 

For  further  information  contact:  Mr.  David  Weikal,  Director  of 
Production  and  Printing  Services,  (800)  933-4219  or  (011-49)  6155- 
601-215.  Fax  resume  or  application  to  Mr.  Weikal  at  (011-49)  6155- 
601  -393.  Mail  should  be  sent  to: 

David  Weikal 

European  Stars  &  Stripes  Head  Quarters 
Unit  29480  Box  266 
APO  AE  09211 

ES&S  is  an  equal  opportunity  employer 
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HELP  WANTED 


PRODUCnON/TECH 


FIELD  OPERATIONS  MANAGER 

USA  TODAY,  the  Nation's  Newspaper 
is  looking  for  o  highly  motivated, 
hands  on  results  oriented  individual  to 
be  responsible  for  quality,  productivity 
and  waste  at  assigned  USA  TODAY 
print  sites.  The  successful  condidate  will 
develop  and  implement  processes  and 
procedures  that  enable  USA  TODAY 
print  sites  to  consistently  meet  USA 
today's  goals.  Will  also  assist  sites 
with  troubleshooting/problem  solving 
from  plate  through  distribution. 
Extensive  travel  and  flexible  work 
hours  are  required.  Requires  3-5  years 
of  experience  as  a  Manager  working 
in  a  newspaper  production  environ¬ 
ment  with  a  Bachelor's  degree  pre¬ 
ferred. 

Previous  experience  in  financial 
planning  and  expense  control,  proven 
ability  to  handle  multiple  assignments 
and  excellent  benefits  package. 
Resumes  can  be  faxed  to  (703)  558- 
3840  or  mailed  to: 

USA  TODAY 

Human  Resources  Department  (LC) 

1 000  Wilson  Boulevard 
Adington,  VA  22229 


OPERATIONS  MANAGER 
Minnesota  Sun  Publications,  a  300-I- 
weekly  published  in  the  Minneapolis  sub¬ 
urbs  needs  an  operations  manager  to 
join  our  senior  staff.  You  need  a  know¬ 
ledge  of  ad/editorial  production, 
electronic  page  building,  press  schedul¬ 
ing,  and  circulation.  You  olso  need 
good  interpersonal  skills,  strong  budget¬ 
ing  and  analytical  ability  and  like  tight 
deadlines  in  a  team  environment.  You 
will  have  autonomy  and  significant 
authority  to  lead  your  teams.  Send 
resumes  and  salary  history  to  Doug 
Dance,  Sun  Publications,  7831  East 
Bush  Lake  Rd,  Bloomington,  MN 
55439.  Fax  (612)  896-4720.  EOE 


PRODUCnON/TECH 


PRODUCnON/TECH 


PRODUaiON  DIREaOR/GENERAL 


We  are  interested  in  an  experienced 
newspaper  production  director  who 
has  the  leadership  skills  to  assist  us  in 
our  continued  growth.  We  are  a  busy 
multi-publication  group,  located  in 
Zone  5,  with  commercial  printing 
customers.  We  operate  24  hours  a  day 
within  a  heavy  oriented  deadline  situa¬ 
tion.  Our  experienced  production 
associates  operate  a  1 4-unit  Goss  com¬ 
munity  press  and  work  in  Mac  oriented 
comp,  department.  If  you  have  the 
experience  and  believe  you  can  lead 
our  associates  to  new  heights  and 
maintain  our  commercial  customers, 
then  we  offer  a  competitive  salary, 
bonus,  and  benefit  package.  Send 
your  letter/resume  to:  Ray  Pike,  Presi¬ 
dent,  CMN  Publications,  215  N.  Main, 
Mt.  Peasant,  Ml  48858. 


PRODUaiON  MANAGER  for  North¬ 
west  Ohio  small  daily  newspaper  with 
seven-unit  G/C  press.  We  need  a 
leader  to  help  us  grow  our  commercial 
printing  and  supervise  maintenance. 
Commitment  to  quality  and  on-time 
delivery  are  musts.  We  offer  com¬ 
petitive  pay  and  benefits.  Send  a 
resume  listing  experience  and  salary 
history  to  Publisher,  The  Times-Bulletin, 
P.O.  Box  271 ,  Van  Wert,  OH  45891 . 


PUBLICATIONS  SPECIALIST,  Software 
Trainer  needed.  Mac/PC  experience 
necessary.  If  you've  got  printer's  ink  in 
your  veins,  a  yearning  for  automated 
production,  and  a  desire  to  see  pub¬ 
lications  all  over  the  world,  send 
resume  to:  Managing  Editor,  Inc.,  Attn: 
Peter,  101  Greenwood  Avenue,  Suite 
330,  Jenkintown,  PA  19046  or  E-mail: 
PKelts@maned  .com . 


PRODUCnON/TECH 


SENIOR  PRODUCTION  EXECUTIVE 

Pioneer  Press,  a  weekly  newspaper  group  with  a  paid  circulation  of 
200,000,  located  in  the  Chicago  metropolitan  suburban  area  has  an 
excellent  career  opportunity  for  an  innovative  and  aggressive  produc¬ 
tion  executive.  The  candidate  with  at  least  5  years'  expterience  serving 
as  part  of  an  executive  management  team,  wilf  be  responsible  for  all  pre¬ 
press,  press,  postpress,  and  distribution  functions  within  the  production 
environment  including  the  management  of  over  1 00  employees  in  a  team- 
oriented  union  environment.  This  position  will  also  have  oversight  respon¬ 
sibility  for  the  Information  Technology  group  and  act  as  project  leader 
for  the  design  and  construction  of  new  printing  and  distribution  facility. 
The  individual  must  be  creative,  flexible,  and  have  the  ability  to  accom¬ 
modate  change  in  our  multi-product  environment.  Knowledge  of  new 
printing,  packaging,  distribution,  and  remote  transmission  technologies, 
as  welfas  front-end  and  pagination  systems  are  required. 

For  your  expertise  and  experience  we  offer  an  excellent  compensation 
package  that  includes  bonus,  four  weeks  vacation,  401  (k)  match,  med¬ 
ical  and  other  benefits.  Please  fax  resumes  to:  (847)  486-7450.  Women 
and  minorities  are  encouraged  to  apply. 

ATTN;  Production  Director,  Human  Resources  Department, 

Pioneer  Press,  3701  West  Lake  Avenue,  Glenview,  IL  60025. 


Brightest  Newspaper  Professional^ 


Newspaper 


will  be  running  on  a  monthly  basis  recruit¬ 
ment  features  highlighting  various  issue  that 
affect  newspaper  personnel  and  managers.  If  you 
need  additional  information  about  placing  an  ad  in 
this  section,  please  call,  Classified  Department 
(212)  6754380,  ext.  170, 171 

♦  October  25 

♦  November  22 

♦  December  20 


miM  0  ruuiwlicr  classified  Department 
11  W.  19th  Street,  New  York,  NY  10011 


Classified 


It’s  Your  People-to-People 
Meeting  Place 

Find  your  editor,  advertising  manager,  artist, 
sales  representative,  circulation  manager,  public 
relations  or  production  person  with  an  ad  in 
Editor  &  Publisher.  We  reach  the  working  jour¬ 
nalists  you  want  to  reach,  every  week. ..50,000 
strong. 

To  increase  accuracy  and  expedite  placement. 
Fax  your  ad  to  (212)  929-1259,  or  mail  it  to: 


[itor^js 

BUSHER 


Classified  Department 
11  W.  19th  Street 
New  York,  NY  10011 
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CLASSIFIED  ADVERTISING  RATES 


Foreign/Positions  Wanted  advertisers  must  pre-pay. 
Effective  January  1, 1997 


LINE  ADS 

I  we«k-$9.0S  per  litre 

2  weeks-$8.00  per  line,  per  issue. 

3  weeks-$7.00per  line,  per  issue. 

4  week$-$6.0S  per  line,  per  issue. 

Add  $12.00  per  insertion  for  box  service. 
Count  os  on  odditionai  iine  in  copy 


POSITIONS  WANTED 

I  week-$4.S0  per  line 

2  weeks-$3  so  per  litre,  per  issue. 

3  week»-$3.1S  per  Hne,  per  issue. 

4  weeks-  $2.90  per  litre,  per  issue 

Add  $6.00  per  insertion  for  box  sen/ice. 
Count  os  on  odditionol  line  in  copy. 


Eileen  Long/CAM/ext.  170  HAZEL  PREUSS/ASST.CAM/ext.  171 

Count  approximately  34  characters  and/or  spaces  per  line. 

3  lines  minimum.  NO  ABBREVIATIONS. 

Deadline:  Every  Tuesday,  12  noon  (ET)  for  Saturday's  issue. 


DISPL/y  CLASSIFIED 

The  use  of  borders,  boldface,  illustrations,  logos,  etc.,  on  classified  ods  charged 
the  following  rotes  per  column  inch,  per  insertion:  1  time.  $105:  2  to  5  times.  $100 
6  to  13  times,  $95;  14  to  26  times  $90.  27  to  52  times  $85. 

DEADLINE:  8  days  prior  to  publication  dare. 

Contract  rates  available  upon  request. 

Box  number  responses  ore  mailed  each  day  os  they  are  received. 


Name _ 

Company _ 

Address  _ _ 

City _ 

State _ _ _ 

Zip _ 

Phone _ 

Classification  _ 

Authorized  Signature _ 

No.  of  Insertions: _  Amount  Enclosed:  $ 

Copy: _ 


1  POSITIONS  WANTED 


ADMINISTRATIVE 

INFORMATION  SYSTEMS 

WHO  CARES  ABOUT  YOUR  TOWN?  1 
will.  Well  rounded,  community  active 
publisher  seeks  sweat  equity  or  pub¬ 
lisher  job.  Bo  Smith  (630)  245-4672. 

EXPERIENCED  programmer/analyst 
looking  to  move  up.  Collier-Jackson 
Advertising  and  Circulation  experi¬ 
ence.  Superior  problem  solving  skills 
from  10  years  of  competitive  environ¬ 
ments.  Reply  to  Box  08273,  Editor  & 
Publisher. 

CIRCULATION 

YOUR  SEARCH  ends  here!  Highiv 
experienced  and  accomplished  in  all 
aspects  of  circulation  monogemenl  from 
IOK  to  major  market  metro  seeks 
management  position  with  progres¬ 
sive  people  oriented  organization.  NO 
headhunter  fees!  Ail  situations  consid¬ 
ered.  Available  now.  Reply  to  Box  8289, 
Editor  &  Publisher. 

PRESSROOM 

EXPERIENCED  PRESSMAN  with  new 
business  degree  in  operations  man¬ 
agement  and  decision  scierKes  seeks  to 
become  an  asset  for  a  newspaper  at 
the  pressroom  and/or  corporate  level. 
For  more  information,  please  call  Steve 
Mallett  at  (404)  627-1869,  E-mail  to 
smallett@mindspring.com  or  see 
www.mindspring.com/~smallett. 

EDITORIAL 

AWARD-WINNING  freelance 
journalist  with  credits  in  Chicago 
Tribune,  LA  Times  Syndicate,  Con- 
sumerGuides  and  more  available  for 
short-  and  long-term  assignments. 
Specialties  in  business,  health  care, 
housirra  and  general  features.  E-mail: 
7607a101@compuserve.com  or  call 
Sherry  Paprocki  at  (614)  587-0586. 

TRAVEL  WRITERS  WANTED 

TRAVEL  photographer  seeks  writers! 

For  magazines,  newspapers,  books! 
Free  travel!  Jeff  (973)  575-1005. 

EXPERIENCED  BUSINESS  WRITER  with 
banking/finance,  technology  clips 
seeks  steady  work.  (904)  7^-5951 . 
http;//members. tripod. com/ 
~danialle_weaver/index.html. 

E-mail;  dweaver@reporters.net 

A  men's  memory  may  almost  become 
the  art  of  continually  varying  arxi  mis¬ 
representing  his  past,  accoraing  to  his 
interest  in  the  present 

George  Santayana 

NOW  ON  SALE 

”o 

”=1 

YEAR 

BOOK 

International 
Year  Book 

To  order  your  copy, 

m  1997 

contact  E(SP  Circulation 

1  Department  at  (212)  675-438 

l_i 

\  E&P  EMPLOYMENT  ZONE  CHART 

\  Use  zone  number  to  indicate  location  without  specific  identification 
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SHOP  TALK  AT  THIRTY 


BY  JOHN  F.  DILLON 


Contradictory  Impressions  Of  Libel 


PIJBUC  ATTITUDES  toward 
journalism  have  changed  in 
the  years  since  Watergate, 
and  recent  polls  suggest 
that  the  American  public 
has  become  less  tolerant  of  —  and  less 
sympathetic  to  —  the  ambitions  of  the 
news  media. 

Some  argue  that  1990s  journalists  are 
aiTogant  partners  in  a 
“media  circus”  designed 
mainly  to  sell  newspa¬ 
pers  and  boost  televi¬ 
sion  ratings.  A  Pew 
Research  Center  report 
last  March  identified  a 
public  “more  critical  of 
press  practices,  less 
enthusiastic  about  the 
news  product,  and  less  appreciative  of 
the  watchdog  role”  of  media  than  at  any 
time  since  it  began  polling.  Recent 
court  decisions  —  in  Food  Lion’s  case 
against  ABC  and  a  libel  verdict  against 
the  Wall  Street  Journal  —  have  posted 
multimillion-dollar  punitive  damages. 

When  it  comes  to  libel  law  —  and 
libel  trials  in  particular  —  journalists  as 
defendants  may  be  painting  themselves 
into  a  comer  all  their  own.  Why? 
Because  on  trial  journalists  must  appeal 
for  justice  to  jurors  who,  by  many 
accounts,  are  generally  disaffected  with 
news  media  practices. 

What  does  the  public  know,  or  think, 
about  the  laws  of  defamation?  What 
about  the  effectiveness  of  apologies  or 
clarifications  the  press  issues  in  an 
effort  to  lessen  defamation  already  com¬ 
mitted?  How  does  the  public  mindset 
compare  with  that  of  court  justices 
who  ultimately  hear  libel  cases?  Finally, 
what  are  the  views  of  journalists  them¬ 
selves? 

I  conducted  a  nationwide  mail  sur¬ 
vey  using  random  and  stratified-random 
sampling  methods.  Three  groups  were 
represented:  potential  jurors,  primarily 
people  over  18  with  no  formal  legal 
training;  judges  at  the  circuit,  district 
and  superior  court  levels,  where  libel 
cases  are  most  likely  to  be  heard;  and 
print  and  broadcast  reporters  and  edi¬ 
tors.  A  total  of  226  usable  question- 


Dillon  is  an  associate  professor  of 
journalism  at  Murray  State 
University,  Murray,  Ky. 


naires  were  returned,  with  the  groups 
roughly  equally  represented.  Results 
from  the  print  and  broadcast  sides  were 
similar,  so  these  respondents  were  kept 
in  a  single  group  for  anah'ses. 

Respondents  were  asked  about  their 
attitudes  toward  journalism  and  libel 
law,  and  asked  to  evaluate  three  case 
studies  inspired  by  actual  events.  To 
what  degree  did 
respondents  think  a 
libel  had  been  commit¬ 
ted  by  comments 
obtained  in  these  exse 
studies?  How  effective 
were  “retractions”  in 
lessening  damage  to 
the  reputation  of  the 
libeled  party? 

The  first  scenario  involved  a  popular 
national  television  show  host  who 
referred  to  his  company'  s  boss  by  name 
on  the  air,  calling  him  “a  lightweight  in 
his  profession  ...  a  stupid  pinhead 
twit.”  He  goes  on  to  accuse  the  boss  of 
“being  drunk  most  of  the  time.” 

Regretful  in  hindsight,  the  host  on  the 
next  night’s  program  apologizes  “for  the 
rude  and  obviously  incorrect  things 
that  I  said.” 

In  fact,  David  Letterman  made  similar 
remarics  about  his  CBS  boss,  although 
Letterman  never  made  an  on-air  apolo¬ 
gy,  and  the  comments  never  inspired  a 
lawsuit. 

The  second  case  study  concerned  a 
community  newspaper  in  Florida  that 
ran  a  Page  One  story  about  a  IcKal  sher¬ 
iff,  Leonard  Henderson,  who  was  cam¬ 
paigning  for  county  tax  assessor.  The 
article  charges  that  Henderson  “is  facing 
federal  charges  of  perjury'  regarding  his 
involvement  in  a  criminal  case  in 
Georgia.”  Whoops!  The  perjury,  in  fact, 
concerned  James  Henderson  —  brother 
of  the  sheriff.  Both  a  nxtkie  reporter 
and  her  editor  had  made  an  honest  mis¬ 
take,  and  sought  to  correct  the  facts  in 
a  Page  One  “clarification”  in  the  next 
day’s  edition. 

This  scenario  parallels  the  path  of 
actual  libel  litigation  in  Ucala  Star- 
Banner  Co.  vs.  Danron,  in  which  the 
newspaper  prevailed  on  appeal  to  the 
U.S.  Supreme  Court.  To  what  degree 
had  Leonard  been  defamed,  and  did 
respondents  believe  the  clarification 
was  effective  in  reducing  the  damage  to 


the  sheriff  s  reputation? 

The  final  scenario  involved  an 
Internet  chat  group.  Both  America 
Online  and  C^ompuServe  have  had  to 
defend  themselves  against  libel  charges 
in  situations  not  unlike  this:  A  male  chat 
gntup  member  posts  an  open  letter  to 
all  6(K)  members  identifv'ing  one 
woman  by  her  actual  name.  Feeling 
slighted  by  the  woman’s  online  cold¬ 
ness  toward  him,  he  writes  that  she 
“pretends  to  be  so  saint-like  and  lady¬ 
like  —  but  buy  her  one  drink,  and  the 
saint  turns  to  .slut.”  Rebuked  by  the 
online  system  administrator,  the  fellow 
posts  an  apology’  the  next  day  saying, 
“Nothing  1  wrote  was  true,  and  I’m 
sorry  I  got  everybody  upset.”  How  inju¬ 
rious  were  these  comments  to  the 
woman’s  reputation? 

Survey  results  show  that  journalists, 
judges  and  members  of  the  public  all 
agree  that  perstjnal  “reputation”  is  high¬ 
ly'  valued  by  Americans.  But  they  dis¬ 
agreed  on  several  other  factors. 

Judges  were  most  likely  to  recognize 
a  distinction  between  “feet"  and  “opin¬ 
ion,”  thereby  being  more  tolerant  about 
opinions  in  .such  statements  as  “he’s  a 
lightweight  in  his  profession  ...  a 
stupid  pinhead  twit.”  They  showed  little 
unanimity',  however,  about  whether  the 
“slut”  statement  was  fact  or  opinion. 

In  a  real  decision  in  1996,ffrt’son  vs. 
News  America  Publications,  the  Illinois 
Supreme  Court  ruled  that  the  term 
“slut”  was  defamatory'  per  se,  suggesting 
that  it  was  open  to  interpretation  as  an 
allegation  about  actual  sexual  conduct. 

In  all  three  exse  studies,  judges  were 
the  least  likely  to  believe  retractions 
were  effective  in  mitigating  libel. 

Lay  people  —  “potential  jurors”  — 
were  about  as  likely  to  condemn  a  blas¬ 
phemous-sounding  opinion  as  they 
were  to  decry'  a  wrong  fact.  As  a  gntup, 
they  were  the  most  likely  to  say  that 
the  “pinhead  twit”  statement  and  the 
“slut”  accusation  were  defamatory.  And 
they  were  the  most  likely  to  say  that 
the  statements  about  Sheriff  Henderson 
were  defamatory.  Potential  jurors  appar¬ 
ently  failed  to  take  into  account  the 
sheriff’s  status  as  a  public  figure,  mak¬ 
ing  it  far  more  difficult  for  him  to  win  a 
libel  case. 

As  a  group,  journalists  stcxxl  alone  on 
(See  Shop  Talk  on  page  48) 


Journalists  at 
odds  with  the 
judges  and 
jur€>rs  they  might 
face  in  court 
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■FACTS' 

Unlimited  Freedom  of  Movement 


Our  systems  put  you  in  control  when  moving  products.  We  con  maneuver 
around  obstacles  with  tight  radii  and  easily  overcome  any  height  difference  - 
all  this  with  one  conveyor  of  virtually  endless  length,  or  multiple  integrated  conveyors 
for  more  demanding  situations.  Whether  your  application  involves  moving, 
picking  or  sorting,  our  plate  conveyor  adds  a  new  dimension  to  your  handling  logistics 
-  the  new  dimension  of  cost-effectiveness,  with  reduced  noise  levels  and  low  maintenance. 


•F-E-R'AG' 


FERAG,  INC.,  190  RinENHOUSE  CIRCLE 
P.O.  BOX  137,  BRISTOL,  PA  19007-0137 
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The  New  York  Times  News  Service  delivers  more  of 

everything  that  makes  a  newspaper  great. 

MORE  QUALITY 

The  New  \brk  Times,  w  hich  Time  magazine  just 
called  "easily  the  best,  most  impoilant  new  spaper 
in  the  coiintr\."  is  getting  bigger  and  better  w  ith  dail\ 
color,  tiew  sections.  inno\  ati\  e  beats. 

BROADER  SCOPE 

The  w  ire  unites  a  patinership  of  12  distinguished  new  s 
organizations:  the  collective  strength  of  new  spapers. 

5.4(X)  joiimalists.  185  columnists.  40  U.S.  bureaus. 

65  international  bureaus.  Nation-  and  globe-spanning 
datelines  and  commeniarx. 

The  New  York  Times  News  Service  makes  more  sense  than  ever. 

How  ma\  we  ser\e  \ou  Isetter.’ 

Contact  Gloria  Brown  .AndeiNon.  Editor-in-Chict.  at  2 1 2-4d6-.’.'.'4  or  andcrglya  n\ tiniCN.coni. 

FoiyviHir  free  eop\  of  oiir  iiisi-piihlMied  New'Nork  Times  News  Sen  iee  broeluire.  call  2l2-4^)b-r>41  or  toll-free  SSS-4‘)n-;T4l . 
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MORE  INNOVATION 

Four  brand-new  levels  of  sendee,  starting  in 
•lanuaiN :  Complete.  Select.  Page  One.  Custom 
(for  newspapers  with  circulation  under  50.{KH)). 

.All  iticlude  partner  reports  and  TimesExpress. 
a  new  mini-w ire.  The  New  Abrk  Times  News  Sendee 
is  now  w  ithin  reach  of  e\er\  budget. 

BETTER  SERVICE 

.A  new  s  and  feature  report  organf/ed  w  ith  bus\  editors 
in  mind.  Quick,  easy  access.  Efficient,  courteous  staff. 


j 


f ' 


